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.  .  .  this  map  records  a  yearly  expen¬ 
diture  of  more  than  $400,000  .  .  . 


IF  you  are  a  patron  of  The  Chicago 
Tribune  Newspapers  Syndicate  Leased 
Wire  Service,  you  can  cut  out  the 
map  above,  put  it  up  somewhere,  and  say, 
“my  boys!”  just  as  truthfully  as  can  the 
editors  of  The  Chicago  Tribune. 

This  news  service  maintains,  at  a  yearly 
cost  of  more  than  $400,000,  thirty  staff 
correspondents  —  strategically  spotted — 
in  Europe,  Asia,  South  America,  Ha¬ 
waiian  and  Philippine  Islands — it  has 
staff  men  in  Washington,  New  York,  on 
the  Pacific  Coast,  and  in  Mexico — and  ap¬ 


proximately  two  thousand  correspondents 
covering  these  United  States. 

The  Chicago  Tribune’s  system  of  leased 
wires  provides  immediate  contact  with 
thirty  principal  cities  in  this  country. 

The  Foreign  News  Service,  the  U.  S. 
correspondents,  the  leased  wire  network 
— these  three  are  one.  They  co-ordinate 
to  give  constant,  accurate  coverage  of  the 
news  of  all  the  world.  It  costs  a  tremen¬ 
dous  amount  of  money  to  maintain  this 
service — yet  other  newspapers  may  buy 
it  at  a  very  moderate  rate.  Phone  or  wire 
for  complete  information! 


The  Chicago  Tribune  Newspapers  Syndicate 

Tribune  PIant9  Chicago  25  Park  Place,  New  York 

. Leadership ! 


Contains  ANSM^CI^S  to 

SOtOOO  questions  conceifning 

cit*ctilatioit,advcfftistngiii*ate$«ncMrs- 
|Nq»ci*  pei*sonncl«  ctc.4 


and  reaches  buyers  and  - 
sellers  alike  ol  everything 
pertaining  to  neurspapers. 
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Editor  &  Publisher  for  December  8,  1923 


Once  Again 

NEW  YORK  STATE’S 

Christmas  Stocking  Leads  The  Nation 

This  means  that  New  York  State — the  greatest  State  in  the  Union — led  all 
other  states  in  Christmas  Saving  Club  deposits  with  $36,824,430,  or  one-sixth 
of  the  entire  amount  saved  for  the  specific  purpose  of  Christmas  purchasing  by 
residents  of  the  United  States. 

It  means  that  for  the  people  of  New  York  State,  Christmas  is  bringing  a 
greater  prosperity,  greater  accomplishments  and  greater  anticipations  than  ever 
before  in  history. 

This  means  that  28  per  cent  of  the  total  amount  will  be  redeposited  in 
permanent  savings,  thereby  making  these  people  and  communities  better  citizens 
and  better  communities.  Also  48  per  cent  of  the  total  will  be  spent  in  the  vari¬ 
ous  communities  among  local  merchants. 

It  means  that  it  is  time  to  start  the  winter  campaign  of  advertising  in  New 
York  State — and  make  it  a  big  one. 

Don’t  miss  a  single  big  city  in  this  prosperous  state.  Don’t  miss  reaching 
even  the  remotest  corners  where  there  may  be  located  a  town  or  village. 

Advertisers  who  realize  and  fully  appreciate  what  this  condition  of  Christ¬ 
mas  Saving  Fund  means,  will  begin,  at  once,  their  campaigns  in  the  daily  news¬ 
papers  of  New  York  State. 

The  New  York  State  Newspapers  represented  in  this  list  form  the  leading 
combination  for  successful  business  building.  They  have  proven  themselves 
worthwhile. 


Olroo-  t.SOO 
Utioa  UnM 


—Albkny  Ersnlof  IFewi  . (X) 

**AllMn7  Xniekerbookar  PrsH  . (M) 

**Alban]r  Knioksrbookar  Pt«m  . (8) 

ttAaknni  (StiMn  . (X) 

Dally  Natn  . (X) 

—Brooklyn  Daily  Xa«Ia  . (X) 

—Brooklyn  Dally  XacU  . (8) 

•Bnffalo  Oonriar  and  Xnqnlrar . (VAX) 

•Bnlfalo  Oonrlor  . . (8) 

tBnlfalo  Xrenlnc  Hawa  . (X) 

tfBnlfalo  Xroninc  Timoa  . (X) 

ttBnffalo  8ttnday  Tlmaa . (8) 

— Oomlnc  Xranlnc  Laadar  . (X) 

tXlmira  Btar^Haatta  . (X) 

••Oanara  Dafly  Tlmaa  . (X) 

•Olani  Falla  Poat4tar . (K) 

ttOloTanrlUa  Laadar  XapnbUoan . (X) 

tOloranrllla  Kominc  Harald . (V) 

— Itkaoa  Jaamal-Vawa  . (X) 

— Jaamatown  KaminA  Boat  . (K) 

**lfiddlatown  Ttmaa>PTaaa  . (X) 

-Honnt  Yamon  Daily  Artna . (X) 

ttXawbnrrh  Dally  Xawa  . (X) 


Vow  Roehalla  Standard-Star  . (X) 

ttXaw  York  XTaniny  Hall  . (X) 

•Tba  Bow  York  Harald  . (K) 

-The  Haw  York  Herald  . (8) 

ttTha  Bun  and  Tba  Oloba,  Hew  York . (X) 

ttHaw  York  Tlmaa  . (K) 

ttHaw  York  Tlmaa  . (8) 

•Hew  York  Tribune  . (X) 

•Haw  York  Tribune  . (8) 

ttHaw  York  World  . PD 

ttXew  York  WorU  . (8) 

ttHaw  York  World  . (X) 

ttXiacara  Falla  Oaaatta  . (X) 

ttPort  Chaatar  Item  . (X) 

tPonshkaapaia  Star  and  Xntaryrisa . (X) 

ttXaohaatar  Tlmaa-XTnlan  . (X) 

Byraouaa  Foumal . (X) 

••Troy  Xaoord  . (KAX) 

•  A.  B.  0.  StataaMBt,  April  1.  1888. 
t  Oeramment  Btatamant,  April  1,  1888. 

••  A.  B.  0.  Btatomant.  Sept.  80,  1888. 
tt  Oayamaiaat  StataaMut,  Bapt.  80,  1888. 
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How  many  of  your  Heaters  have  you  sold  in 

Ph  iladelphia 

3rd  Largest  Market  in  the  United  States 


A  great  majority  of  the  nearly  half  a  million  homes  in  Philadelphia  and  Camden,  as 
well  as  those  in  the  surrounding  suburbs,  are  owned  by  their  occupants,  and  they  are  very 
much  interested  in  heating  devices. 

Since  the  coal  strike,  home-owners  in  this  market  are  keen  to  learn  of  the  best  heaters 
that  will  give  them  the  most  satisfactory  results  from  smaller  coal  sizes,  and  many  of  them 
are  looking  into  oil-burning  possibilities. 

Philadelphia  is  a  “two-story”  house  city,  that  is,  most  of  the  homes  average  two  stories 
in  height  and  from  8  to  10  rooms. 

“Nearly  everybody”  that  owns  a  home  here,  or  that  can  influence  the  purchase  of  anew 
heater,  reads  The  Bulletin. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly 
everybody”  reads — 

Wxt  'pulkttn 


PHILADELPHIA’S  NEWSPAPER 


In 

PhiladelpMa 

neaify  eveiybo^  reads 

JheBuUetiiu 


NEW  YORK 
tl4  Park-L«xiDf(ton  Bldg. 
(46th  St  and  Park  Ave.) 

CfflCAGO 

y«ma  A  Conklin,  Inc. 

X8  Eatt  Jackaon 
Bonlerrard.  -- 

(Coi>7r{ght  192)— Bulletta  Companj) 


The  circulation  of  The  Philadelphia  Bulletin  is  larger  than  that 
of  any  other  daily  or  Sunday  newspaper  published  in  Pennsyl¬ 
vania,  and  is  one  of  the  largest  in  the  United  States. 

U.  S.  Post  Office  report  of  net  paid  average  circulation  for  six 
months  ending  September  30,  1923 — 503,368  copies  a  day. 


DETROIT 
C.  L.  Weaver 
Verree  &  Conklin,  Inc. 
117  Lafayette  Boulevard. 
SAN  FRANCISCO 
Harry  J.  Wittschen 
Verree  &  Conklin,  Inc. 
681  Market  St 


LONDON 
Mortimer  Bryant 
125  PaU  MaU,  S.  W.  1. 

PARIS 

Ray  A.  Wathbnm 
S  me  Lamartine  (9) 
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Issued  every  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  publication,  by 

The  Editor  &  Publisher  Co.,  J.  W.  Brown.  President  and  Editor,  Suite  1115,  World  ^ 

Building,  63  Park  Row,  New  York.  Telephone.  Beekman  4330.  Charter  Member 
Audit  Bureau  of  Circulations. 
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keeping  stones  from  the  editorial  window 

Some  Guides  for  ELditors  Who  Would  Maintain  Independent  Convictions  On  Questions  Where  Public 
Opinion  Is  Volcanic  Without  Reaping  Abuse  amd  Cancelled  Subscriptions. 


/^IRCUL.ATION  is  the  backbone  and 
^  brawn  of  the  newspaper.  Take  it 
away,  and  the  whole  organism  collapses. 


will  he  seek  methods  of  maintaining  an 


By  IRVING  BRANT  find  his  mail  deluged  with  abusive  letters, 

and  the  circulation  department  will  re- 
ntaining  an  3.  OjK-n  your  columns  to  those  who  ceivc  a  surfeit  cf  short  and  unwelcome 
in  principle,  differ  with  you.  "  communciations. 

ipopular?  abusive  editorial  not  only  will  stir  Fifty  years  ago,  editorials  consisted 


Subscribers  are  obtained  by  business  unpopular  position,  founded  on  principle,  differ  with  you.  communciations. 

methods  and  held  bv  good  will.  When  without  making  his  paper  unpopular  ?  An  abusive  editorial  not  only  will  stir  Fifty  years  ago,  editorials  consisted 
good  will  is  lost,  the  strain  upon  the  If  an  editor  treats  a  subject  through  evervbody  to  wrath  who  disagrees  with  largely  of  personal  abuse,  and  circulation 
business  organization  is  doubled.  In  fact,  the  same  processes  as  the  people  use,  he  its  argument,  but  it  will  weaken  a  good  was  contmed  to  a  newspaper’s  political 


business  organization  is  doubled.  In  fact,  the  same  processes  as  the  people  use,  he  its  argument,  but  it  will  weaken  a  good  was  contmed  to  a  newspaper  s  political 
if  the  newspaper  is  incapable  of  establish-  will  have  to  agree  with  the  people  in  cause  even  among  its  friends.  Personal  sympathizers.  There  was  a  cause  and 
ing  a  good-will  relationship  with  its  sub-  order  to  make  his  newspaper  flourish.  To  abuse  invariably  creates  the  impression  effect  relationship  between  those  facts, 
scribers  it  might  as  well  suspend  pub-  differ  with  them  on  tense  subjects,  with-  that  the  man  who  indulges  in  it  has  just  as  there  is  between  the  growth  of 
lication '  without  waiting  for  the  sheriff,  out  seriously  damaging  his  paper,  he  nothing  better  to  say.  Even  if  your  ad-  newspaper  tolerance  and  the  broadening 
Good  will  commonly  arises  when  a  must  cast  aside  the  common  processes  of  versary  is  a  crook,  it  is  better  to  let  your  of  circulation, 
newspaper  stands  on  the  popular  side  of  debate.  readers  draw  that  conclusion  for  them-  A  critic  can  be  turned  into  a  friend 

public  questions,  national,  international,  \\  here  the  people  show  little  thought  selves.  Calling  a  man  a  horse  thief  does  by  treating  him  in  a  fair  and  friendly 
municipal  and  moral,  and  commonly  dis-  and  much  emotion,  the  editor  who  would  not  prove  that  he  is  wrong  in  his  views  fashion.  Or  if  the  critic  is  a:i  opposition 
appears  when  it  takes  an  unpopular  stand  challenge  them  must  think  a-plenty  and  on  America’s  foreign  policy.  It  merely  newspaper,  those  who  disagree  with  you 


on  questions  which  engender  deep  feeling,  control  his  feelings. 


Therefore,  when  an  editorial  page  is  con-  This  applies,  of  course,  only  to  subjects  is  avoiding  the  main  issue. 


suggests  that  the  man  making  the  charge  will  be  made  more  friendly  if  you  are 


seen  to  be  broad-spirited  in  your  reception 


ducted  independently  of  the  business  on  which  public  opinion  is  volcanic.  The  The  readers  of  an  abusive  editorial  oi  criticism.  friendly  talk  with  hos- 
office— that  is,  with  as  much  independence  editor  who  goes  along,  wondering  all  the  range  themselves  on  one  side  or  the  tile  visitors  is  better  than  a  row.  Every 

as  is  reasonably  possible— the  business  time  whether  this  or  that  will  bother  the  other.  They  identify  themselves  either  man  who  goes  out  of  a  newspaper  office 

office  is  apt  to  consider  it  foolhardy  to  sensibilities  of  the  public,  had  better  open  vvjth  the  abuser  or  the  abused,  according  >n  an  angry,  resentful  mood  over  the  way 

pursue  a  course  which  runs  counter  to  a  neighborhood  grocery  store.  to  their  attitude  toward  the  issue  in-  he  has  been  treated,  will  spend  the  rest 

the  feelings  of  people  who  buy  news-  Nevertheless,  even  on  casual  subjects,  volved.  If  they  agree  with  the  editor’s  of  his  natural  life  trying  to  make  enemies 
papers.  it  is  foolish  to  make  needless  enmities,  opinion,  they  feel  that  they  are  mud-  for  the  paper.  If  he  has  been  impressed 

And  it  is  foolhardy,  it  may  even  be  If  a  theme  can  be  handled  without  loss  slingers  themselves,  and  perhaps  have  a  with  the  editor’s  desire  to  be  fair,  he  will 

suicidal,  to  follow  such  a  policy  without  of  force,  yet  without  angering  the  op-  revulsion  of  feeling  on  that  account.  But  be  a  friend,  no  matter  how  strongly  he 

- •  _  - 1 -  antaorf.ni«ni<!>  jf  disagree  with  the  editor’s  opinion,  may  disagree  with  the  newspaper’s 


tempering  it  to  the  currents  of  human  position,  why  create  antagonisms? 


feelings.  But  the  wrecks  come,  not  from  By  carefully  observing  the  reaction  of  they  feel  that  every  abusive  word  has  policy. 

challenging  the  public,  but  from  the  the  public,  and  taking  account  of  human  been  hurled  at  themselves.  Is  it  any  This  suggests  the  principal  avenue 

method  of  the  challenge.  nature,  an  editor  may  advocate  or  op-  wonder  that 'they  rage  against  the  news-  through  which  a  newspaper  many  temper 

As  all  editors  know,  the  simple  way  pose  what  he  will  without  arousing  vio-  paper,  cancel  their  subscriptions,  «md  per-  popular  hostility  to  its  course — by  opening 

to  deal  with  any  troublesome  question  is  lent  storms  of  protest  from  the  clientele  haps  remain  estranged  for  years?  its  columns  to  the  opposition.  If  your 

to  sidestep  it.  Unwaved  red  flags  anger  of  his  newspaper.  Abusiveness  is  unnecessary  in  a  popu-  readers  disagree  with  you,  give  them  a 

no  bulls.  But  many  troublesome  ques-  .\mong  the  simple  rules  for  allaying  cause,  where  the  temptation  to  indulge  place  in  your  columns  where  they  may 
tions  cannot  be  evaded,  and  this  is  par-  hostility  are  three  which  ought  to  be  is  strong  on  account  of  the  plaudits  which  let  off  steam.  If  you  are  right,  you  need 


no  bulls.  But  many  troublesome^  ques¬ 
tions  cannot  be  evaded,  and  this  is  par¬ 


ticularly  true  of  matters  which  touch  the  practiced  on  general  principle,  just  as  a  come  from  the  unthinking.  Here  it  have  no  fear  of  their  arguments.  And 
emotions  of  large  numbers  of  people,  matter  of  fairness  and  tolerance.  They  creates  a  resentful  minority.  In  an  un-  if  they  overwhelm  you,  so  much  the  worse 


Think  of  the  issues  which  are  dealt  with  are. 


by  the  people  on  the  basis  of  emotion 
rather  than  reason.  How  much  of  poli¬ 
tics  is  emotion,  and  how  little  is  reason! 
To  what  extent  do  .Americans  interested 
in  the  Irish  question  treat  it  through  the 
mind,  and  to  what  extent  through  the 
emotions?  Would  any  arguments,  or 
any  revelations,  have  turned  a  pro-Ger¬ 
man  into  a  pro-.Ally,  or  a  pro-.Ally  into 
a  pro-German?  Is  the  League  of  Nations 
discussed  rationally,  or  emotionally?  Is 
it  purely  because  of  thoughtful  study  that 
most  mine  workers  espouse  the  cause  of 
union  labor,  and  most  bank  presidents 
are  for  the  open  shop? 

The  American  people  do  an  immense 
amount  of  feeling,  and  very  little  think¬ 
ing.  Naturally,  then,  we  should  expect 
the  newspapers  of  the  country  to  do  the 
same.  It  may  be  admitted  that  most  edi¬ 
torial  pages  reflect  the  general  level  of 
thought  in  the  country.  But  unluckily 
for  the  newspapers,  they  get_  into  trouble 
as  soon  as  they  attempt  to  match  the 
people  emotionally.  A  cruel  critic  might 
My  ^  that  the  newspapers  don’t  think  and 
dont  dare  feel. 

^itorial  writer  who  is  given  a  free 
band  in  his  young  days  will  learn  soon 
^j^Rb  what  it  is  to  “stir  up  the  animals.” 
About  the  time  an  irate  committee 
uveatens  to  call  a  public  mass  meeting, 
he  will  realize  why  newspapers  are 
Mutious  about  taking  unpopular  edi¬ 
torial  positiems.  But  what  is  the  net  re¬ 
sult  upon  him?  Is  he  going  to  live  in 
P*  wonderment  and  fear,  unable  to 
imderstand  why  he  sets  the  geniral  pu^ 
1  ,!»  »  rocks  through  his  win- 

•aT*'  meekly  avoid  any  pos- 

sioie  controversy  with  his  readers?  Or 


1.  Avoid  abuse. 

2.  Treat  critics  courteously. 


THE  STORY  OF  ANOTHER  CHRISTMAS 

A  TRUE  STORY — or  nearly  true — laid  in  the  atmosphere  of 
the  newspaper.  It  may  he  only  the  part  of  an  old  story, 
hut  a  part  that  has  never  been  told,  locked  in  your  memory  of 
a  past  holiday  period. 

In  keeping  with  its  established  practice,  EDITOR  &  PUB¬ 
LISHER  will  pay  $50  for  the  story  judged  best  in  the  annual 
contest,  which  closes  on  December  17. 

The  winning  story  will  appear  in  the  issue  of  EDITOR  & 
PUBLISHER  for  December  22. 


THERE  ARE  NO  TIGHT  RULES 

• 

Preference  will  be  shown  for  a  Christmas  newspaper  story 
that  rings  true.  There  are  no  general  rules.  Locked-up  in  some 
newspaper  office  is  just  the  story  we  are  searching  for.  If  you 
know  that  story,  write  it  tonight  and  send  it  along  to  the 
Christmas  Story  Editor 

EDITOR  &  PUBLISHER 


popular  cause,  the  abusive  editorial  is  for  your  position.  But  it  is  better  to 
fatal.  A  single  abusive  sentence  will  in-  have  your  editorials  shattered  by  the  ar- 
flame  the  public,  the  editor  in  return  will  guments  of  your  subscribers,  than  it  is 

to  have  your  subscribers  convinced  that 
they  could  shatter  them,  but  are  denied 
the  chance. 

The  readers  of  a  newspaper  are  keenly 
i¥7y>  /’'UDIC’T'IWI  A  C  aware  of  the  editor  s  superior  position. 
J  I  tallilv  GrlKlO  1  1V1A>3  He  can  say  what  he  pleases,  they  can 

think  what  they  please  but  have  no  means 
of  expression.  Therefore,  if  the  editor 
rue — laid  in  the  atmosphere  of  voluntarily  shares  his  privilege  with  them, 

only  ,he  par,  of  an  old  a.ory,  p'XJLi’e, 

told,  locked  in  your  memory  of  letter  tickles  the  vanity  of  the  man  who 

wrote  it.  A  newspaper  has  few  stronger 
friends  than  the  man  whose  letter  at- 

led  practice,  EDITOR  &  PUB-  P°*‘^ 

.  been  published  in  full,  with  a  good  dis- 

tory  judged  best  in  the  annual  play.  If  it  is  necessary  to  shorten  a 

ber  17.  critical  letter,  by  all  means  publish  the 

strongest  parts  of  it.  Publish  what  the 
;ar  in  the  issue  of  EDITOR  &  writer  of  the  letter  thinks  you  would  pre- 

fer  not  to  publish. 

The  suggestions  made  above  apply  to 
all  controversial  editorial  policies,  wh^er 
popular  or  unpopular.  In  a  popular 
k  Tlf*l IT  Dili  rc  cause,  an  editor  may  safely  indulge  in 

f  1  lAsn  1  IxULiEO  any  form  of  argpiment  except  abuse.  He 

*  may  thunder  at,  cajole,  jab  or  play  with 

ir  a  Christmas  newspaper  story  opposition.  But  when,  as  a  matter  of 

,  ,  T  1  J  •  <i®®P  devotion  to  principle,  the  editor  is 

ineral  rules.  Locked-up  m  some  forced  to  uphold  a  policy  which  threatens 

y  we  are  searching  for.  If  you  bis  newspaper  with  financial  ruin,  he  will 

J  J  •  1  L  have  to  tread  with  the  u'.nost  care.  In 

and  send  it  along  to  tne  general,  he  should  avoid  those  methods 

which  could  please  only  his  sympathizers. 
imiTiyD  PURI  fQUPD  begin  with,  he  might  as  well  put 

EUliUK  «  rUBLloritK  jgwn  that  his  campaifp  will  be  in- 

-eflective.  He  is  out  to  maintain  his  prin- 
cities,,  not  to  convert  an  opposition  which, 
being  based  on  emotion,  cannot  be  con- 
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verted.  Therefore  it  is  not  a  surrender  to 
tread  cautiously. 

When  facing  an  overwhelming  jHipular 
opposition,  the  editor  should  avoid  ex¬ 
hortation.  One  exhorts  his  followers, 
not  his  opponent.  Exhortation  hurled  at 
adversaries  merely  stirs  them  up  to  emo¬ 
tional  resentment. 

Abuse,  of  course,  is  the  worst  of  all 
sins  of  commission,  but  anger  and  sar¬ 
casm  are  nearly  as  had.  The  merest 
breath  of  anger  in  an  editorial  will  kindle 
a  return  of  it,  and  sarcasm  iiuluces  the 
deepest  hatred.  Where  adverse  feeling 
runs  high,  a  combination  of  abuse,  anger, 
sarcasm  and  exhortation  will  start  a  riot. 

This  leaves  room  only  for  the  calm, 
logical  editorial,  in  which  an  uni>opular 
position  is  maintained  with  every  appear¬ 
ance  of  fairness  and  gixxl  humor.  Not 
only  is  this  the  only  form  of  editorial 
which  it  is  safe  to  employ,  when  the  edi¬ 
tor  is  challenging  public  opinion,  but  is 
is  the  only  form  which  could  possibly 
prove  effective.  The  analytical  editorial, 
by  its  form,  suggests  fairness.  It  leaves 
no  room  for  genuine  counter-criticism, 
except  by  counter-analysis.  And,  since 
the  opposition  is  largely  emotional,  the 
editor’s  position  is  secure  if  his  argu¬ 
ments  are  sound  and  his  facts  are  really 
facts. 

Under  any  circumstances,  it  is  well  for 
an  editor  to  be  sure  of  his  facts,  but 
when  public  opinion  is  excitedly  against 
him,  this  is  a  matter  of  life  and  death 
editorially.  The  public  is  looking  for  an 
opening.  Make  a  slip  in  your  facts,  and 
the  opening  is  furnished.  Your  critics 
will  rush  in,  and  enlarge  that  opening 
until  it  would  let  a  battleship  through. 
The  same  is  true  of  an  editorial  based  on 
a  weak  premise,  or  containing  a  weak 
segment.  Don't  rest  your  case  on  a  com¬ 
bination  of  strong  and  weak  arguments, 
for  the  opiwsition  will  center  on  the  weak 
ones.  An  editorial  is  no  stronger  than 
its  weakest  link. 


Neither  should  an  unpopular  editorial 
policy  l>e  hung  constantly  before  the 
readers,  swinging  in  their  faces  like  a  wet 
rope’s  end.  The  subject  ought  to  be 
dealt  with  only  when  the  news  demands 
it.  Reiteration  proves  nothing  unless  it 
is  vital  and  cumulative.  A  succession 
of  incidental  editorials,  which  seem  to  l)e 
dragged  in  by  the  heels,  only  irritate  the 
readers  and  take  the  edge  off  important 
discussions  of  the  subject. 

Sometimes,  adverse  public  opinion  will 
grow  so  strong  that  an  editorial  position 
can  no  longer  be  maintained  by  direct 
argument,  without  disastrous  results. 
In  that  case,  the  theme  can  still  be  edged 
into  from  the  side,  or  by  a  parallel  ar¬ 
gument  on  some  other  subject,  the  bearing 
of  which  will  be  appreciated.  If  the  edi¬ 
tor  is  right,  time  is  apt  to  come  to  his 
aid.  When  his  position  has  Ix'en  vindi¬ 
cated,  or  the  subject  at  least  becomes 
two-sided  in  the  public  mind,  he  can  re¬ 
sume  more  vigorous  treatment. 

But  let  this  be  remembered :  it  does 
no  good  for  a  newspaiK'r’s  position  to  be 
vindicated  by  the  passage  of  time,  if  the 
manner  of  treatment  has  created  general 
enmity  toward  the  paper.  Has  it  not 
occurred  time  and  again,  in  our  public 
affairs,  that  a  statesman’s  unpopular 
course  has  been  vindicated,  but  the  orig¬ 
inal  advocate  of  it  has  never  been  for¬ 
given  ?  A  newspaper  may  draw  the  same 
punishment. 

Rub  the  people’s  fur  the  wrong  way, 
when  they  think  you  are  in  error,  and 
they  will  hate  you  when  they  discover 
that  you  were  right.  Be  courteous,  fair, 
tolerant  and  soothing,  and  they  will  like 
you  even  when  they  are  convinced  that 
you  are  wrong. 

Of  all  the  impressions  a  newspaper  can 
create,  the  most  valuable  is  the  impres¬ 
sion  of  fairness.  There  is  only  one  way 
to  create  it,  and  that  is  by  being  a  little 
more  than  fair. 


WASHINGTON  CORPS  GIRDS  FOR  ACTION 
AS  68TH  CONGRESS  OPENS 


Wright,  Cleveland  Plain  Dealer,  Heads  Press  Gallery  Commit' 
tee — New  Organization  Appears — 269  Correspondents 
Represent  270  Dailies  and  News  Services 


By  SAM  BELL 

\  S\\  EEPING  victory  for  the  middle-  bureau,  will  have  a  hand  in  the  direction 
we.st — another  farm  bloc  victory  as  of  the  U.  P.  men  on  the  hilL 
someone  phrased  it, — is  seen  in  the  elec¬ 
tion  of  the  five 
newspaper  men 
who  will  serve  as 
the  Standing 
Committee  o  f 
Correspondents  in 
the  press  galleries 
of  the  Sixty- 
eighth  Congress. 

The  new  commit¬ 
tee  will  be  com¬ 
posed  of  James  L. 

Wright.  Cleve¬ 
land  Plain  Deal¬ 
er,  chairman ;  J. 

G.  Hayden,  De¬ 
troit  News,  sec¬ 
retary  ;  Carl  D. 

Ruth,  Cleveland  News-Leader;  R.  B. 

Smith,  Chicago  Tribune,  and  Emmet 
Dougherty,  Davenport  (la.)  Deiiw- 
crat.  Mr.  Wright  assumed  the  chair¬ 
manship  by  virtue  of  receiving  the 
highest  number  of  votes,  131  out  of  180 
cast.  Other  members  of  the  press  ^ller- 
ies  for  whom  votes  were  cast  in  the 


new  organization,  the  Washington 
Press  Service  with  a  staff  of  9  men 
will  take  its  place  in  the  galleries  this 
year  for  the  first  time.  The  service, 
designed  to  furnish  local  news  to  groups 
of  newspapers  throughout  the  country 
will  be  manned  by  William  Hard.  J, 
Bart  Campbell,  C.  O.  Gridley,  Charles 
M.  Kelley,  R.  G.  Sucker,  Robert  I. 
Black,  Edward  L.  Roddan,  Paul  Y. 
.■\nderson,  Corrington  C.  Gill. 

With  the  death  of  Charles  S.  .'\lbert 
of  the  New  Y’ork  World  and  Edwin  M. 
Hood  of  the  Associated  Press  during  the 
recess  two  veterans  of  the  galleries  have 
passed  away. 

Joseph  R.  Farrington  of  the  Public 
ledger  bureau  left  in  October  for  Hono¬ 
lulu  where  he  liecomes  managing  editor 
of  the  Honolulu  Star-Bulletin,  a  news¬ 
paper  owned  by  his  father  Govemoi 
Farrington  of  Hawaii.  Leo  A.  Mc- 
Oatchy  of  the  Sacremento  Bee  takes 
over  the  correspondence  of  the  Star- 
Bulletin. 

Marvin  E.  Murphy,  formerly  of  the 
Louisville  Courier-Journal  and  Times  re- 

eTection  wer'winder  irilarris,'  Unive^-  r  "'"Jels  Bakim^^ 

sal  Service:  Theodore  Tiller.  Baltimore  t-o«8'-ess  with  the  Baltimore  Sun  Bureau. 
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AID  OF  2,500  EDITORS 
ASKED  ON  BOK  PLAN 


Country-wide  Vote  Through  Dailies 
Sought  On  Feasibility  of  Winning 
Peace  Suggestion  —  Digest 
to  Be  Furnished 


the  referendum,  therefore,  involves  no  en¬ 
dorsement  of  the  plan  on  your  part,  or 
any  commitment  whatever  regarding  it. 
Secondly,  that  while  we  want  a  thorough¬ 
going  expression  of  opinion  from  all  over 
the  country,  we  are  not  interested  in  se¬ 
curing  a  collection  of  signatures  from 
too  willing  signers.  We  want  the  opin¬ 
ions  of  those  w’ho  have  had  an  oppor¬ 
tunity  to  read  the  plan,  or  a  comment 
digest  of  it,  and  who  have  a  considered 
vote  to  register. 

“We  ne^  your  help  in  putting  before 
every  citizen  the  opportunity  to  register 
his  or  her  honest  opinion  of  the  plan  se- 


Sun ;  Gus  J.  Karger,  Cincinnati  Times- 
Star;  Edwin  W.  Gableman,  Cincinnati 
Elnquirer;  Maurice  B.  Judd,  New  Y’ork 
Sun.  Scattering  complimentary  votes  of 
one  each  were  cast  for  Leo  R.  Sacks, 
Cleveland  Press;  Leroy  T.  Vernon, 
Chicago  Daily  News  and  Mark  Thistle- 
thwaite,  Indianapolis  News. 

The  retiring  members  of  the  commit¬ 
tee  who  held  office  during  the  life  of  the 
Sixty-seventh  Congress  are :  Robert 


L.  C.  Powell  has  come  to  Washington 
from  his  home  office  to  represent  the 
Omaha  Bee,  while  William  C.  Beidernun 
will  augment  the  staff  of  the  (jhristian 
Science  Monitor. 

E.  B.  Smith,  a  familiar  figure  in  the 
press  galleries  twenty  years  ago,  is  back 
in  Washington  for  the  New  York  Morn¬ 
ing  Telegrapli  and  Ralph  Coolidge  Mulli¬ 
gan,  sent  to  Washington  at  the  time  oi 
the  death  of  President  Harding  will 
main  permanently  with  the  Washington 


Barry,  Philadelphia  Public  Ledger,  chair-  bureau  of  the  Boston  Post 


.\id  of  2,500  editors  of  daily  news¬ 
papers  in  the  United  States  is  being 
sought  in  the  conduct  of  a  referendum  to 
be  held  in  January  on  the  .Ymerican  Peace  _ __ 

Award,  c^^  by  Mward  W.  Bok,  of-,  igetrf,  out  of  many  possibilities,  by  an 
fering  $100,000  to  the  author  of  the  ^st  impartial  jury.  For  we  believe  such  an 


practicable  plan  by  which  the  United 
States  may  co-operate  with  other  nations, 
looking  towards  prevention  of  war. 

P'sther  Everett  Lain:,  member  in  charge 
of  the  policy  committee  of  the  award,  this 
week  sent  out  letters  to  newspaper  edi¬ 
tors  urgently  requesting  their  assistance 
in  taking  the  referendum. 

The  editors  are  asked  to  publish  with 
the  text  of  the  winning  jieace  plan,  when 
it  is  announced,  a  ballot  by  which  readers 
may  state  whether  they  approve  or  dis¬ 
approve  in  substance. 

The  comiK'tition  closed  Nov.  15.  The 
jury  is  expected  to  make  its  selection  by 
Jan.  1.  The  referendum  is  to  be  taken 
during  the  month  of  January. 

Already,  Miss  Lape  told  Editor  &  Pub¬ 
lisher,  the  New  York  Times,  Tribune. 


expression  of  popular  opinion — whether  it 
be  for  or  against  the  particular  plan — 
will  be  of  inestimable  value  in  showing 
what  is  the  true  feeling  and  judgment  of 
the  American  people  as  to  the  possibility 
of  our  co-operation  with  other  nations 
without  departing  from  the  traditions 
fundamental  in  our  national  history." 


VOTES  HALF  MILUON  FOR  ADS 


Cement  Axociation  to  Use  5,000  News¬ 
paper*  in  National  Campaign 


The  schedule  is  rapidly  being  prepared 
for  a  $500,000  newspaper  advertising 
campaign  to  be  launched  by  the  Portland 

Cement  Association,  G.  F.  Whitehead,  -  -  .  .  - 

World,  Evening  Post,  Mail,  and  Brook-  advertising  manager  of  the  eastern  divi-  press  association^ 


man;  Gus  J.  Karger,  Cincinnati  Times- 
Star;  Arthur  Sears  Henning,  Chicago 
Tribune  and  Roy  A.  Roberts,  Kansas 
City  Star.  Charles  Albert  of  the  New 
Y'ork  World,  the  fifth  member  of  the  old 
committee  died  several  months  ago. 

To  the  new  committee  will  fall  the 
job  of  alloting  the  seats  of  the  national 
conventions,  both  Republican  and  Demo¬ 
cratic  to  be  held  next  year.  This  task 
has  fallen  to  the  Standing  Committee  of 
Washington  Oirrespondents  ever  since 
Postmaster  General  New,  who  some 
years  ago  was  an  official  of  the  Re¬ 
publican  National  organization,  called 
u|)on  the  committee  to  help  solve  the  seat 
problem.  So  successful  was  the  com¬ 
mittee,  aided  by  James  D.  Preston,  and 
William  Donaldson,  superintendent  of 
the  Senate  and  House  press  galleries,  in 
handling  the  trying  job  of  allotting  news¬ 
paper  seats  that  the  Democratic  commit¬ 
tee  soon  called  upon  the  corresjKmdents  to 
take  charge  at  the  Democratic  convention. 

The  opening  of  the  Sixty-eighth 
Congress  finds  many  new  faces  in  the 
press  galleries  and  new  alignments  of 
working  reporters  particularly  for  the 
The  Associated 


lyn  Eagle  have  agreed  to  print  the  text 
of  the  winning  plan  or  a  digest  of  it,  to¬ 
gether  with  a  ballot,  making  popular  vote 
possible.  The  text  of  the  plan  will  be 
released  to  newspapers  agreeing  to  pub¬ 
lish  it  during  the  first  week  in  January. 

More  than  4,000  weekly  periodicals  and 
163  magazines  have  agreed  to  co-operate 
in  the  referendum.  Miss  Lape  said. 

Several  hundred  org;anizations  and  in¬ 
stitutions  will  send  the  winning  plan  with 
ballots  to  each  of  the  members  for  a  vote. 
The  Associated  .\dvertising  Gubs  of  the 
World  will  solicit  the  vote  of  its  25,000 
members. 

In  the  letter  sent  out  to  the  editors, 
Mht  Lape  says : 

“May  we  make  it  very  clear :  first,  that 
we  are  not  concerned  with  lining  up  sup- 


Henry  E.  Sargent  has  succeeded 
Reuben  Lewis  as  head  of  the  New  York 
Journal  of  Commerce  bureau.  Mr. 
Lewis  left  Washington  recently  to  ^ 
come  associated  with  the  magazine  oi 
the  American  Bankers  Association. 

Edward  L.  Conn,  more  recently  n 
Mexico  and  Cuba  for  the  Philadelphia 
Public  Ledger,  has  been  assigned  to  the 
Ledger’s  Washington  bureau. 

H.  E.  C.  Bryant  of  the  New  Y'ork 
Herald  has  gone  back  to  his  first  lore, 
the  New  Y’ork  World  and  Nixson  Plum¬ 
mer,  for  the  past  four  years  House  nun 
for  the  World  has  joined  the  Washingt* 
staff  of  the  Herald. 

John  T.  Lambert  heads  the  reorganized 
kVashington  staff  of  the  Cosmopolitaa 
News  Service. 

Isidor  N.  Greenberg  has  been  sent  to 
Washington  to  represent  the  Houstoc 
Post  and  William  H.  Curry  has  comeoo 
from  Seattle  to  the  staff  of  the  Times. 

Miss  Constance  Drexel  formerly  of  the 
Philadelphia  Public  Ledger  but  mor: 
recently  abroad  for  the  McQure  Sjn^- 
cate  is  back  in  Washington  doioi 
woman  features  for  the  McOure 
Miss  Maxine  Davis  is  another  wonu: 
writer  in  Washington  serving  wonu: 
features  to  a  gp'oup  of  middle  weaer 
newspapers.  The  woman’s  side  « 
Washington  activities  is  being  taken  tt" 


sion,  told  Editor  &  Publisher  this  week.  Press  will  have  a  staff  of  six  men  in  the 
The  large  appropriation  was  voted  at  ^ff^r'es  un^er  the  direction  of 
a  recent  association  convention  held  in 

New  York.  Capital  staff  will  be  John  T.  Suter,  Her-  _ ^ _ _ 

A  total  of  5,000  newspapers  will  be  used  man  C.  Beaty,  Paul  F.  Haupert  and  of  for  the  Consolidated  Press  by  Mf*; 
the  campaign,  Mr.  Whitehead  said.  Francis  W.  Stephenson.  Bond  P.  Geddes  Carolyn  Vance  Bell.  The  list  consists  d 

has  been  given  a  roving  assignment  with 
particular  attention  to  the  seething  poli¬ 
tics  of  the  presidential  year. 

George  R.  Holmes,  head  of  the  Wash¬ 
ington  Bureau  of  the  International  News 
Service  will  direct  his  staff  which  will 
be  made  up  of  Kenneth  W.  Clark, 

William  K.  Hutchison  and  A.  O.  Hay¬ 
ward. 

For  the  United  Press,  the  activities  of 
CfMigress  will  be  covered  by  Paul  R 


The  size  of  the  copy  to  be  used  will  vary 
according  to  the  locality.  It  will  be 
largely  instructive  in  tone,  the  main  pur¬ 
pose  to  show  benefits  to  be  derived  from 
use  of  Portland  cement  in  construction. 

Reports  widely  circulated  that  the  as¬ 
sociation  had  planned  to  expend  $5,000,000 
in  advertising  were  denied  by  Mr.  White- 
head. 


269  correspemdents  representing  270  ne*'" 
papers,  press  associations  and  press  so’" 
ices.  _ 


Gridiron  Club  Holds  Banquet 


The  annual  banquet  of  the  Gridiron 
port  for  the  winning  plan,  the  nature  ^  Club  of  Washington,  D.  C.,  will  be  held 
which  no  one  yet  knows ;  participation  in  tonight  at  tfie  New  Willard  Hotel. 


Employees  Honor  Late  Editor 

A  large  oil  painting  of  A»^ 
McLean,  late  editor  of  the  Brow- 
Citizen,  was  unveiled  in  the  busa^ 
office  of  the  publication  Dec-^J^ 
anniversary  of  his  death.  Emp^ 

- .  —  - ...  gathered  in  the  office  to  hear  a 

Mallon,  Frazer  Edwards  and  W.  J.  eulogy  of  their  departed  chief  gi*** 
McAvoy.  Lawrence  C  Martin,  form-  Solon  Barbanell,  editor-in-chief  d* 
erly  senate  man  for  the  United  Press,  paper.  The  minting  is  life  size  s» ' 
but  recently  made  head  of  the  U.  P.  the  work  of  Eleanor  Banister. 
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CHARTER  TWO  LINERS  AS  RESERVATIONS 
FOR  LONDON  MEETING  INCREASE 

U.  S.  S.  Republic  and  Second  Ship  Yet  to  Be  Named  Will 
Sail  July  3 — Tentative  Arrangements  Being  Made 
for  2,000  Delegates 


TJTITH  the  number  of  tentative  reserva- 
”  tions  already  far  in  excess  of  the  first 
class  capacity  of  any  one  ocean  liner,  the 
Associated  Ad- 

- — - vertising  Clubs  of 

the  World  have 
chartered  two 
I  ships  to  carry 

I  delegates  to  the 

V|s  20th  annual  inter- 

national  conven- 
tion  in  London, 

•  July  14-18,  ac- 

cording  to  an  an- 
nouncement  made 
A  by  Jesse  fl.  Neal, 

treasurer  the 
clubs  and  chair¬ 
man  of  their 
J.  11.  Neal  t  r  a  n  s  p  ortation 

committee. 

Leading  newspaper  publishers,  adver¬ 
tisers  and  otliers  of  the  Advertising 
□ubs'  On-to-London  committee,  which 
is  in  charge  of  the  arrangements  for  the 
world  convention  of  advertising,  freely 
predict  that  never  in  the  history  of  busi¬ 
ness  organizations  has  there  lieen  held  so 
large  or  so  significant  a  gathering  of 
business  men. 

The  first  ship  to  leave  with  delegates 
from  the  L’nited  States.  Canada  and  the 
Pacific  Isles  will  be  the  United  States 
Shipping  Board’s  liner  Republic.  She 
will  sail  from  New  York  on  July  3.  The 
Republic  is  now  being  reconditioned  at 
Newport  News,  and  when  reconstructed 
will  make  her  maiden  trip  with  Adver¬ 
tising  Clubs’  delegates.  , 

Bakings  will  be  made  on  the  second 
ship  immediately  after  the  Republic  has 
been  filled,  Mr.  Neal  stated.  The  name 
of  the  second  ship  will  be  announced 
later,  he  added.  Tentative  arrangements 
have  been  made  to  charter  other  ships  to 
carry  the  1.500  to  2,000  delegates  to  the 
convention,  which  is  called  “the  first 
world  congress  of  business  men.” 

Delegates  of  the  A.  A.  C.  of  W.  will 
arrive  in  London  in  time  to  attend  spe¬ 
cial  services  at  Westminster  Abbey  or 
St.  Paul’s  Cathedral  on  Sunday  morning, 
July  13.  This  will  be  the  first  event  on 
the  extensive  program  prepared  by  Brit¬ 
ish  advertising  leaders.  The  British 
have  a  fund  of  a  quarter  of  a  million 
dollars  for  the  sole  entertainment  of 
delegates  to  the  convention.  W.  S.  Craw¬ 
ford.  of  the  Thirty  Club  of  London,  has 
announced. 

.Approximately  1,000  additional  dele¬ 
gates  will  attend  the  convention  from 
continental  Europe,  and  many  from  the 
far-flung  possessions  of  the  firitish  Em¬ 
pire. 

Eor  the  few  delegates  who  must  con¬ 
sider  speed  and  not  price,  a  block  of  300 
staterooms  has  been  reserved  on  the 
Leviathan,  sailing  from  New  York  on 
Julv  5,  Mr.  Neal  announced. 

The  Republic,  which  is  615  feet  over 
all,  beam  68  feet,  and  approximately  18.- 
000  gross  tons,  will  be  a  one  class  ship. 
There  will  be  no  class  distinction  of  any 
kind. 

In  speaking  of  the  arrangements.  Mr. 
Neal  said: 

“The  greatest  value  of  the  trip  will  be 
the  8  or  9  day  contact  on  the  boat,  with 
departmental  meetings  daily.  British  rep¬ 
resentatives  will  travel  with  us  on  the 
.s^cial_  boats.  The  delegates  from  Can¬ 
ada  win  pass  up  their  own  splendid  port 
at  Montreal  to  travel  with  the  party. 
Complete  programs  are  being  worked  out 
lor  the  8  days  we  will  be  together  on  the 
vo\-age. 

_  Reservations  will  be  accepted  begin¬ 
ning  Feb.  1,  1924.  In  the  meantime,  ten- 
tative  reservations  will  be  made  for  club 
uelegations.  and  the  committee  asks  co- 
ojwation  of  each  club  in  furnishing  accu¬ 
rate  figures  rather  than  figures  that  rep- 
J’®''®  largely  the  enthusiastic  hopes 
committees.’’ 

I  tie  -American  Express  Company  has 


been  selected  by  the  A.  A.  C  W.  trans¬ 
portation  committee  to  handle  the  details 
of  the  reservations,  bookings,  berthings, 
passports,  side  trips  abroad,  and  all  other 
details  connected  with  the  trip,  Mr.  Neal 
announced.  The  American  Express  will 
have  a  number  of  representatives  at  head¬ 
quarters  of  the  Associated  Advertising 
Clubs,  and  all  reservations  should  be  made 
through  the  Club’s  Headquarters,  383 
Madison  avenue.  New  York. 


POOR  RICHARDS  VISIT  N.  Y. 

Seek  Atmosphere  for  “A  Trip  to 
London”  Banquet,  Jan.  17 

Members  of  the  Poor  Richard  Club, 
Philadelphia’s  advertising  organization, 
recently  visited  the  U.  S.  S.  Leviathan 
at  its  dock  in  New  York  in  search  of  at¬ 
mosphere  for  their  annual  banquet  to  be 
held  in  Philadelphia,  Jan.  17,  1SC4.  The 
event  is  to  be  titled.  “.A  Trip  to  Lontkin.” 
Decorations  and  entertainment  will  strike 
the  “On-to-London”  note. 

Philip  Kind,  director  general  of  the 
club,  led  the  New  York  expedition. 
Eleven  hundred  guests  will  attend  the 
banquet,  the  committee  on  arrangements 
has  announced.  Complete  plans  for  the 
London  trip  will  be  explained,  while 
speakers  will  describe  what  the  .American 
visitors  may  expect  when  they  are  guests 
of  the  Thirty  Club  of  Britain. 

BUSINESS  BETTER  IN  BRITAIN 

Mr*.  Ogden  Reid  Brings  Favorable 
Report  from  Abroad 

■A  favorable  report  on  business  con¬ 
ditions  in  England  was  brought  back  by 
Mrs.  Ogden  Reid,  advertising  director  of 
the  New  York  Tribune,  who  arrived  in 
New  York  on  the  S.  S.  Aquitania,  fol¬ 
lowing  a  six  weeks’  visit  abroad. 

With  a  view  to  studying  English  news¬ 
paper  advertising  methods,  Mrs.  Retd 
visited  the  oflkes  of  the  London  Times, 
Daily  Mail,  Express  Standard,  Morning 
Post  and  the  Manchester  Guardian.  Mrs. 
Reid  is  the  wife  of  Ogden  Reid,  publisher 
of  the  Tribune. 

League  Proteat*  ’’Havana”  Mi*u*e 

The  American  Fair  Trade  League  has 
announced  it  will  lodge  complaints 
against  all  retail  dealers  who  sell  or 
advertise  as  “Havana”  or  “Clear  Ha¬ 
vana”  cigars  containing  less  than  100  per 
cent  of  actual  Havana  tobacco.  Last 
year,  the  league  claims,  it  issued  105 
complaints  against  manufactures  of 
prominently  advertised  cigars. 

PITTSBURGH  SUN  IN  A.  P. 

Elected  Lest  Week,  Executing  Plan 
First  Broached  in  February 

The  Pittsburgh  Sun  was  last  week 
elected  to  membership  in  the  .Associated 
Press,  carrying  out  a  plan  which  was 
made  last  February  when  the  Leader  and 
the  Dispatch  suspended.  Both  the  latter 
were  .A.  P.  members,  but  their  member¬ 
ships  were  cancelled  when  they  ceased 
publication. 

Election  of  the  Press  and  the  Sun,  as 
planned,  was  prevented  by  refusal  of  Col. 
O.  S.  Hershman,  then  owner  of  the  Press, 
to  alter  his  arrangements  with  the  Tri- 
State  News  Bureau  to  comply  with  .A.  P. 
rules. 

Sale  of  the  Press  to  the  Scripps- 
Howard  Newspapers  in  Aug:ust  and  its 
recent  withdrawal  from  the  Tri-State 
News  Bureau  relieved  the  situation,  which 
is  now  closed  by  the  Sun’s  election.  The 
Press  is  now  the  only  Pittsburgh  paper 
without  A.  P.  membership. 


SIR  HERBERT  MORGAN 

VU  E  lay  the  foundations  of  1  LAUDS  U.  S.  AD  MEN 

^  trade,  foundations  which  _ 

perhaps  may  not  become  profitable  ^ 

in  our  immediate  day.  Those  British  Visitor  Say*  London  Convention 

foundations  must  be  solid  that  they  Next  July  Will  Be  ’’Pilgrimage 

may  serve  our  chihlren  well.  They  of  Peace” _ Tells  Recep- 

must  not  be  built  on  a  poor  proil-  PUn* 

uct.  They  must  not  be  constructed 
on  over-statements  of  facts. 

“Honesty  in  advertising  is  a  The  "greatest  pilgrimage  of  peace  and 

cardinal  principle.  Sooner  or  g<H)d  will  during  the  history  of  man  is  the 

later  the  ilishonest  advertiser  dis-  way  Sir  Herbert  Morgan,  chairman  of 

appears.  The  advertiser  of  our  the  British  reception  committee,  charac- 

times  is  not  working  for  today  terized  the  20th  annual  convention  of  the 

only.  He  is  laying  his  foundations  .Associated  Advertising  Clubs  of  the 

deep.  He  is  building  for  those  World,  to  be  held  in  Ixindon,  the  week 
who  will  follow  after  him.  It  commencing  July  14,  1924. 

should  be  the  same  with  nations.”  Sir  Herbert  was  speaking  before  mem- 

— Lord  Leverhulme.  of  the  Advertising  Club  of  New 

\  ork  at  luncheon,  Dec.  5.  At  times 

_ humorous,  then  serious,  he  told  of  plans 

_  »  England  was  making  for  reception  of  the 

AFTER  LONDON,  PARIS,  delegates  in  1924,  paying  high  tribute  to 

wi/-s\s/  .American  advertising  men. 

York,”  Sir  Herbert  said,  “I 

-  _  have  been  impressed  by  the  extraordinary 

Dupuy  to  Form  Official  Invitation  service  publicity  is  giving  this  country. 


NOW  CERTAIN 


Committee  on  Return  from  U.  S. 

— American  Delegates  Keen 
for  French  Trip 

“On-to- Paris”  after  “On-to-Britain”  is 


You  advertising  men  are  constantly 
spreading  the  gospel  of  education,  prog^ress 
and  good  health.  I  do  believe  this  gi¬ 
gantic  propaganda  has  been  of  enormous 
benefit  to  the  United  States  as  a  whole. 

“The  principles  of  advertising,  truth, 


now  definitely  assured.  Senator  Paul  Du-  good  will,  and  service  to  mankind  are  the 
puy,  owner  of  the  Petit  Parisien,  told  finest  with  which  ambassadors  could  be 
Editor  &  Pubusher  just  before  he  Ipft  entrusted. 

New  York  for  Washington,  Dec.  1.  The  advertising  fraternity,  with  its 

Immediately  upon  his  arrival  in  Paris,  clear  insight,  has  the  ability  to  spread  the 
he  said,  an  official  committee  will  be  truth.  Those  who  go  to  London  in  1924 
formed,  and  within  a  month  from  now  in-  will,  I  believe,  be  joining  in  the  greatest 
vitations  will  be  forwarded  all  members  mission  of  peace  and  good  will  during 
of  the  Associated  Advertising  Clubs  of  our  own  life  time  or,  during  the  history  of 
the  World,  asking  them  to  visit  the  the  world.” 

French  capital,  following  the  London  In  a  joking  way.  Sir  Herbert  declared 
convention  week,  which  starts  July  14.  himself  “fearful  of  the  attempts”  his 
Unofficially  France  has  been  preparing  countrymen  would  make  in  the  way  of 
to  entertain  the  world’s  advertising  men  entertainment  to  American  delegates, 
for  some  time.  Before  extending  official  “You  who  go  to  England  for  the  first 
invitation,  however,  th^  were  awaiting  time”,  he  said,  “will  find  conditions  most 
to  learn  America’s  attitude  toward  the  dissimilar.  We  don’t  do  things  as  rapid- 
plan.  Senator  Dupuy,  one  of  the  prin-  ly  as  you  in  America, 
cipal  backers  of  the  move  was  to  find  “There  will,  for  instance,  be  a  lament- 
this  out  during  his  tour  of  the  eastern  able  lack  of  ice  water,  but  there  may  be  a 
States,  now  nearly  completed.  substitute.  While  England  originated  the 

“I  found  everyone  very  enthusiastic,”  Order  of  the  Bath,  there  is,  I’m  sorry  to 
he  said.  say,  a  shortage  of  baths  in  my  country. 

Tentative  plans  have  already  been  made  But,  thanks  to  my  colleagues,  there  is  no 
for  the  “Paris  edition”  of  the  London  shortage  of  soap,”  he  added  speaking  of 
meet.  It  will  be  no  anti-climax,  the  Lord  Leverhulme,  British  soap  manufac- 
Senator  is  certain.  An  interchange  at  turer. 

close  hand  of  American,  English,  and  The  following  members  of  the  On-to- 
French  ideas  in  advertising,  should  prove  Ixmdon  Committee,  under  whose  auspices 


profitable,  in  his  opinion. 


Sir  Herbert  Morgan  spoke,  were  present 


Pending  organization  of  the  official  at  the  speakers  table ; 

French  committee.  Senator  Dupuy  de-  H.  G.  Halsted,  chairman;  Paul  Block, 
dined  to  discuss  possible  features  of  the  New  York;  W.  J.  Betting,  Wynkoop, 
Paris  convention.  .An  extensive  program  Hallenbeck,  Crawford  Agency ;  C. 
will  be  worked  out,  which  will  call  for  Howard  Harmon,  Morse  International 

entertainment  Paris  alone  can  provide,  .Agency;  A.  E.  MacKinnon,  Expositions 

as  well  as  extensive  instructive  exhibi-  Company ;  Chalmer  Pancoast,  Chicago 
tions  and  discussions.  Tribune;  John  Clyde  Oswald,  .American 

Senator  Dupuy  ^s.  since  he  arrived  in  Printer ;  F.arle  Pearson,  A.  A.  C.  W. ; 

the  United  States  in  late  October,  visi^  and  James  S.  Martin,  Remington  Type- 
newspaper  plants  in  Philadelphia,  C^i-  writer  Company. 

cago,  lietroit,  St.  Louis,  and  Kansas  City.  Others  at  the  speakers  table  were: 

“Everywhere  I  was  received  most  gra-  Thomas  McDougall,  Thomas  McDougaO, 
ciously,”  he  said.  “And,  through  Editor  London,  England;  Francis  H.  Sis- 

&  Publisher,  I  want  to  thank  the  pub-  Guaranty  Trust  Company;  Harry 

hshers  for  their  k^d  trratment.  The>-  Tipper,  Gass  Journal  Company,  chair- 


all  have  been  most  hospitable.” 


man  of  the  International  Program  Com- 


M.  Andre  Aghion,  who  is  t^_  adyer-  fpittee ;  Jesse  H.  Neal,  chairman  of  the 
tising  manager  of  the  Petit  Parisiem  has.  National  Transportation  Committee;  and 
during  the  tour,  been  particularly  inter-  h.  H.  Charles,  president  of  the  .Advertis- 
ested  in  studying  .African  advertising,  York. 

.Assuredl>',  he  said  many  American  Herbert,  the  honor  guest  at  the 

ideas  will  ^  brought  back  with  us  to  ii.ncheon,  is  touring  the  United  States 
thejirofit  of  r ranee.  _  William  Hasketh  Leverhulme. 


“The  merchandising  service  fdven  by  He  is  a  director  of  A.  &  F.  Pears  Ud.‘, 
tlie  newspapers  of  the  United  States  at-  vice-chairman  of  the  Irish  Industries,  and 
tracted  me  very  much.  yV  e  have  noth-  vice-president  of  the  National  .Advertis¬ 
ing  like  It  in  France.  .And  the  happy  Society 

relationship  created  between  the  news-  _ 

papers  and  the  retailers  and  salesmen  is  ^  .  .  . 

certinly  to  be  commended.  Million*  Spent  for  Doublemint  Ads 

“Newspaper  advertising  seems  to  me  Because  the  William  Wriglcy,  Jr., 
to  be  the  great  thing  in  this  country.  It  Company  expended  $6,798,662  in  adver- 


Million*  Spent  for  Doublemint  Ads 

Because  the  William  Wriglcy,  Jr., 


is  the  best  way,  I  believe,  for  reaching  tising,  Doublemint,  one  of  the  chewing 


the  people.” 


gum  products,  was  a  financial  success. 


.After  visiting  the  newspaper  plants  of  according  to  a  bill  of  exceptions  filed  by 
the  national  capital,  the  French  publisher  the  company  in  Federal  District  Court, 
and  his  party,  members  of  the  staff  of  Chicago,  Dec.  4,  against  a  Master  in 
the  Petit  Parisien.  planned  to  go  to  Bos-  Chancery’s  recent  findings  in  damages  for 
ton.  leaving  the  Hub  for  New  York  again  $3,718,063  in  favor  of  the  L.  P.  T.arson 


Dec.  9.  He  sails  for  France  Dec.  12. 


Company  and  its  Wintermint  product. 


KATZ  POINTS  FLAWS  IN  PRESENT  MAD  I  maintain  that  my  advertising  col-  do  and  cover  the  country  with  the 

umns  have  a  value  that  is  not  indicated  propnation  that  they  had  to  spend. 

SCRAMBLE  FOR  CIRCULATION  by  mere  circulation  figures.  I  maintain  P  ;  '  ‘ 

that  my  competitors  circulation  figures,  1 

_  _  greater  than  mine  though  they  be,  arc  not  results. 

Questions  Whether  Inflated  Figures  Actually  Mean  Wider  indicative  of  a  greater  value  because  ot 
Selling  Power  for  Advertisers— Tends  Toward  Dubious  frL'tio?"^  securing  this  extra  dis- 

Subscription  Methods,  Duplicated  Readers  And  yet  he  has  no  difficulty  in  in- 


But  war  times  are  passed.  These  are 
times  where  it  takes  real  selling  to  secure 
':i.  Isn’t  it  better  to  go  into  a  worth 
while  market  and  cover  that  market  sub¬ 
stantially  thoroughly  appeal  to  all  the 
possible  buyers  in  that  territory,  and 
make  your  product  well-known  to  them, 
rather  than  to  resort  to  trying  to  cover 

. . ^...„ . . . .  very  thinly  a  large  community  through 

difficulty  in  convincing  the  space  buyer  widely  scattered  _  distribution  ?  This  is 
that  my  lesser  circulation  is  still  just  as  not  only  the  publisher’s  problem.  It  ought 
much  worth  while  as  it  was  when  he  to  be  most  of  all  the  advertising  agent’s 
bought  it  exclusively.  problem. 

If  the  advertiser  insists  on  giving  busi-  ,  ^  publication  is 

ness  to  the  papers  with  the  largest  circu-  the  best  medium  for  advertising  of  all 
lations  all  publishers  naturally  want  to  kinds.  But  I  do  maintain  that  the  fact 
have  the  largest  circulation,  and  all  will  competitor  has  secured  additional 

circulation  through  the  means  that  I  have 
named  does  not  make  his  paper  any  more 
v'aluable,  does  not  justify  his  increased 
rate,  or  does  not  invalidate  the  result¬ 
bringing  qualities  thht  my  paper  has 
proved  itself  to  have  and  which  it  still 
maintains  in  the  eyes  of  our  local  mer¬ 
chants. 

Of  course,  if  I  lose  enough  of  my 
national  business  I  am  going  to  consider 
that  my  business  ethics  are  prob^ly 
wrong,  that  I  am  behind  the  times,  that 
what  I  ought  to  get  is  not  the  good-wiD 
of  my  reader,  not  the  fellow  who  warns 
my  paper  because  he  believes  in  it  and 
something  in  me,  but  I  ought  to  go  out 
and  get  as  many  folks  of  as  many  classes 
to  put  their  name  on  a  subscription  blank 
through  any  means  that  my  ingenuity  can 
conceive. 

White  paper  costs  money.  If  I  prac¬ 
tically  give  my  paper  away  to  three  or 
four  thousand  more  subscribers  I  can 
increase  my  national  advertising  rate  and 
get  part  of  that  money  back.  I  cannot 
get  it  all  back  this  year,  but  perhaps  if 
1  do  not  run  many  more  contests  I  can 
retrieve  it  in  the  course  of  several  ad¬ 
vertising  seasons. 

But  then  perhaps  this  suddenly  ac- 
qumed  distribution  will  fall  away,  for  it 
is  not  secured  on  the  merit  of  my  pub¬ 
lication,  but  because  of  the  prize  offered. 
Then  I  will  have  to  go  out  and  do  it  all 
over  again. 

Can  I  get  enough  in  addition  to  my 
regular  rates  for  this  increased  circula¬ 
tion  to  make  the  national  advertiser  pay 
the  freight?  Of  course,  I  cannot  fool 
my  home  merchants.  They  know  dl 
about  it,  and  I  do  not  want  to  fool  them, 
because  their  business  is  the  backbone  of 
my  business. 

But  if  the  national  advertiser  hangs  up 
a  prize  for  this  kind  of  circulation  and 
my  competitor  gets  this  kind  of  circula¬ 
tion  and  through  it  the  advertiser’s  busi¬ 
ness  why  should  I  hesitate,  stand  on  the 
background,  and  see  my  national  adver¬ 
tising  dwindle  away  ? 

Does  the  advertiser  really  want  to  see 
the  inflating  of  circulation  stopped? 

How  can  it  be  stopped?  That’s  a 
cinch.  The  moment  the  national  adver¬ 
tiser,  the  moment  the  space  buyer  in  the 
agency  studies  his  A.  B.  C.  reports  he 
will  know  what  a  newspaper’s  circula¬ 
tion  is,  where  it  is  distributed,  and  when 
and  how  it  was  secured.  And  when  he 
knows  this  and  he  ceases  to  buy  cover¬ 
age,  he  selects  a  medium  for  its  real 
worth,  for  the  fact  that  its  circulatko 
was  secured  in  the  right  way,  that  its 
readers  have  an  interest  in  the  paper  that 
is  genuine.  He  will  know  that  adver¬ 
tisers  stand  the  best  chance  of  getting  f«- 
suits  from  their  advertising  in  a  news¬ 
paper  of  this  class. 

What  do  advertisers  buy  in  a  news¬ 
paper?  Nothing  but  the  right  to  make 
their  business  appeal  to  the  newspaper’s 
audience  of  readers.  If  it  is  a  disinter¬ 
ested  audience  good  results  are  unlikely. 
If  it  is  an  interested  audience  results  are 
much  more  certain. 

These  facts  are  elementary,  and  yet 
they  are  frequently  overlooked  by  the  ad¬ 
vertiser  and  by  his  agent. 

Lucas  Coloroto  Coast  Represeatstit* 

Pacific  Coast  offices  of  the  new  Chi¬ 
cago  Tribune  Coloroto  Weekly  will  h 
located  in  Los  Angeles,  406  Haas  Build¬ 
ing,  Seventh  and  Broadway,  it  has  beo 
announced.  N.  L.  Lucas  will  1*  ® 
charge. 


IS  a  pro-  1  give.  1  lie  auvci  iisci  win  nave  lo  pay  .  ,  ■  ,  ..  j  , 

ive,  growing  for  it  in  the  long  run  through  increased  ‘D'  by  varying  and  sometimes  devious 
nunity,  and  rates.  to  obtain  that  objective 

laper  is  mak-  Now,  this  circulation  that  I  may  have  result  must  be  waste  and  extrava- 

dvances  fair-  to  put  on — that  my  competitor  did  put  on  g^.nce  to  the  advertiser,  for  publishers 

insistent  with  — is  largely  distribution  largely  outside  of  "'ill  go  aheld,  go  out  of  their  own  buying 

frowth  of  its  my  town’s  buying  zone.  This  additional  territory,  away  from  their  own  legitimate 

circulatioin  does  not  help  our  local  mer-  rtiarket  to  secure  subscriptions.  These 
nake  the  best  chants  because  the  folks  that  it  goes  to  subscriMrs  will  buy  not  because  they 
paper  I  know  do  not  come  into  our  town  to  trade,  but  "'ant  the  paper  but  because  they  have 
and,  mod-  go  elsewhere,  or  trade  at  home.  So  my  a  chance  to  secure  a  prize  of  some  kind. 

,  I  am  ac-  competition  cannot  charge  the  local  mer-  jj.®”  publishers  have  secured  this 
ited  a  fairly  chants  an  additional  price  for  advertising  additional  _  circulation  they  will  charge 
1  newspaper  for  this  extra  circulation.  He  makes  the  additional  rate  for  it. 

by  those  who  national  advertiser  pay  for  it  in  increased  This  additional  circulation,  _  for  which  an 

V  me.  I  am  national  rate.  additional  rate  was  paid,  is  unquestion¬ 
ed  by  the  As-  And  the  advertiser  buys  it  because  he  ably  duplicated  circulation.  It  is  in  a 

»ted  Press,  wants  “coverage.”  market  covered  by  some  other  publication 

cartoons,  and  ‘I  maintain  that  just  as  long  as  the  advertiser  will  probably  use. 

. . .  ^  o  substantial  advertiser  hangs  up  his  advertising  con-  Can  this  continue?  Is  it  good  busi- 

betterments.  My  readers  like  the  paper,  tract  as  a  prize  to  that  publisher  having  ness?  Does  the  advertiser  get  his  mo- 

Home  folks  think  of  it  as  a  credit  and  the  greater  circulation  just  so  long  will  ney’s  worth? 

an  asset  to  our  community.  Advertisers  there  be  swollen  circulations  and  unjusti-  It  seems  to  me  a  hang-over  from  war 
get  results.  liable  national  advertising  rates.  times.  Then  the  prices  of  everything 

I  have  a  competitor,  of  course.  We  My  paper  covers  the  territory.  My  rate  went  up.  ‘The  prices  of  advertising  space 

get  along  fairly  well  together,  and  work  is  reasonable.  My  paper  is  read  by  peo-  went  up  too.  But  advertising  appropria- 

in  friendly  co-operation  on  local  adver-  pie  who  want  it.  They  have  confidence  tions  were  not  materially  increased.  The 
tising.  "  "ly  publication,  they  believe  in  my  in-  problem  of  the  advertiser,  therefore,  was 

But  his  idea  of  selling  a  newspaper  is  tegrity,  in  my  civic  pride,  and  while  they  to  buy  as  much  circulation  as  he  could 
radically  different  from  mine.  know  that  1  make  mistakes,  and  some-  at  these  increased  rates  with  either  the 

For  years  I  led  him  in  circulation.  I  times  espouse  wrong  causes,  they  believe  same,  or  in  many  cases  a  decreased  ap- 

have  also  carried  the  greater  volume  of  the  errors  are  made  in  good  faith  and  propriation.  It  was  then  that  space  buy- 

local  and  national  advertising.  Some  always  with  the  welfare  of  our  com-  ers  first  started  out  to  get  “coverage.” 

local  merchants  use  my  paper  exclusively,  munity  at  heart.  In  other  words,  they  “Coverage,”  it  seems  to  me,  was  some- 
But  now  my  competitor  has  passed  me  know  that  I  am  just  a  normal  human  thing  of  a  camouflage,  something  of  an 

in  volume  of  circulation.  being,  doing  the  best  I  can,  and  taking  attempt  to  make  dealers  believe  that  ad- 

He  has  put  on  contests.  First  a  trip  some  pride  in  trying  to  do  it  better  all  vertisers  were  continuing  to  make  the 

to  California  for  the  school  teacher  get-  the  time — that  while  I  want  to  make  same  apja-al  to  the  same  number  of  con- 

ting  the  most  votes _ votes  to  come  from  money  my  pride  is  in  giving  our  city  the  sum.rs  as  in  normal  times.  It  was  prob- 

siihsrrintions  received  for  a  oeriod  of  l>est  newspaper  it  can  afford.  ably  the  best  that  many  advertisers  could 


George  K.  Katz 


HE  DIDN’T  PRINT  IT— DID  YOU? 


carried  for  years.  I  did  not  lose  the  busi¬ 
ness  by  default.  I  went  after  it  hard, 
had  strong  co-operation  from  my  repre¬ 
sentative,  and  did  everything  1  could  to 
demonstrate  that  the  business  should  be 
continued  in  my  paper. 

But  the  advertiser  and  the  space  buyer 
wanted  “coverage.” 

What  is  coverage? 

Impersonally,  is  my  circulation,  less  by 
perhaps  2,5tK)  than  that  of  my  competitor, 
secur^  by  giving  our  city  a  worth-while 
paper,  all  the  news,  the  best  in  features, 
bought  by  jieople  because  they  want  my 
publication  and  not  a  trip  to  California  or 
a  bicycle  or  an  automobile  or  merchan¬ 
dise  of  any  kind,  worth  less  than  it  used 
to  be? 

Is  the  circulation  of  my  competitor 
worth  more  than  mine? 

My  competitor  charges  a  higher  rate 
now  than  I  do  because  he  has  more  cir¬ 
culation.  I  can  put  on  more  circulation 
by  the  same  m^od  employed  by  my 
competitor,  and  when  I  have  this  addi- 


Roaue  lUvor  Courier 

ftM 


The  editor  of  a  daily  paper  publithed  at  Oranta  Past,  Oregon,  who  had  received  1.698  requests 
for  free  space  in  a  year,  piled  all  these  requests  on  top  of  his  desk  and  had  them  photo- 
araphed.  with  a  conspicuous  sign  saying  that  he  hsd  received  and  rejected  that  numiMr  in 
12  months.  This,  as  an  illustration  on  one  side  of  a  postcard,  was  sent  to  those  subsequently 
making  requests,  and  had  the  effect  of  abbreviating  this  importunity  on  the  part  of 
propeaandists  for  free  space  it  is  said. 


Editor  &  Publi$her  for  December  8,  1923 
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JAPAN’S  RECONSTRUCTION  PURCHASES 
HERE  WILL  TOTAL  BILLIONS 


Appreciative  of  American  Relief,  Country  Turns  to  U.  S.  Mar¬ 
kets,  B.  W.  Fleischer,  Japan  Advertiser  Publisher 
States — Rehabilitation  to  Take  Five  Years 


events  re-occur  at  fairly  well  established 
periods  of  time.  The  leading  Japanese 
are  all  confident  that  they  can  easily 
overcome  the  effects  of  the  earthquake. 
The  thing  which  they  fear  is  the  political 
and  social  evolutions  which  may  be  de¬ 
veloped,  but  this  is  another  story  and 
a  long  one.” 

LAUNCHES  “ORAL  NEWSPAPER” 


JAPAN  NEWSPAPERMEN 
GRATEFUL  FOR  AH)  ^ 


Thank  U.  S.  Press  for  Generous  Quake 
Relief  Extended  Through  Edi¬ 
tor  &  Publisher’s  $4,500 
Fund 


B 


\V.  FLEISHER,  proprietor  and  open,  there  came  reports  of  the  spon- 
publisher  of  the  Japan  Advertiser  taneous  and  generous  response  to  the  ap¬ 
is  spending  several  weeks  in  New  York  peal  of  the  Red  Cross.  The  motives  and 
at  the  Waldorf-  ideals  of  the  United  States  which  had 
Astoria.  Mr.  been  long  misinterpreted  were  finally  un- 
Fleisher  reached  der stood  and  appreciated  by  the  Japanese 
Tokyo  the  day  people.  It  was  one  glorious  spot  in  a 
after  the  earth-  great  calamity. 


Staten  Island  Radio  Firm  Sends  News 
Via  Light  Wires 


By  John  R.  Morris 

Far  Eajiern  Editor,  Editor  &  Poruihri 

Tokyo,  Nov.  10. — “The  bond  be- 
An  “Oral  Newspaper,”  distributed  by  tween  the  newspapers  of  America  and 
radio  waves,  travelling  along^  electric  Japan,  always  apparent  since  the  days 
light  wires,  is  being  “circulated”  daily  in  when  American  influence  first  appeared  in 
hundreds  of  homes  in  Staten  Island,  N.  Y.  the  Japanese  press,  has  been  multiplied 
.  ,  .  ,  ,  ...  .  T  Starting  at  10:30  a.  m.  and  using  con-  a  thousand  times  by  the  generous  sym- 

quake,  ana  Never  before  m  hirtory  has  Japan  densed  United  Press  bulletins,  the  news  pathy  which  the  American  press  extend- 

gives  an  interest-  felt  toward  the  United  States  as  it  does  of  the  day  is  flashed  by  a  broadcasting  ed  through  Editor  &  Publisher." 

mg  and  grap  i  today.  When  Cyrus  E.  Woo^,  Amen-  station  and  received  by  owners  of  a  spe-  This  message  the  executive  committee 

description  o*  ‘  can  ambassador,  lelt  Japan  for  a  leave  cial  device,  the  invention  of  Major  G.  O.  of  Shunju  Kai  requested  the  writer  to 

*^^f.ij**'^**^*'  received  an  ovation  never  Squier,  U.  S.  A.,  which  can  be  connected  convey  to  Editor  &  Publisher.  Shunju 

How  were  tne  before  accorded  a  foreigner.  It  hap-  to  any  electric  light  socket.  The  device,  Kai,  the  leading  publishers’  organization 

newspapers  attect-  pened  that  tl^  day  of  Mr.  Wo^s  _  de-  furnished  with  one  or  two  headpieces,  or  of  Tokyo,  undertook  at  the  writer’s  re¬ 

ed?  was  the  ^rture  was  Oct.  31,  the  Emperor  s  birth-  a  loud  speaker  as  desired,  rents  for  $2  quest  the  distribution  of  the  first  $3,000 
c?”  S'*  1^^’  greatest  holiday  of  the  year,  a  month.  of  Editor  &  Publisher's  Japan  Relief 

to  Mr.  Heisher  American  and  Japanese  flags  were  The  Staten  Island.  “Oral  Newspaper”  Fund  which  reached  Tokyo  early  in  Oc- 

by  the  Editor  «  crossed  throughout  the  city  and  it  was  js  part  of  an  experiment  being  conducted  tober.  Within  a  fortnight  after  its  re- 

PuBLiSHER  re-  called  America  Day  by  the  Japanese  press  by  Wired  Radio,  Inc.,  a  subsidiary  of  the  ceipt,  this  sum  had  been  distributed  among 

.  ,  .  ...  North  American  Company,  which  fum-  Japanese  newspaper  men  and  women  as- 

“The  Japanese  papers  m^aged  to  get  No  political  motive  was  intended  by  ishes  light  to  200  communities.  sociated  with  13  newspapers,  5  news  ag- 

some  sort  of  sheet  printed  in  the  slurbs  Am^ica,  but  as  a  political  move,  it  could  Q  W,  Hough,  president,  told  Editor  encies  and  one  newspaper  professional 

and  brought  in  by  carts,  but  it  was  impos-  not  h^ve  proven  a  better  investment.  By  &  Publisher,  ultimate  plans  for  the  journal  which  had  been  destroyed  in  the 
sible  to  make  deliveries,  because  more  far  the  largest  proportion  of  foreign  pur-  “Oral  Newspaper”  include  the  establish-  disaster,  and  gifts  had  also  been  given 
than  three-fifths  of  the  homes  had  been  chases  will  be  from  the  United  States  ment  of  four  central  broadcasting  sta-  the  families  of  three  newspaper  men  who 
burned  out.”  he  said.  “Street  sales  were  80  or  90  per  cent  I  should  say.  Every-  tions  in  New  York,  Chicago,  Denver,  lost  their  lives. 

about  all  the  papers  had,  as  Tokyo  was  thing  must  be  replenished.  Japanese,  like  and  San  Francisco.  By  arrangement  The  distribution  of  the  first  $3,000  was 
completely  cut  off  from  the  rest  of  the  Furopeans,  have  had  an  aversion  for  with  lighting  companies  other  than  the  plac^  in  the  hands  of  the  executive 
world.  .  scrapping  antiquated  machinery.  There  North  American,  he  said,  the  service  committee  of  Shunju  Kai,  consisting  of 

“The  only  thing  which  seemed  alive  will  be  a  boom  somewhat  similar  to  a  could  be  furnished  12,000,000  homes,  or  the  following  members:  T.  Shiba,  Yor- 
was  the  American  Red  Cross  and  the  war  boom.  The  people  will  eventually  approximately  60,000,000  people.  odzu  Choho;  S.  Uyeda,  Nippon  Dempo 

newspapermen  struggling  to  get  out  an  pay  for  part  of  it  in  taxation,  but  unlike  The  news  service,  Mr.  Hough  said,  Tsushin  Sha ;  N.  Matsuuchi,  Nichi-Nichi ; 

^ition.  Two  newspapers,  the  Nichi-  a  war,  where  it  is  a  case  of  fighting  to  has  proved  especially  popular  among  the  S.  Baba,  Kokumin  Shimbun;  M.  Koshino, 
Nichi  and  the  Hochi  were  located  in  the  a  finish  regardless  of  economic  and  finan-  clients.  During  the  afternoon,  besides  Teikoku  Tsushin ;  M.  Kanda,  Asahi 
Maronuichi  district,  which  was  the  only  cial  limitations — the  Japanese  arc  plan-  the  regular  news  stories,  concert  pro-  Shimbun. 

j*  wViir^Vi  nin<r  rArnnctnir^tirkn  on/I  r/aVtoKiltf otirtn  ......  f ...ur.t.  _ _  . 


B.  W.  Fleishee 


^strict  in  the  business  portion  which  ning  reconstruction  and  rehabilitation 

was  not  destroyed.  But  even  then,  they  very  deliberately  and  conservatively, 

could  not  issue  a  newspaper,  because  for  They  have  made  no  loans,  either  internal 
two  weeks  they  had  no  power.  On  the  or  external  as  yet,  but  it  is  only  a  ques- 

other  hand,  for  the  time  being,  the  Osaka  tion  of  time,  when  they  will  have  to  is- 

papers  profited.  sue  both. 


grams  are  furnished,  which  continue  In  the  distribution  of  the  relief  fund 
during  the  evening.  the  employes  of  newspapers  which  did 

-  not  suffer  from  the  earthquake  or  fire 

Randall  Agency  Announce*  Changes  were  left  out  of  consideration  although 

Ralph  G.  Harris,  of  the  Fred  M.  Ran- 

-  -  -  and  personal  belongings  in  the  confla* 


“The  great  problem  faced  by  Tok>'o’s  “It  is  not  a  question  entirely  of  what  Company,  advertising  agency  Chi- 

newspapers  was  the  loss  of  most  of  their  the  Government  will  spend  but  the  total  There  were,  however,  13  Japanese  news- 

advertisers.  In  tlie  early  issues  after  the  in  aggregate  which  individuals  and  cor-  lu®  L  papers  in  Tokyo  whose  plants  were 

earthquake,  most  of  the  advertisements  porations  wil  spend.  Tokyo  is  coming  nffirl  H  Rn«  burned.  A  total  sum  of  $1,950  was  dis- 

consisted  largely  of  page  after  page  of  back  bigger  than  ever;  to  my  mind.  Yo-  tributed  among  these  newspapers  for  the 

small  ads.  similar  to  the  classified  want  kohoma  will  never  come  back  except  as  ^  employes  who  were  destitute 

ads  in  America,  notifying  the  public  of  a  shipping  port  for  silk  and  other  com-  ^sier  To  assistant  as  a  result  of  the  disaster.  On  the  theory 

the  change  of  addresses  of  families.  Japan  modities;  but  this  will  only  be  temporary  r  t  m  ‘bat  the  smaller  newspapers  could  least 

will  look  towards  the  United  States  for  as  plans  for  greater  Tokyo  is  to  make  ^  J-  ?o®s  afford  to  render  assistance  to  their  em- 

advertisements,  because  purchases  from  Omori  the  ^rt  of  Tokycn^Omori  is  six  ^  ^  ployees,  while  the  larger  publications  were 

America  will  run  into  tremendous  figures  or  seven  miles  away.  This  will  require  ^  J"®  ^  ine  themselves  responsible  for  many 

in  the  next  five  years— in  fact  to  billions  dredging  the  bay  so  as  to  admit  the  larg-  me^  Ko^rr  c^rw,  m.  a.  destitute  members  of  their  staffs, 

of  dollars.  ost  vessels,  and  the  rebuilding  of  road-  ^  ‘^®®™®r.  950  ^as  distributed  in  equal  amounts 

“Our  own  building  and  plant,  that  of  ways,  docks,  etc.  It  will  take  about  five  _  o£  ^150  among  the  newspapers  of  all 

the  Japan  Advertiser,  was  completely  de-  years,  but  after  all  Omori  is  the  logical  ,  Societie.  Ur»ed  to  Adverti^i  classes.  The  list  of  newspapers  to  re- 
stroyed  by  fire.  However,  we  have  port  and  should  prove  an  economic  gain  t  »  •  ceive  $150  follows :  Mainichi,  Yomiuri, 

bought  new  machinery  and  equipped  our  to  the  country.” 


Loan  Societie*  Urged  to  Advertite 

. . .  — — . -.r  - - -  ,  ^  f  1.  •  j-  •  L  Inauguration  of  an  extensive  news-  Asahi,  Kokumin,  Niroku,  Maiyu,  Jiji, 

entire  plant  from  America.  It  has  al-  What  form  of  buildings  will  be  put  advertising  campaign  by  building  Yorodzu,  Taisei,  Yamato,  Chuo,  Chugai 

ready  reached  Tokyo.  Our  building  up,”  Mr.  Fleisher  was  asked.  and  Iom  assoaations  m  Ohio  was  advo-  Yukon. 

which  is  rapidly  nearing  completion  will  “It  is  practically  certain  that  in  the  eated  by  Paul  P.  O  Brien,  ^esWent  of  '  ,  .  airencies  whose 

wver  twice  the  area  of  the  old  gilding,  business  portion  of  Tokyo  regulations  T,\^'^;'^„‘’lTaSeTnTn  Sd^sf  headquarters  were  burned  amount  of 

We  will  resume  publication  on  Dec.  15.  as  to  the  form  of  construction  and  the  v^sociation  League,  m  an  aodress  belore  mvpn  fnr  nf  iLwr 

“The  first  effects  of  the  earthquake  kind  of  buildings  will  be  very  stringent,  ‘b,®  staffs.  Th/recipients  of  this  class  were 


were  staggering.  None  of  the  men  of  Re-mforced  concrete  buildings  are  gen-  .V  ^  the  following  •  Tobo  Tsushin  Sha  Nio- 

the  business  commimity  knew  where  they  erally  conceded  to  have  withstood  dis-  9,®'^'®"  declar^,  is  necessary  Ho  Demno  "Tsushin  Sha  Teikoku’  T«u^ 

were  standinir:  thev  could  fieure  their  aster  best,  and  so  in  the  business  sec-  sell  the  idea  to  the  public.” 


were  standing;  they  could  figure  their  aster  best,  and  so  in  the  business  sec 
liabilities,  but  they  could  not  figure  their  tion,  a  mi^ern  American  style  of  archi- 
credits  or  tell  who  was  good  for  pay-  tecture  will  be  employed.  Concrete  will 
ment,  due  to  the  terrific  losses.  There  be  used.  In  the  residential  district,  the 


shin  Sha,  Jiyu  Tsushin  Sha,  and  Nihon 
Warn*  Chri*tina*  Tree  Chopper*  Tsushin  Sha. 

New  York  State  College  of  Forestry, 

was  no  light,  no  gas,  no  electricity,  and  homes  will  be  of  the  same  type  as  here-  Syracuse,  N.  Y.,  has  issued  a  bulletin  phimpun  Uyozi  Shimbunkisha,  the  Edi- 


no  means  of  communication  for  the  Gov-  tofore.  It  is  not  possible  to  chan^  the  protpting  against  cutting  evergreens  for  ®  ruBUSHER  oi  japan, 
emment  had  requisitioned  all  gasoline,  customs  and  manners,  and  no  one  is  de-  Christmas  trees  that  have  reached  ma-  To  the  families  of  three  Tokyo  news- 
Incidentally,  staggering  as  the  earthquake  sirous  of  doing  it  except  through  grad-  tiirity.  It  is  explained  that  cutting  the  paper  men  who  died  in  the  catastroi^M, 
was,  it  gave  a  demonstration  of  Ameri-  ual  evolution.  Streets  will  be  widened  tops  off  mature  evergreens  mutilates  na-  gifts  of  $50  each  were  given.  The  three 
can  efficiency.  Yokohama  harbor  was  and  parks  planned.  The  canals  will  De  ture’s  work  of  decades.  This  species  re-  men  who  were  killed  were  T.  Ishikawa, 
filled  with  supplies  before  the  Japanese  enlarged  and  deepened  and  the  city  will  quires  30  to  50  years  to  attain  its  full  political  writer  of  the  Yomiuri  who  died 
Navy  had  arrived  The  American  army  be  as  near  fire-proof  and  earthquake-  growth.  Cutting  the  tops  is  declared  to  near  his  home  in  Honjo-ku,  Tokyo;  R. 


and  the  American  Red  Cross  came  from  proof  as  possible, 
the  Philippines  and  established  a  field  “The  Tokyo  department  stores  are  re- 
hospital  with  500  beds,  with  equipment  building  rapidly,  many  of  them  temporary 
for  500  more,  before  the  Japanese  had  struc^res.  By  Imperial  decree,  these 
any.  buildings  may  remain  five  years.  This 


be  uneconomical  and  conflicting  with  Doi,  Asahi  reporter  who  was  killed  at 
conservatiem  principles.  his  home  in  Yokohama;  S.  Sogabi,  Yor- 

-  odzu  reporter  who  also  was  killed  at  Yo- 

Sea  Vandal*’  Damage  Repaired  kohama,  where  he  lived. 

Direct  cable  communication  between  .  The  second  remittance  of  $1,500  is  be- 


“I_  should  like  to  tell  you  in  this  con-  is  done  so  as  to  permit  of  speedy  re-  San  Francisco  and  Honolulu,  Guam,  ing  disbursed  in  carefully  investig;at^  in- 
Wtion  that  the  fund  raised  by  Editor  &  construction  and  avoid  any  delay  due  to  China,  Japan,  and  the  Dutch  E^t  Indies  dividual  cases  by  the  following  commit- 
I^LiSHER  was  greatly  appreciated  and  the  issuing  of  plans  by  the  city  of  Tokyo,  is  restored  with  the  completion  of  re-  tee;  T.  Shiba,  senior  secretary  of  Shun- 
did  a  vast  amount  of  good.  With  John  It  is  estimated  that  the  total  loss  will  pairs  on  the  San  Frandsco-Honolulu  ju  Kai  who  administered  the  first  fund; 
R.  Morris,  Editor  &  Publisher  corre-  be  about  five  billions.  cable,  cut  recently  by  sea  vandals.  The  R-  Onishi,  general  manager  of  the  Jiji 

pendent  in  charge,  it  was  distributed  “It  might  be  interesting  to  know  that  repairing  ship  reported  that  the  cable  Shimpo;  M.  Ohta,  vice-president  of  the 
through  a  committee  to  the  members  of  experts,  including  an  American,  Profes-  had  evidently  been  hooked  by  an  anchor  Hochi  Shimbun;  J.  P.  Barry,  American 
the  Japanese  Newspaper  Men’s  Associa-  sor  Jagger  of  Honolulu,  all  agree  that  and  had  been  wilfully  cut  to  release  the  representative  -  and  ganaral  manager  of 
tion,  which  includes  practically  all  the  Tokyo  and  Yokohama  will  be  the  safest  anchor.  A  reward  has  been  offered  for  the  Japan  Advertiser;  John  R.  Morris, 
newspaper  men  of  Tokyo.  .  places  in  the  Pacific  basin  for  a  long  the  identification  of  the'  persons  ^ 're- '  Far  Eastern  Editor'^-EsnOR’ &  Pw- 

“Then  when  cable  communication  wastime  to  come  as  it  has  been  proven  these  sponsible. '  lisher. 
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N.  Y.  ARTIST  BELIEVES  ALLEGORY  BEST 
FOR  NEWSPAPER  OFFICE  DECORATION 


Russell  Cowles,  Prix  de  Rome  Winner  and  Son  of 
Publisher,  Discusses  His  Murals  In  Des  Moines 
Register  Building — Favors  Realism 


Iowa 


A  LLEGORV  may  seem  far  removed 
from  present  day  journalism,  but 
Russell  Cowles,  New  York  artist,  believes 
it  has  a  definite 
place  in  the  mural 
decoration  of  a 
modern  news¬ 
paper  office.  Mr. 
Cowles,  b  e  s  ides 
being  an  artist,  is 
also  a  newspaper 
man  of  experi¬ 
ence,  the  son  of 
Gardner  Cowles, 
publisher  of  the 
Des  Moines  (la.) 
Register  and 
Tribune.  He  has 
many  interesting 
ideas  r  e  g  arding 
the  best  ways  to 
beautify  by  paintings  the  interiors  of 
buildings  devoted  to  the  press.  He  re¬ 
turned  this  week  from  a  three  months’ 
visit  in  Italy,  home  of  many  masters  of 
mural  art. 

“So  many  persons  of  a  practical  turn 
of  mind  object  to  allegory  in  decoration,’’ 
he  said  in  an  interview.  “It  is  their  opin¬ 
ion  that  the  public  doesn’t  understand. 
This  is  particularly  true  of  newspaper 
men,  I  have  found. 


The  tracing  of  the  history  of  journal¬ 
ism,  Mr.  Cowles  suggested,  was  another 
means  of  decoration  for  a  newspaper 
office. 

“This  offers  splendid  opportunity  for 
artistic  picturization,’’  he  explained.  “One 
would  go  back  in  history  to  Egyptian 
stone  writing  and  Chinese  scrolls,  con¬ 
tinuing  through  the  Greek  civilization. 


a  meeting  of  the  committee  in  Chicago, 
probably  on  Jan.  23,  to  nominate  two 
candidates  for  each  vacancy,  making  12 
candidates  in  all. 

Following  are  the  directors  whose 
terms  expire  in  April,  1924;  Victor  F. 
Lawson,  Chicago  Daily  News;  W.  H. 
Cowles,  Spokane  Spokesman-Review ; 
Frank  P.  MacLennan,  Topeka  State 
Journal ;  E.  Lansing  Ray,  St.  Louis 
Globe-Democrat;  Frederick  1.  Thomp¬ 
son,  Birmingham  Age  Herald. 

There  is  also  a  vacancy  because  of  the 
withdrawal  of  V.  S.  McClatchy,  Sacra¬ 
mento  Bee,  whose  term  would  expire  in 
April,  1925.  Two  candidates  will  be 
named  for  this  vacancy. 

The  members  of  the  Nominating  Com¬ 
mittee  are : 

F.astern  Division — Jerome  D.  Barnum, 
Syracuse  (N.  Y.)  Post  Standard;  Ed¬ 
ward  Flicker,  Bridgeport  (Conn.)  Tele- 


PUUTZER  COMMITTEE 
BEGINS  WORK 


Journalism  Prizes  Promoted  in  Separate 
Group  for  First  Time — ^Virtually 
Every  Newspaper  Being  Can¬ 
vassed  for  Material 


ResSEU.  Cowles 


to  the  primitive  press  and  the  marvels  of 
the  present  day.’’ 

Answering  an  objection  that  modern  gram  &  Sunday  Post, 
dress  is  far  from  artistic,  Mr.  Cowles  Central  Division— Charles  D.  Simcral, 
called  attention  to  the  work  of  Puvis  de  Steubenville  (O.)  Herald- Star;  Charles 
Chevannes  in  the  Boston  Public  Library,  M.  Greenway,  Flint  (.Mich.)  Journal, 
which  he  said  was  a  splendid  illustration  Western  Division— Frank  H.  Hitch- 
of  how  present  day  garb  could  be  used  cock,  Tucson  (Ariz.)  Citizen,  secretary, 
in  making  decoration.  Southern  Division— H.  C.  Adler,  Chat- 

“Publishers  should  understand  that  tanooga  (Tenn. )  Times  ;  J.  S.  Cohen,  .At- 
decoration  is  primarily  to  enhance  the  lanta  (Ga.)  Journal, 
lieauty  of  a  building,  rather  than  to  tell 
a  story.  That  is  why  I  prefer  allegorical 
subjects,”  he  continued,  and  explained  his 
paintings,  which  are  in  the  Des  Moines 
newspaper  office. 

“I  used  a  woman's  figure,  wearing 
classical  robes,  to  typify  the  Press,  and 
had  babies  accompanying  her  to  represent 
the  functions,  or  attributes  of  the  press. 

“In  the  first  panel,  the  Press  is  repre¬ 
sented  as  reaching  out  for  the  news,  sym¬ 
bolized  by  the  carrier  pigeon.  Two  babes 


“Why,  however,  I  fail  to  see.  Car-  are  engaged  in  removing  the  message  from 


toonists  use  allegory  all  the  time.  Every¬ 
day  newspapers  give  their  readers  alle¬ 
gory  in  cartoons,  picturing  Uncle  Sam, 
the  fat  capitalist,  and  the  ‘rabid  Red.’  ” 
The  mural  decorations  done  by  Russell 
Cowles,  recently  completed  in  the  bus¬ 
iness  office  of  the  Des  Moines  Register 
and  Tribune  have  attracted  wide  atten¬ 
tion.  With  many  newspapers  contemplat¬ 
ing  new  structures,  Mr.  Cowles  was 
asked  by  Editor  &  Publisher,  for  his 


the  carrier  pigeon.  Another  babe  is  op¬ 
erating  a  primitive  press,  while  another, 
holding  a  trumj^t,  stands  for  publicity, 
including  advertising.  A  child,  near  the 
central  figure  of  the  woman,  reflects,  in 
his  mirror,  the  kaleidoscopic  panorama 
of  daily  news. 

“This  panel  portrays  the  physical  func¬ 
tions  of  the  newspapers. 

“The  second  panel,  on  the  other  hand, 
depicts  the  moral  aspects  of  the  Press. 


Milwaukee  Hat  New  Ad  Club 

Milwaukee  advertising  interests  have 
organized  a  club  under  the  name  “Mil¬ 
waukee  Advertising  Club.”  The  club 
has  taken  over  the  charter  of  the  old 
advertising  club  of  Milwaukee,  started 
in  1910  and  will  pattern  after  that  group. 
The  following  officers  were  elected :  C. 
C.  Younggreen,  president;  Fred  T. 
Lhlupp,  vice-president;  Irving  C.  Bunt- 
man,  secretary;  E.  L.  Arnold,  treasurer; 
directors;  Vinton  M.  Pace,  Phil  A. 
Grau,  Charles  Lamb,  Lewis  S.  Mc- 
Keekin,  Edward  Wolff. 


Publishers  Inspect  Great  Northern 


For  the  first  time,  the  annual  Pulitzer 
Prizes  in  Journalism  have  been  set  apart 
and  are  being  promoted  in  a  group  by 
themselves. 

Officials  of  Columbia  University,  New 
York,  in  efforts  to  make  the  award  more 
representative  than  ever  before,  are  care¬ 
fully  canvassing  virtually  all  daily  news¬ 
papers  in  the  United  States,  requesting 
that  material  for  jury  consideration 
in  their  hands  by  Feb.  1. 

The  journalistic  prizes  are  among  a 
series  of  awards  in  money  or  medals  en¬ 
dowed  by  the  late  Joseph  Pulitzer  for  dis¬ 
tribution  to  historians,  poets,  novelists,  as 
well  as  newspapermen,  through  Columbia 
University.  Those  for  journalistic  work 
are  distributed  through  the  School  of 
Journalism  at  Columbia,  endowed  by  Mr. 
Pulitzer. 

The  prizes  offered  for  newspapers  or 
newspapermen  are ; 

Gold  medal  costing  $500  for  the  most 
disinterested  and  meritorious  public  serv¬ 
ice  rendered  by  any  American  newspaper 
during  the  year. 

Five  hundred  dollars  for  the  best  edi¬ 
torial  article  written  during  the  year,  the 
test  of  excellence  being  clearness  of  style, 
moral  puriKise,  sound  reasoning  and  power 
to  influence  public  opinion  in  the  right 
direction. 

One  thousand  dollars  for  the  best  ex¬ 
ample  of  a  reporter’s  work  during  the 
year,  the  test  being  strict  accuracy,  terse¬ 
ness,  the  accomplishment  of  some  public 
good,  commanding  public  attention  and 
respect. 

b'ive  hundred  dollars  for  the  best  car¬ 
toon  published  in  any  American  news- 


A  group  of  newspaper  publishers  re-  paper  during  the  year,  the  determining 
cently  visited  the  woods,  operations,  and  qualities  being  that  the  cartoon  shall  em- 
mills  of  the  Great  Northern  Paper  Com-  body  an  idea  made  clearly  apparent,  shall 
pany.  Among  the  visitors  were  A.  H.  show  good  drawing  and  striking  pictorial 
.  -  .  Marchant  and  Albert  A.  Sandusky,  of  the  effect,  and  shall  be  helpful  to  some  com- 

opinions  and  ideas  as  to  the  best  types  of  The  woman  now  holds  in  her  hand  the  Boston  Post,  Sherman  Bowles,  Spring-  mendable  cause  of  public  importance, 

panels  for  use  in  a  newspaper  office.  torch  of  light  to  illumine  public  affairs,  field  (Mass.)  Republican,  and  representa- 

Mr.  Cowles  is  an  excellent  craftsman.  She  is  guided  by  Wjsdom,  a  figure  of  a  tives  of  newspapers  in  Birmingham,  Ala., 


practical  and  hard  working.  He  as¬ 
sumes  none  of  the  pose  almost  too  com¬ 
mon  among  artists.  In  a  modest  way, 
he  presented  his  ideals  for  newspaper 
office  decoration. 

“The  ideal  way,  I  believe,”  he  com¬ 
menced,  “is  by  using  a  combination  of 
realistic  illustration  and  allegory  in  mural 
paintings. 

“A  series  of  concrete  pictures,  say, 
would  tell  the  function  of  newspaper. 
These  realistic  panels,  then,  might  be  set 
off  by  allegorical  paintings.” 

Realistic  subjects,  Mr.  Cowles  pointed 
out,  might  include  a  scene  in  the  press 
room,  the  linotype  battery,  a  picture  of 
the  editorial  room  at  press  time,  or  a 
newsboy  selling  papers  on  the  street. 

“Such  modern  scenes,”  the  artist  con¬ 
tinued,  “are  bound  to  be  austere,  but  not 
so  austere  as  to  be  beyond  the  realm  of 
art.  They  would  be  softened,  too,  by  al¬ 
legorical  subjects  in  classical  style. 

“By  allegory  there  are  many  ways  to 
symbolize  the  gathering  of  news.  A 
carrier  pigeon  or  a  runner  are  perhaps  the 
best.” 


child  with  a  book.  A  baby  with  a  sword 
defends  the  purity  of  the  ballot  box, 
while  two  babies  discuss  questions  of 
social  justice,  symbolized  by  scales  in  the 
hands  of  one  of  them.  This  group  also 
represents  the  freedom  of  speech,  es¬ 
sential,  of  course,  to  a  free  press.” 

Mr.  Cowles  studied  art  at  the  Acad¬ 
emy  of  Design,  New  York,  where  he  won 
the  “Prix  de  Rome,”  affording  him  5 
years  study  in  Italy  at  the  American 
Academy,  R*me.  He  is  a  graduate  of 
Dartmouth  College  and  did  newspaper 
work  in  Des  Moines. 


Buffalo,  N.  Y.,  Harrisburg,  Pa.,  Chicago, 
Ill.,  Hartford,  Conn.,  and  Indianapolis. 


Minnezota  Bans  Highway  Billboards 

Minnesota’s  new  law  prohibiting  adver¬ 
tising  signs  on  trunk  highways  went  into 
effect  Dec._  1.  Thousands  of  signs,  rang¬ 
ing  from  tin  tags  to  billboards,  are  being 
removed.  Signs  back  from  the  highways 
on  private  property  will  not  be  disturb^ 
right  away,  but  a  movement  has  been 
started  to  have  the  legislature  take  steps 
either  to  have  them  removed  or  taxed. 


Chicago  News  Gives  Peace  Prise 

The  Chicago  Daily  News,  Nov.  26,  an¬ 
nounced  Dr.  Charles  F.  Thwing,  presi¬ 
dent  emeritus.  Western  Reserve  Univer¬ 
sity,  Qeveland,  as  winner  of  the  $250 
first  prize  in  the  newspaper’s  “peace  con¬ 
test.”  Inaugurated  a  month  ago,  the 
contest  was  for  “suggestions  bearing 
upon  a  practical  plan  whereby  the  United 
States  may  co-operate  with  other  nations 
for  the  prevention  of  war.”  Thirty 
prizes  were  offered.  Replies  came  from 
every  state  and  many  foreign  countries. 


KNOWLTON  QUITS  A.  P.  POST 


Publisher  Resigns  as  Nominating  Com¬ 
mittee  Chairman 

J.  R.  Knowlton,  publisher  of  the  Oak¬ 
land  (Cal.)  Tribune,  elected  chairman 
of  the  Nominating  Committee  of  the  As¬ 
sociated  Press  has  resigned.  Frank  H. 
Hitchcock,  of  the  Tucson  (Ariz.)  Citi¬ 
zen,  secretary  of  the  committee,  will  call 


Rafter’s  $200,000  Award  Uphdd 

Application  of  the  Fox  Publishing 


Gazette,  for  an  appeal  from  the  verdict 
granting  William  A.  Rafter,  sporting 
editor  of  the  Brooklyn  Standard  Union, 
$200,000  for  a  broken  contract,  was 
denied  in  court  recently.  Rafter  had  a 
life  contract  to  manage  and  edit  the 
publication,  made  with  the  late  Richard 
K.  Fox. 


Work  Starts  on  Inquirer  Building 

Work  has  been  started  on  the  new  In- 
Company,  publishers  of  the  Police  quirer  building  at  Broad  and  Callowhill 


streets,  Philadelphia.  Plans  call  for  the 
erection  of  the  structure  above  the  tracks 
of  the  Philadelphia  &  Reading  Railway, 
which  swing  under  Broad  street  at  that 
point.  The  work  is  looked  upon  as  an 
unusual  feat  by  the  engineers  of  the 
city  and  many  problems  have  been  met 
in  the  course  of  planning. 


■rmboIUm  is  sff««ti»sly  and  beautifully  used  by  Mr.  CewUs  in  the  panels  he  painted  for  the  Des  Koines  Becister  and  Tribune  business  o«ce.  The  allecorioal  meaning  of  the  dgures  are  esplsissd 

hr  the  artist  in  the  isterTlew  aboTe. 


WHEN  automotive  advertis-l 
ers  want  to  sell  the  world’s! 
automotive  center  they, 
choose  The  Detroit  News.  Dur¬ 
ing  the  first  11  months  of  1923  The 
News  published  1,260,000  agate 
lines  of  automotive  advertising, 
over 


140,000 
Lines  More 


than  appeared  in  any  other  Detroit 
paper. 

Automotive  advertisers  showed 
this  marked  preference  for  The 
News  not  only  because  it  offers 
them  a  unique  opportunity  to 
cover  the  whole  of  a  rich  and 
great  field  through  one  newspaper, 
but  also  because  Detroit  is  accus¬ 
tomed  to  look  to  The  News  for 
leadership  and  counsel.  The  News 
is  always  in  the  van  of  movements 
which  aid  the  motorist;  it  charts 
new  roads,  sponsors  protective 
measures,  logs  vacation  routes  and 
gives  through  its  columns  a  world 
of  helpful  information. 

The  Detroit  News  today  has 
275,000  Weekday  and  Sunday  cir¬ 
culation  and  reaches  practically 
every  family  in  Detroit  and  sub¬ 
urbs — a  copy  of  The  News  goes 
to  every  4.6  units  of  population. 
The  News  thus  offers  you  thor¬ 
ough  coverage  in  a  field  that  is 
highly  interested  in  emd  decidedly 
responsive  to  the  automotive  mes¬ 
sage.  The  Detroit  News  not  only 
carries  the  advertising  of  all  the 
popular  makes  of  cars,  but  is  used 
exclusively  by  manufacturers  of  the 
most  expensive  automobiles.  No 
other  metropolitan  market  of  equal 
size  can  be  covered  so  thoroughly 
and  economically  through  one 
newspaper. 


The  Annual  Show  Num¬ 
ber  of  The  Detroit  Newt 
Will  Be  Published  Sun¬ 
day,  January  20.  It  Will 
Reach  Every  Detroiter 
Who  Is  In  Any  Way  In¬ 
terested  In  the  Automo¬ 
tive  Industry.  You 
Should  Be  Represented 
In  It. 


The  Detroit  News 


275,000  Circulation  Daily  f  275,000  Circulation  Sunday 
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POSTMASTER  GENERAL 
RAPS  PUBLISHERS 


New  Scores  Poor  Mailing  Lists  i 
Annual  Report — Total  Weight 

of  Newspapers  Increased 
13.57  Per  Cent 


Harry  S.  New,  Postmaster  General, 
took  occasion  to  rap  publishers  for  their 
poor  mailing  lists  in  his  annual  report 
for  the  fiscal  year  ended  June  30,  made 
public  Dec.  3. 

Publications  are  given  service  accorded 
no  other  class  of  mail,  Mr.  New  points 
out,  in  that  when  copies  are  undeliverable 
notice  to  that  eflfect,  including  the  new  ad¬ 
dress  of  the  subscriber,  is  furnished  with¬ 
out  cost. 

“The  Postal  Service  thus  virtually 
keeps  the  publisher’s  mailing  list  cor¬ 
rected  without  any  charge,’’  the  report 
continues. 

“The  expense  of  this  service  will  be 
appreciated  when  it  is  stated  that  more 
than  200,000  notices  relating  to  undeliv¬ 
erable  copies  of  second-class  publications 
were  sent  to  publishers  in  the  course  of 
a  year  by  one  postoffice  of  a  city  having 
less  than  half  a  million  population.  The 
number  of  such  notices  furnished  by  all 
offices  throughout  the  country  during  the 
last  year  exceeded  20,000,000.” 

Mr.  New  called  attention  to  the  fact 
that  a  special  movement  has  been  inau¬ 
gurated  to  obtain  the  co-operation  of  the 
publishers  of  newspapers  and  periodicals 
entered  as  second-class  matter  in  the 
proper  preparation  of  their  publications 
for  mailing. 

“Not  only  has  there  been  a  lack  of  uni¬ 
formity  in  placing  addresses  on  second- 
class  matter,”  the  report  states,  “but  the 
addresses  themselves  in  many  instances 
are  illegible,  and  as  a  result  the  mails 
have  been  burdened  with  vast  quantities 
of  undeliverable  copies  of  publications.” 

The  report  gives  the  total  weight  of 
the  mailings  of  newspapers  and  period¬ 
icals  as  second-class  matter  at  the  pound 
rates  of  postage  and  free  in  the  county 
of  publication  during  the  fiscal  year  as 
1,326,947,557  pounds,  an  increase  of  158,- 
616,655  pounds,  or  13.57  per  cent  over 
mailings  of  the  previous  year. 

“On  the  mailings  at  the  pound  rates 
$28,601,342.20  postage  was  collected, 
which  was  an  increase  of  $3,461,082.67, 
or  13.67  per  cent  as  compared  with  the 
preceding  year. 

“This  substantial  increase  in  the  mail¬ 
ings  of  second-class  matter  and  postage 
collected  thereon  was  in  line  with  the 
general  increase  in  the  postal  business  due' 
to  the  widespread  prosperity  experienced 
by  the  nation.  Such  increase  also  indi¬ 
cates  that  the  higher  rates  of  postage 
chargeable  on  the  advertising  portions  of 
publications  have  not  materially  affected 
the  mailings.” 

The  advertising  portions  of  publications 
subject  to  the  zone  rates  mailed  during 
the  year  weighed  in  the  aggregate  488,- 
937,101  pounds,  on  which  $17,544,758.18 
was  collected,  making  the  average  rate 
collected  for  these  portions  3.58  cents  a 
pound. 

The  weight  of  the  reading  portions  was 
581,004,178  pounds  and  the  postage  col¬ 
lected  was  ^.720.814.75. 

Of  4.445  applications  for  the  admission 
of  publications  to  the  second  class.  3,922 
were  favorably  acted  upon,  and  523  de¬ 
nied.  During  the  year  3,651  publications 
were  discontinued,  leaving  27.982  having 
a  second-class  status  at  the  close  of  the 
year,  an  increase  of  271  compared  with 
the  previous  year. 

The  Postmaster  General  declared  the 
cash  deficit,  stated  last  year  as  $60,81 5.400, 
has  been  reduced  to  $24,065,203.  When 
this  is  readjusted  by  accounting  for  cer¬ 
tain  other  items  of  credit  and  debit,  the 
actual  reduction  is  approximately  $30,- 
000.000. 


complaint  of  William  Kirchner,  acting 
for  the  Forstmann  &  Huffmann  Com¬ 
pany,  of  Passaic,  who  accused  Neren- 
berg  of  offering  and  selling  a  piece  of 
fabric  which  he  claimed  was  “Marvella,” 
manufactured  by  the  Forstmann  &  Huff¬ 
mann  Company,  but  which  in  fact  was 
an  inferior  imitation.  The  prosecutiem 
was  part  of  a  campaign  by  the  Forst¬ 
mann  &  Huffmann  Company  to  protect 
trade  names. 


RENEW  FIGHT  ON  HIGH. 
SECOND  CLASS  RATES 


Representative  Kelly  Introduces  BUI  to 
Repeal  Last  Two  Postal  In¬ 
creases  as  Sixty-eighth 
Congress  Opens 


N.  Y.  PUBLISHERS  PROBE  RATES 


Will  Protest  Proposed  Railroad  Increase 
for  Carrying  Newspapers 

As  a  result  of  the  recent  action  of  the 
New  York  State  Publishers’  Association 
at  the  meeting  in  Syracuse,  an  investi¬ 
gation  is  being  made  into  transportation 
charges  for  newspapers  throughout  the 
state  with  a  view  to  establishing  uniform 
rates.  Committees  have  been  appointed 
by  the  publishers  and  the  circulation 
managers  to  act  in  a  dual  capacity  in 
bringing  about  just  rates  on  mot^r  bus 
lines  and  also  to  find  out  the  average 
mileage  of  transportation  of  newspapers 
by  railroads  at  baggage  rates  in  order  to 
show  there  is  no  just  cause  for  increased 
rates  for  the  same  service.  The  rail¬ 
roads,  it  is  understood,  are  considering 
an  increase. 

Robert  S.  Weir,  circulation  manager 
of  the  Syracuse  Journal,  chairman  of  the 
committee  from  the  circulation  managers, 
has  cuinounced  his  committee  as  follows: 
James  McKernan,  New  York  World; 
R.  J.  Bulger,  Buffalo  Courier;  George 
Erb,  Buffalo  Evening  News;  Alfred 
Cockerill,  Utica  Press. 

The  committee  from  the  publishers  is 
composed  of:  A.  D.  Hecox,  Albany 
Knickerbocker  Press;  F.  H.  Keefe,  New¬ 
burgh  News;  Jerome  D.  Barnum,  Syra¬ 
cuse  Post  Standard;  R.  E.  Bennett, 
Binghamton  Press,  and  F.  S.  Tood, 
Rochester  Democrat-Chronicle. 

Following  their  investigation  the  two 
committees  will  make  a  joint  report  at 
the  annual  meeting  of  the  publishers  to 
be  held  in  Syracuse  in  January. 


Washington,  D.  C.,  Dec.  6. — The 
fight  of  the  publishing  interests  to  repeal 
the  last  two  increases  in  postal  rates  on 
second  class  matter — virtual  tax  levies 
laid  on  the  publishing  business  in  1919 — 
was  renewed  with  the  opening  of  the 
Sixty-Eighth  Congress.  A  bill  provid¬ 
ing  for  the  elimination  of  the  increases 
was  introduced  by  Representative  M. 
Clyde  Kelly  of  Pennsylvania  to  replace 
the  measure  which  died  in  the  House 
Committee  on  Post  Offices  and  Post 
Roads  in  the  last  Congress. 

In  explaining  the  purpose  of  the 
measure,  Mr.  Kelly,  who  is  supported  by 
the  American  Publishers’  Conference, 
made  up  of  the  various  organizations  of 
the  newspaper  and  periodical  publishing 
industry,  asserted  that  virtually  all  war 
taxes  laid  upon  industry  have  been  re¬ 
moved.  No  good  reason  existed,  he  said, 
why  the  publishing  industry  should  con¬ 
tinue  to  be  taxed  at  the  highest  war 
level.  The  repeal  of  the  last  two  in¬ 
creases  in  postal  rates  on  second  class 
matter,  Mr.  Kelly  pointed  out,  still 
would  leave  the  Government  with  postal 
rates  175  per  cent  higher  than  pre-war 
rates  and  would  not  relieve  the  publish¬ 
ing  industry  of  one  cent  of  the  other  fed¬ 
eral  taxes  in  common  with  other  indus¬ 
tries. 

“The  increased  rates  were  imposed 


simply  as  an  emergency  measure,”  said 
Mr.  Kelly,  “and  such  a  tax  cannot  he 
defended  five  years  after  the  end  of  the 
war.  From  a  business  standpoint,  the 
excessive  rates  on  second  class  matter 
cannot  be  defended  as  reports  made  to 
the  Post  Office  Department  show  that 
the  publishers  are  forced  to  divert  their 
shipments  from  the  United  States  Post 
Office  to  private  means  of  transportation 
for  the  sake  of  economy.” 

The  attitude  of  the  Post  Office  Depart¬ 
ment  toward  the  second  class  mail  situa- 
ton  was  outlned  by  Postmaster  General 
New  in  his  annual  report  as  follows: 

“It  would  be  an  ideal  condition  if  the 
Department  could  be  made  to  become 
self-sustaining,  but  to  attain  this  end  each 
class  of  mail  matter  need  not  necessarily 
contribute  its  entire  estimated  cost.  Pub¬ 
lic  policy  has  long  recognized  the  special 
claims  of  publications  for  dissemination 
of  information  of  a  public  character,  or 
devoted  to  literature,  the  sciences  or  arts 
It  is  wise  policy  and  makes  for  the  gen¬ 
eral  good  and  the  public  welfare.” 


Wins  Fight  for  School  Chfldren 

The  Oakland  (Cal.)  Post-Enquirer  has 
won  its  fight  for  a  3-cent  fare  for  school 
children,  begun  more  than  a  year  ago. 
The  campaign  had  its  inception  when  tlie 
traction  company  granted  a  half-fare 
rate  to  children  of  Alameda  and  Rids- 
mond,  but  refused  it  to  the  children  of 
Oakland,  Berkeley,  and  other  communi¬ 
ties  on  the  continental  side  of  Sat 
Francisco  Bay.  The  Post-Enquirer  final¬ 
ly  aroused  public  opinion  to  such  aa 
extent  that  a  hearing  was  called  by  the 
California  State  Railroad  Commission. 
The  company  granted  the  half-fare  before 
the  date  set  for  e.'camination. 


Memphis  Unions  Buy  Weekly 

The  Labor  Review,  published  in  Mem¬ 
phis  for  six  years  as  an  independently- 
owned  weekly,  has  been  bought  by  a  cor¬ 
poration  subsidiary  to  the  Trades  and 
I.jbor  Council  and  soon  is  to  be  issued 
twice  a  week.  The  paper  will  equip  its 
own  plant.  Heretofore  it  has  been  print¬ 
ed  by  contract.  Labor  Council  officers 
make  up  the  corporation.  A  fund  of  $10,- 
000  has  been  underwritten  by  the  union 
forces.  Jacob  Cohen,  owner  and  editor 
of  the  paper  since  it  was  established,  will 
remain  managing  editor  under  the  new 
regime. 


Addresses  Wanted 

Letters  or  other  information  of  value 
arc  lieing  held  at  this  office  for  Jean 
Mow  at  and  Eugene  W.  Lohrke,  whose 
addresses  are  unknown.  They  are  re¬ 
quested  to  communicate  with  the  Man¬ 
aging  Editor  of  Editor  &  Publisher. 


Merchant  Fined  for  Ad  Fraud 

Harry  Nerenberg.  proprietor  of  the 
Eagle  Silk  Stores.  Newark,  N.  J.,  was 
found  guilty  of  false  and  misleading  ad¬ 
vertising  and  fined  $500  and  costs  re- 
centlv.  The  action  was  instituted  on  the 


pOR  the  month  of  No¬ 
vember,  1923,  in  com¬ 
parison  with  the  correspond¬ 
ing  period  of  1922,  there  was 
a  gain  of 

10,109 

in  the  average  net  paid  daily 
(morning  and  evening)  cir¬ 
culation  of  THE  BALTI¬ 
MORE  SUN. 

Everything  in  Baltimore 
Revolves  Around 


THE 

Morning 


Evening 


SUN 

Snnday 


ojicre's  evidence  qf  ^ 

IMaplicattd  Covo^ 

Thousands  of  replies  received  by  The  St. 

Louis  Star  in  answer  to  a  prize  contest  an¬ 
nouncement  of  Eline’s,  Inc.,  the  Milwaukee 
Chocolate  Company,  which  appeared  in  this 
newspaper  on  October  23 — a/fer  it  had  ap¬ 
peared  in  two  other  St.  Louis  newspapers— 
prove  three  facts  interesting  to  advertisers — 

X.  That  Star  readers  are  generously  re¬ 
sponsive. 

a.  That  the  majority  of  Star  readers  are 
exclusively  Star  readers. 

3.  That  an  advertiser  to  cover  the  St. 

Louis  market,  must  use — 

THE  ST.  LOUIS  STA^,^ 


National  Advertising  Representative 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

New  York  Chicago  Detroit  St.  Louis  Kan.sas  OIQ 

Atlanta  San  Francisco  Los  Angeles 
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Pony 


Wkaf  the 

Autoplate 

does 


Macuimr 


I 


First:  It  Makes  the  Cast. 

Second:  It  Removes  the  Tail. 

Third:  It  Shapes  the  Cast  exactly  to 
Printing  Curvature  while  it  stiil 
is  Plastic. 

Fourth:  It  Shaves  the  Cast  to  an  Accu;  .ite 
and  Uniform  Thickness. 

Fifth:  It  Performs  Every  Tooling  Oper¬ 
ation  necessary  to  finish  the  P 

Sixth:  Finally,  it  Bathes  the  Finis!i d 
Plate  and  delivers  it  Cold  and 
Dry,  Ready  for  Press. 

NOTE:  Operations  Three  and  Four  prevent  P.tf  f'r 
Breaks  and  make  Perfect  Printing  pos^  Ui . 


In  no  other  way  can  a  stereotyper  do  so  mi;rl; 
with  so  little  effort,  at  so  low  a  cost,  in  so  sma  '  r 
and  in  so  short  a  time. 


Wood  Newspaper  Machinery  Corpora!  lo 

501  Fifth  Avenue,  New  York  City  * 
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N.  Y.  ENGRAVERS’  SCALE  J 
NOW  $60-$65 

_  ti 

Union’*  Argument  Bated  on  Average  ^ 
Wage  of  Job  Shop*  Followed  | 

by  Award  of  $5  Raite  j 

by  Arbitrator*  s 

Increased  pay  of  $5  a  week  was  award- 
ed  newspaper  photo-engravers  in  New 
York  by  a  local  arbitration  board  Nov.  t 
30,  making  the  minimum  day  wage  $60  . 
and  the  night  wage  $65  per  week.  The 
arbitrators,  Senator  Royal  S.  Copeland 
and  Justices  William  P.  Burr  and  Ed- 
ward  J.  McGoldrick,  decided  in  the  nega¬ 
tive  the  question,  “Shall  more  elastic  j 
luncheon  conditions  be  provided  and 
under  what  conditions?" 

Their  scale  is  by  far  the  highest  paid  , 
by  New  York  publishers  and  its  mini-  “ 
mum  equals  the  average  paid  in  commer-  j 
cial  shops  here.  j 

In  their  argument  the  members  of  the  ^ 
Publishers’  Association  set  forth  seven  . 
basic  principles  of  wage  adjustments,  ad-  - 
vanced  in  1920  by  the  U.  S.  Labor  ^ 
Bureau,  as  follows : 

1.  Wages  for  similar  work  elsewhere. 

2.  Cost  of  living. 

3.  Hazards. 

4.  Skill  required. 

5.  Responsibility. 

6.  Character  and  regularity  of  em¬ 
ployment. 

7.  Inequalities  due  to  prior  adjust¬ 
ments. 

They  opposed  increase  in  the  minimum 
wage  of  the  engravers  for  the  following  I 
reasons :  ] 

1.  Because  they  now  receive  the  high-  : 
est  minimum  wage  paid  anywhere  in  the 
United  States  for  the  same  kind  of  work. 

2.  Because  the  present  minimum  wage 
is  $5  a  week  more  than  the  minimum 
wage  paid  to  other  members  of  the  same 
union  for  similar  work  in  the  commer¬ 
cial  shops  of  New  York  City. 

3.  Because  the  present  minimum  wage 
is  16  per  cent  higher  than  the  average 
wage  paid  to  photo-engravers  in  23  cities 
in  the  United  States. 

4.  Because  the  present  minimum  wage 
is  25  points  above  the  present  cost  of  liv¬ 
ing  in  New  York  City  and  on  the  basis 
of  the  cost  of  living  only,  the  wage  would 
justly  bear  a  rateable  reduction  of  20 
per  c<*nt. 

5.  Because  the  present  wage  has  been 
maintained,  without  reduction,  since  the 
peak  of  the  cost  of  living  in  1920,  al¬ 
though  living  costs  have  declined  ever 
since. 

The  union’s  brief  cited  not  minimum 
wages,  but  average  pay,  taken  from  in¬ 
dividual  cards  signed  by  members  em¬ 
ployed  in  shops  doing  high-class  commer¬ 
cial  work.  It  jKxinted  out  that ; 

“In  commercial  photo-engraving  es¬ 
tablishments,  with  a  minimum  wage  scale 
of  $50  per  week  for  day  workers  and  $55 
for  night  workers  (negotiations  are  at 
present  being  conducted  to  increase  this 
minimum)  the  average  weekly  wage  paid 
to  our  members,  of  whom  85  per  cent  are 
employed  on  the  day  shift,  is  $65.15  per 
week. 

“In  plants  other  than  those  owned  and 
operated  by  the  members  of  the  Pub¬ 
lishers’  Association  doing  newspaper 
work  and  comprising  about  one-third  of 


the  men  employed  oti  newspaper  work, 
the  average  pay  is  $66.73  per  week. 

,  .  “In  plants  owned  and  operated  by 
members  of  the  Puhlishers’  Association 
and  comprising  less  than  10  per  cent  of 
the  entire  membership,  the  average  i)ay 
is_  $61.44  per  week,  which  is  more  than 
$5  per  week  less  than  those  employed  at 
similar  work  in  other  shops.” 

Despite  the  fact  that  the  dispute  was 
on  the  setting  of  a  “minimum”  wage,  the 
union’s  argument  on  the  “average”  wage 
appeared  to  have  won  the  arbitrators’ 
favor,  as  the  board  granted  the  $5  that 
the  union  said  was  needed  to  equalize 
wages  paid  by  the  newspapers  with  the 
premium  wages  paid  in  job  shops. 

The  dispute  over  the  luncheon  period 
arose  from  a  demand  of  the  publishers 
for  greater  tle.xibility  in  the  time  of  this 
recess. 

It  is  now  thirty  minutes  in  a  specified 
45-minute  period  and  is  not  a  part  of  the 
working  hours.  The  union  agreed  to  the 
flexibility  demanded  by  the  publishers, 
but  on  condition  that  the  time  be  takfii 
out  of  the  shift  hours,  thereby  shortening 
the  work-day  without  decreasing  wages. 
The  arbitrators  did  not  alter  the  old  ar¬ 
rangement. 

Dalla*  Typo*  A*k  Rai*e 

Dallas  (Tex.)  Typographical  Union 
No.  173  has  submitted  to  the  publishers 
of  the  Dallas  papers  proposed  changes 
of  the  wage  scale,  to  become  effective 
Jan.  1,  1924.  The  union  and  the  puhlish¬ 
ers  entered  into  a  contract  May  15,  1921, 
which  was  to  run  until  Jan.  1,  1926.  The 
present  scale  is  $46  per  week,  or  $7.66 
per  day  of  8  hours  for  night  work,  and 
$43.50  per  week,  or  $7.25  per  day  of  8 
hours  for  the  day  scale,  48  hours  con¬ 
stituting  a  week.  The  scale  as  proposed 
is :  journeymen,  working  nights,  not  less 
than  $58  per  week  of  48  hours ;  day  not 
less  than  $54  per  week  of  48  hours. 


Explain*  Pre**men’*  School  Plan 

George  L.  Berry,  president  of  the  In¬ 
ternational  Printing  Pressmen  &  .•\s- 
sistants’  Union,  was  host  at  dinner  De- 
cemlier  6  at  the  \Valdorf-.\storia,  New 
York,  to  a  large  group  of  New  York 
publishers,  employing  printers,  manufac¬ 
turers  of  pressrfxjm  supplies  and  others 
interested  in  pressroom  operations.  Stim¬ 
ulation  of  employers’  interest  in  the  edu¬ 
cational  program  of  the  union  was  the 
object  of  the  dinner. 


Na*t  Striker*  Enjoined  by  Court 

Strikers  at  the  Conde  Nast  Company’s 
printing  plant,  Sound  Beach,  Conn.,  were 
temporarily  enjoined  from  interference 
with  other  employes  by  a  decision  handed 
down  by  Superior  Court  Judge  John  W. 
Banks,  Dec.  3.  Hearing  on  the  injunc¬ 
tion  was  set  for  Dec.  14.  The  civil  ac¬ 
tion  is  returnable  Jan.  1.  The  company 
seeks  a  permanent  injunction  and  $50,000 
damages. 

Vandal*  Damage  New*paper  Plant 

The  plant  of  the  Beatrice  (Neb.)  Daily 
Express  was  broken  into  by  vandals  re¬ 
cently.  Most  of  the  machinery  was  dam¬ 
aged  and  the  mailing  list  destroyed. 


NEW  DAILY  FOR  MEMPHIS 

Klan  Editor  to  Start  Non-PartUan 
Paper  About  March  1 

With  the  issuance  of  a  charter  last 
week,  promoters  of  Memphis’s  new  morn¬ 
ing  daily  announced  this  week  that  the 
paper  will  begin  publication  by  the  mid¬ 
dle  of  February  or  March  1. 

The  project  is  financed  by  a  corpora¬ 
tion  headed  by  R.  H.  Causey,  editor  and 
publisher  of  the  Tri-State  American,  or¬ 
gan  of  the  Ku  Klux  Klan.  Causey  has 
announced  the  new  daily  is  capitalized  at 
$800,000  and  that  before  the  first  number 
is  issued  an  even  million  dollars  will  have 
lieen  raised  for  its  promotion.  He  has 
stated  the  daily  will  not  be  a  Ku  Klux 
Klan  paper. 

PLANNING  1924  PAPER  SHOW 

Grand  Central  Palace  Selected  for 
Exposition  Week  of  April  7 

The  Paper  Industries  Exposition  has 
reserved  the  entire  first  floor  of  the 
Grand  Central  Palace  for  its  1924  ex¬ 
hibition  which  will  be  held  the  week 
beginning  April  7. 

Already  contracts  for  space  have  been 
received  from  123  companies  which  ex- 
liihited  in  the  1923  exhibition.  The  ex¬ 
position  will  be  held  during  the  week 
when  the  .American  Paper  and  Pulp  and 
National  Paper  Trade  Associations  and 
their  affiliated  organizations  are  holding 
their  annual  meetings  at  the  Waldorf- 
Astoria.  The.se  conventions  bring  to¬ 
gether  paper  manufacturers  and  mer¬ 
chants  from  all  parts  of  the  country. 
Special  sessions  of  paper  organizations 


will  be  held  at  the  ^xptJsitloii.  Both  of 
the  above  organizations  have  officially 
endorsed  the  exposition,  and  at«  reprt- 
sented  cn  the  .Advisory  Committee 
selected  to  consult  with  the  exposition 
management.  Other  organizations  such 
as  the  Salesmen’s  -AsstKiation  of  fh* 
Paper  Industry,  the  Technical  Associa¬ 
tion,  are  included  on  the  committee,  as 
well  as  representatives  of  colleges  whose 
work  leads  students  to  enter  the  paper 
industry. 

Special  attention  paid  to  the  forestry 
problem  as  the  basis  of  the  raw  material 
of  the  industry,  and  the  exhibits  already 
arranged  include  displays  ranging  from 
chemicals  to  the  machinery  supply  house, 
the  mills  themselves,  and  the  jobbers  who 
market  the  products  of  the  pper  ma¬ 
chines.  A  department  to  which  special 
attention  will  be  given  is  that  of  the  con¬ 
verted  products  of  paper. 


A.  A.  C.  W.  COMMISSION  MEET 

London  Convention  Plan*  to  Be  Di*. 
coned  at  Colombo*,  Jan.  22-23 

The  National  Commission  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World 
will  hold  their  annual  meeting  in  (Tolnni- 
bus,  O.,  Jan.  22,  23. 

The  Columbus  Advertising  Club  will 
be  host  to  National  Commission  members. 
During  the  meeting  plans  for  attending 
the  convention  in  London  in  1924,  will 
be  discussed.  The  commission  is  com¬ 
posed  of  three  representatives  for  each 
of  the  22  groups  embraced  in  the  A  A 
C.  W.  The  chairman  of  the  commission 
is  W.  Frank  McClure.  Chicago.  Grl 
Hunt,  New  A’ork,  manager  of  t^  .A.  A. 
C.  will  attend. 


4/  CQAmOQDVouNG 


\  I  /  Tlie  Worcester  Gazette  is  the  new 

paper  this  week. 

Furnished  full  page  matrices,  black  alone,  black 
<  and  red,  and  black  and  three  colon;  or,  as 
-  part  of  a  printed  comic  section. 
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THE  NEW  HAVEN  RESBTER 

—DAILY  and  SUNDAY— 

The  Biggest  Paper  in  Connecticut’s  Biggest  City 


PERTINENT  FACTS 

New  Haven  has  175,000  population. 

There  are  17,687  dwellings,  apartments, 
etc.,  in  the  city  proper  and  5,200  more  with¬ 
in  six  miles  of  City  Hall. 

The  Register’s  ])aid  circulation  in  this  dis¬ 
trict  is  OVER  32,000  COPIES  per  night. 

Its  total  net  paid  circulation  is  OVER 
37,000  COPIES  per  issue.  Daily  aiul  Sun¬ 
day,  and  is  growing  rapidly. 

The  largest  circulation  of  any  ronnecticut 
newspaper  within  five  miles  of  its  own  City 
Hall. 


JULIUS  MATHEWS  SPECIAL  AGENCY 

Boston  New  York  Chicago  Detroit 
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“IT  CAN  BE  DONE”  IS  MOTTO  TO  WHICH 
GUNNISON  ASCRIBES  SUCCESS 

Rosalie  Armiatead  H!|;|[!-. 

44TT  can  be  done.”  there  8  years,  and  then  Ward  lost  the 

This  is  the  slogan  Stanley  E.  franchise  for  the  Brooklyn  cars.  Colonel 
Gunnison,  president  and  secretary  of  Timothy  Williams,  president  of  the 
Stanley  E.  Gunni-  Brooklyn  Rapid  Transit  Company,  of- 


Stanley  E.  Gunni¬ 
son,  Inc.,  of  New 
York,  has  had 
abiding  faith  in, 
and  that  faith  has 
led  him  to  suc¬ 
cess.  .An  unswerv¬ 
ing  belief  that  all 
things  are  possi¬ 
ble,  and  that 
ever>'  obstacle  can 
be  surmounted,  if 
one  is  willing  to 
work,  is  the  creed 
he  lives  by,  and  it 
must  be  a  pretty 
good  one,  for  the 
Stanley  E.  Gun- 


fered  him  the  management  of  the  new 
advertising  company.  He  accepted,  but 
started  out  with  a  clean  slate,  as  far  as 
business  was  concerned,  for  with  this 


“LESSONS  IN  MAGIC” 

His  Best  Fifty  Tricks  Explained 
by 

Howard  Thurston 


started  out  with  a  clean  slate,  as  far  as  II  i  *11 

business  was  concerned,  for  with  this  Weekly  installments. 

Each  With  Striking  Illustration 
S“PI'lied  in  2-Colnn.n  Mat. 


n 

A  ^  ' 

m  \ 


St.\ni.ey  E.  Gun  NISON 


billings  of  more  than  a  million  dollars. 

In  September,  1920,  Stanley  E.  Gun-  For  Ter 

nistm  realized  his  dream  and  opened  his  ^  __  ^  tn  w 

own  advertising  agency  in  New  York  ifj  MJ  Cj  ti  t 

City,  shortly  afterwards  securing  recog¬ 
nition  from  the  .American  Newspaper  INDEPENDENCE  SQUARE 
Publishers  .Association. 

When  asked  what  appealed  to  him  most  i*"— 
about  the  agency  business,  Mr.  Gunnison  IT 


For  Terms  and  Samples,  IFire  or  Write 


EDGER  SYNDICATE 


PHILADELPHIA 


nison  Advertising  -Agency,  though  not  replied:  ... 

quite  four  years  old,  handles  some  excel-  .  .1  love  the  agency  business,  because 
lent  accounts.  always  interesting.  One  never  tires 

On  entering  Mr.  Gunnison’s  office  at  of  the  picture.  Each  account  is  like  a 


30  Church  street,  the  first  thing  one  sees  picture  m  a  gallery  and  each  picture 
is  a  striking  photograph  of  Theodore  presents  new  problems  for  solution— ba- 
Roosevelt,  which  hangs  beside  his  desk,  sic  knowledge  in  production,  distribution. 
Beneath  it,  is  a  personal  letter  from  the  merchandising,  sales  and  advertising- 
great  American  to  Mr.  Gunnison,  thank-  aH  these  things  constitute  the  colors  from 
ing  him  for  an  invitation  to  address  the  which  the  picture  is  made. 

Brooklyn  Chamber  of  Commerce.  In  Of  course  you  want  to  know  what  1 
speaking  of  the  picture  of  Roosevelt,  Mr.  think  of  newspaper  advertising,”  said  Mr. 
Gunnison  said  that  he  admired  him  and  Gunnison  with  a  merry  smile, 
thought  his  life  was  an  inspiration.  .  ‘  Well,  1  think  the  newspaper  field  has 

“Roosevelt’s  favorite  quotation.”  said  jt-s  very  large  distinctive  and  controlling 
Mr.  Gunnison  was,  “  ‘The  law  of  worthy  influences— especially  its  adaptability  and 
life  is  fundamentally  the  law  of  strife,  elasticity  makes  for  its  use,  when  no 
and  it  is  only  through  labor  and  painful  other  medium  could  be  as  acceptable, 
effort,  grim  energy  and  resolute  courage  .Aside  from_  his  business.  Mr.  Gunni- 
that  we  move  on  to  better  things.’  «  ^eply  interested  in  charitable  and 

“It  is  my  favorite  quotation,  too,”  con-  pnilanffiropic  work.  He  is  a  director  in 
tinued  Mr.  Gunnison,  “and  my  motto,  ‘It  'jj®  Blind,  arid 

can  be  done’  is  but  an  abbreviation  of  Caledonian  Hospital,  both  located  in 
jj.'  Brooklyn  and  also  a  director  of  the 

Stanlev  E.  Gunnison  was  born  in  Can-  ^  f 

ton,  N.  Y.,  Nov.  11,  1876.  At  the  age  ^  p  i  ^ 

of  9,  he  moved  with  his  parents  to  ^ 

Brooklyn.  N.  Y..  where  he  amended  the 

public  schools  and  later  Adelphi  Acade-  I  u  •  f 

L.r  4^  ♦ul  CIuD  of  Ncw  lorK.  He  IS  also  a  mem- 

my.  Then  he  went  back  to  the  old  home  ^  ^  g  p.  p  ^  jj  ^ 

town  where  he  became  a  student  at  St.  _ , 

Lawrence  University  from  which  insti-  Alnmn:  ri  ■  » 

tution  he  was  graduated.  At  both  Adel-  ZrLl  Alumni  adviser  to  the  same  fra- 

tailJf 'hriootbalWnn,' arLh  inst^ 
tutions.  The  enthusiasm  and  boyishness  r 

of  his  college  days  is  still  with  him,  and  County  Club. _ 

as  he  spoke  of  them,  advertising  and  the  ,  _ _ _ _ 

cares  of  business  life  were  for  a  mo-  LEGION  HONORS  PATERSON 

ment  forgotten.  - 

“Begads,”  he  said,  “I  was  some  pump-  McClure  Associate  Editor  Elected 

county  Comm.nde.^He.ds  108  Posts 

and  when  1  look  back  over  all  of  the 

big  events  in  my  life,  there  has  never  Robert  G.  Paterson,  associate  editor 


County  Commandei^Heads  108  Posts 

and  when  1  look  back  over  all  of  the 

big  events  in  my  life,  there  has  never  Robert  G.  Paterson,  associate  editor 

been  one  so  thrilling  as  the  moment  when  of  the  McClure  New'spaper  Syndicate, 

the  ball  was  passed  to  me  as  half  back  has  been  elected  County  Commander  of 

in  one  of  the  final  games  of  the  season,  the  New  York 
and  I  carried  it  around  the  end  for  a  County  American 
touchdown.  Do  I  remember  it  ?  I  should  Legion,  _  and  has 
say  I  do.  I  envy  these  fellows  who  are  the  distinction  of 
playing  football,  and  I  hardly  ever  miss  being  the  first 
a  game.”  newspaper  man 

In  addition  to  his  interest  in  football,  upon  whom  that 

Mr.  Gunnison  holds  today  two  prepara-  office  has  been 

tory  school  records  in  hurdles,  both^igh  conferred, 
and  low  which  have  never  been  broken.  Mr.  Paterson 
On  leaving  college,  Mr.  Gunnison  re-  was  bom  in 
turned  to  New  York  and  securing  his  Bellefontaine,  O., 
first  job  with  the  auditing  department  of  and  rweived  his 
the  Long  Island  Railway,  where  he  re-  education  at  Ohio 
mained  a  year.  From  this  corporation,  he  State  University, 
went  with  Silver  Burdett  &  Co.,  New  York,  For  five  years  he 

publishers  of  school  and  text  books,  was  city  editor  Roiekt  G.  Pat*»son 
For  7  years  he  engaged  in  selling  school  and  legislative 

hooks,  but  the  field  of  advertising  at-  correspondent  of  the  Fargo  (N.  D.)  For- 
tracted  him.  His  opportunity  came  when  um,  and  was  later  on  the  reportorial 
be  was  offered  a  position  by  Ward  &  staff  of  the  Daily  Oklahoman.  He  was 
Gow,  a  big  car  advertising  concern.  He  for  some  time  in  charge  of  the  Atlanta 
accepted  it  agreeing  to  write  copy  and  (Ga.)  branch  of  the  Western  Newspaper 
sell  a  real  estate  tract  owned  by  this  con-  Union  and  after  coming  East,  was  with 
ttrn  at  Hollis,  Long  Island,  with  the  un-  the  Wilkington  (Del.)  News.  Mr.  Pat- 
•  was  successful,  he  erson  was  assistant  to  the  late  Dr.  Ed- 

lEwld  be  taken  on  as  an  advertising  ward  J.  Wheeler,  editor-in-chief  of  Cur 
swcitor.  He  accomplished  his  purpose  rent  Opinion  and  founder  of  the  Literary 
a  year  later  was  a  regular  member  Digest.  He  has  recently  become  asso¬ 
rt  the  advertising  staff.  He  remained  ciated  with  McClure  Syndicate. 


Proofs  Are  Ready! 

More  than  two  hundred  newspapers  in  every  part  of  this 
country  and  Canada  are  proving  to  their  own  satisfaction  that 
seasonable  campaigning  opens  the  way  to  greater  classified 
advertising  success. 

The  proofs  in  this  case  are  vastly  increased  lineage,  multi¬ 
plied  reader-interest  and  rapidly  growing  good  will. 

The  winners  of  Opening  Day  Honors  in  our  nation-wide 
Shop-o-scope  Campaign  Contest  will  be  announced  next  week. 
Then  you'll  see  what  we  mean  by  real  holiday  volume. 

THE  BASIL  L.  SMITH  SYSTEM,  INC 

International  (]lassified  Advertising  Counsellors 

Philadelphia  PennsylTania 


The  St.  Regis  Paper  Company 

and  the 

Hanna  Paper  Corporation 

NEWSPRINT 

Daily  Ci4>acity  425  Tons 

WE  SOLICIT  YOUR  INQUIRIES 

GENERAL  SALES  OFFICE 
30  East  42n<l  St.,  New  York  City,  N.  Y. 

Chicago  Pittsborgh 

020-621  McCormick  BMg.  1117  Farmors  Bl^g* 


Short  Talks 
on  cADVertisirvg' 


•Su  Charles., 


A  Weekly  Syndicated  Service  for  I>dly 
Newspapers 

Not  SO  much  a  “feature”  as  a  prac¬ 
tical  aid  to  the  advertising  depart¬ 
ment. 

The  service  includes  specially  writ¬ 
ten  letters  to  be  sent  to  advertisers. 

The  idea  is  not  only  to  edneata 
readers  and  advertisers,  but  to  bring  a 
direct  and  quick  increase  in  revenue. 

Complete  informatfon  on  raqnest. 

CHARLES  AUSTIN  BATIS 
»  W.  ttMl  9t.  Now  Yarti 
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RADIO  CC  li:  _TiON  HOLDS  WIRELESS 
MONOPOL\,  U.  S.  REPORT  CHARGES 

Federal  Trade  Commission  Tells  Congress  of  International 
Agreements  Which  Restricts  Transoceanic  Service 
of  Other  Companies 


By  BELL 


praph  Company  and  its  subsidiary,  the  Western 
Electric  Company,  the  United  Fruit  Company 
and  its  subsidiary,  the  Wireless  Specialty  Ap¬ 
paratus  Company,  The  International  Radio 
Telegraph  Company,  the  Westinghouse  Electric 
&  Manufacturing  Company,^  and  the  Radio 
Engineering  Company  of  New  York.  With 
certain  minor  limitations,  the  Radio  Corpora¬ 
tion  under  these  agreements  has  secured  an 
exclusive  divisible  right  to  sell  and  use  the 
radio  devices  covered  by  the  patents  involved 
or  by  patents  which  these  companies  may  ac¬ 
quire  before  the  termination  of  the  agreements. 
The  agreements  with  the  American  Telephone 
Telegraph  Company  and  the  Western  Elec- 


PATTERNS  UNDER  NEWS 
BY  INVISIBLE  INK 


N.  Y.  Man’s  Process  Gives  Uniqs, 
Newspaper  Feature — Adopted  ia 
Los  Angeles — Hearst  Chain 
to  Follow 


Purchasers  of  newspapers  are  provided 


WASHINGTON,  D.  C..  Dec.  6.— I  low 
”  the  Radio  Corporation  of  .\merica, 
by  virtue  of  its  international  radio  agree¬ 
ments.  maintains  a  monoi>o.y  of  wireless 
communication  between  the  United  States 
and  other  I’.ations  is  set  forth  in  detail  in 
a  reiX)rt  on  the  radio  situation  submitted 
to  Congress  by  the  Federal  Trade  Com¬ 
mission.  The  report  was  made  in  re¬ 
sponse  to  a  resolution  of  inquiry  passed 
at  the  last  session. 

“At  the  present  time,”  says  the  report, 
“the  Radio  Corporation  has  in  operation 
communication  circuits  with  Great  Brit¬ 
ain,  Norway,  I'rance,  Germany,  Poland, 
Italy  and  Japan.  It  is  expected  that  a 
station  in  Sweden  will  be  completed  and 
readji  for  operation  within  the  next  six 
months  and  that  the  station  near  Buenos 
Aires  will  be  completed  in  the  near  fu¬ 
ture. 

"Because  of  the  provisions  of  the 
various  agrecir.ents  the  corporation 
has  with  forci,;n  companies  for  serv¬ 
ice  through  thj  facilities  of  the  Radio 
Corporation  e.v'lusively  it  is  not  be¬ 
lieved  that  it  v.ill  be  possible  for 
any  other  com  any  in  the  United  States 
to  conduct  an  el'ficient  transoceanic  serv¬ 
ice.  In  fact,  a  group  of  newspaper  pub- 
I.  hers  in  the  Lnitcd  States  who  .sought 
In  erect  a  station  for  the  receipt  of  radio 
r'..s.sagcs,  after  conducting  experiments 
i;i  this  countre.  eventually  built  such  a 
station  at  Dart;-  .julh.  Nova  Scotia.  This 
station  now  is  hemg  operated,  its  service 
being  supplemen'.ed  by  virtue  of  an  ar¬ 
rangement  with  the  British  Postoffice. 
The  following  r.iembers  of  the  associa¬ 
tion  riperating  such  service  are:  Chicago 
Tribune,  New  N'ork  Times,  New  York 
World,  New  ^'ork  Herald.  New  York 
Tribune,  Phiiadeliihia  Public  Ledger, 
United  Press.  Ir.tcrnational  News  Serv¬ 
ice  anil  Universal  Service.  The  associa¬ 
tion  of  newspap  rs  is  not  exclusive  and 

l. usiness  for  ot!  cr  newspapers  is  con- 
d  rted  at  one  cent  a  word.” 

The  Commission’s  report  goes  exhaus- 
ti\  .  into  the  lii-.tory  of  radio  develop- 

m,  :.:  as  a  means  of  communication  in  the 

1  •:  1  States  Ix-ginning  with  the  forma- 

t 

Ci  r.'.aaav  of  America  with  a  capitaliza- 
t  o::  of  ''il.OOO.OI),)  in  1899,  down  to  the 
oe nizal!o;i  of  the  Radio  Corporation  of 
!;\  the  General  Electric  Corn- 
pan;.  (.;■!  1/.  1919.  Discussing  the  hold 
the  Co;  '-as  upon  international 

commimie:  :'o.  .  e:  report  says: 

“The  Raf!i^  i  .tion  is  the  only  concern 

now  engaged  i.i  t.M.ismitting  and  receiving 
radio  messages  he.vetu  the  United  States  and 
foreign  countries,  :  :id  contends  that  in  order 
to  function  properly  it  must  of  necessity  secure 
a  monopoly  in  thi^  held.  The  company  has 
soured  a  virtual  ni  nopoly  and  controls  all  the 
high  power  stations,  with  the  exception  of 
those  owned  by  the  Government.  In  addi¬ 
tion.  it  has  entered  into  traffic  agreements  with 
ilie  variuu:>  torvi.n  v:ovemments  and  radio 
companies,  the  nujority  of  these  agreements 
providing  that  all  messages  intended  for  the 
United  States  shall  be  transmitted  only  through 


the  facilities  owned  by  the  Radio  Corporation 
of  America.  Agreements  of  this  character  have 
been  made  with  Marconi’s  Wireless  Telegraph 
Company,  Ltd.,  covering  the  British  possessions, 
and  the  governments  of  Norway,  Germany, 
France,  Poland,  Sweden  and  the  Netherlands. 
An  agreement  of  a  similar  character  between 
the  Marconi  Company  and  the  Japanese  Govern¬ 
ment  was  assumed  by  the  Radio  Corporation 
when  it  purchased  the  assets  of  the  Marconi 
Wireless  Telegraph  Company  of  America  and 
traffic  by  radio  between  the  countries  estab¬ 
lished.  In  1921,  the  Radio  Corporation  en¬ 
tered  into  an  agreement  with  Marconi’s  Wire¬ 
less  Telegraph  Company,  Ltd.,  a  British  con¬ 
cern,  the  Compagnie  (^nerale  de  Telegraphic 
sans  fil,  a  French  concern,  and  the  Gcsell- 
schaft  Fuer  Drahtlose  Telegraphic  m.  b.  H., 
a  Gorman  concern,  respecting  radio  traffic  from 
South  American  countries,  which  was  after¬ 
wards  extended  to  Central  American  countries. 
Steps  have  been  taken  to  establish  service  be¬ 
tween  Brazil,  Argentina,  Colombia,  Venezuela 
and  the  United  States.  This  agreement  was 
made  subject  to  the  rights  of  the  United  Fruit 
Company  in  Cuba,  Colombia,  the  Panama  Canal 
Zone  and  Central  America,  and  its  agreement 
with  the  Radio  Corporation  whereby  it  agreed 
not  to  establish  or  operate  stations  for  wireless 
communication  outside  the  allotted  territory. 

**The  E'ederal  Telegraph  Company  of  Cali¬ 
fornia,  which  is  engaged  in  a  sbip-to-shore 
communication  service  on  the  Pacific  Coast,  in 
1921  entered  into  a  partnership  agreement  with 
the  Chinese  Government,  providing  for  the 
erection  of  stations  in  China  and  the  estab¬ 
lishment  of  a  transoceanic  service.  This  agree¬ 
ment  was  assumed  by  the  Federai  Telegraph 
Company  of  Delaware,  which  was  organized  oy 
the  old  Federal  Company  and  the  Radio  Cor¬ 
poration.  An  agreement  between  the  various 
companies  holding  concessions  in  China  was 
also  proposed.  The  agreement  was  apparently 
not  executed,  and  the  correspondence  with  the 
Navy  Department  shows  that  the  department 
would  oppose  any  agreements  of  this  character 
unless  they  were  first  ap])roved  by  the  respec¬ 
tive  governments.  In  a  letter  to  the  Secretary 
of  State  dated  Dec.  16,  1921,  Mr.  Denby,  Secre¬ 
tary’  of  the  Navy,  emphasizes  the  importance  of 
maintaining  cump^itiGn  in  radio  communication 
to  and  from  China.  The  possibility  of  a 
monopoly  in  other  fields  than  that  of  service 
is  also  pointed  out,  as  is  shown  by  the  follow¬ 
ing  excerpt  from  the  letter: 

“  ‘The  Navy  department  fears  that  any  com¬ 
mitment  on  the  part  of  the  Government  to  an 
arrangement  favorable  to  a  monopoly  by  a  sin¬ 
gle  commercial  com(>any,  though  limited  to  a 
particular  service,  would  but  lend  a  means 
tcw.nrd  extending  monopoly  to  other  services, 
such  as  development  and  distribution  of  ap 
paratus  in  general,  and  this  is  considered  ab¬ 
solutely  undesirable,  particularly  in  the  field 
of  suppy  and  service  to  ships.’  “ 

The  Radio  Corporation’s  grip  on  the 
__  patents  and  devices  necessary  to  handle 
thI-"Mar7jni’ Wireless  Teleg^^^^  radio  situation  also  is  discussed  at 

length.  On  Nov.  20,  1919,  the  corpora- 
tif)n  entered  into  an  agreement  with  the 
Marconi  Wireless  Telegraph  Company 
of  America  whereby  the  corpijration  is¬ 
sued  to  the  Marconi  Company  2,000,000 
shares  of  its  preferred  stock  in  exchange 
of  the  physical  properties,  patents,  li¬ 
censes  and  good-will  of  the  Marconi 
Company.  On  the  subject  of  the  so- 
called  cross  license  agreements  the  report 
of  the  Trade  Commission  has  this  to  say : 

“The  Radio  Corporation  has  entered  into 
agreements  with  the  various  companies  which 
own  or  control  practically  all  patents  covering 
radio  devices  considered  of  importance  to  the 
art.  The  number  of  patents  involved,  approxi¬ 
mates  2,000.  Agreemrats  of  this  character 
have  been  entered  into  with  the  General  Elec¬ 
tric  Company,  Marconi's  Wireless  Telegraph 
Company,  Ltd.,  American  Telephone  &  Tele- 


the  remainder  are  to  terminate  in  1945.  Pro¬ 
vision  is  made  for  the  mutual  exchange  of  in¬ 
formation  relating  to  radio,  and,  in  most  in¬ 
stances  the  Radio  Corporation  has  granted  to 
the  other  company  a  license  under  its  patents 
to  make  and  use  devices  in  the  particular  field 
in  which  the  other  company  is  interested.” 


trie  Company  are  to  terminate  in  1930,  while  with  a  ncw  way  of  “getting  something  for 
.ke  remainder  are  to  terminate  in  1945.  Pro-  notluiig”  by  3  process  invented  by  HaiTy 

Collins,  fashion  designer,  New  York, 
which  hides  a  dress  pattern  beneath  the 
news. 

Invisible  ink  is  the  key  to  this  unique 
newspaper  feature,  which  is  already  b^ 
ing  used  by  the  Los  Angeles  Examiner, 
and  which,  according  to  Mr.  Collins,  will 
shortly  be  taken  by  Hearst  papers  io 
Baltimore,  Washington,  and  Chicago,  as 
soon  as  arrangements  can  be  made. 

The  process  is  said  to  be  “astonishingly 
simple.”  The  pattern  for  a  hat  or  dress 
is  drawn,  the  part  reproduced  for  the  day 
being  not  larger  than  a  newspaper  when 
opened  out  flat.  This  is  printed  on  the 
paper  as  it  runs  through  the  press,  bnt 
before  the  regular  press  run.  Pattern 
and  news,  of  course,  cannot  be  superim¬ 
posed,  so  the  pattern  is  printed  in  invisible 
ink.  All  the  buyer  of  the  paper  has  to 
do  is  to  apply  heat  or  a  piece  of  cotton 
moistened .  with  a  solution  of  ordinary 
baking  soda,  and  the  pattern  stands  out 
clearly  from  the  page  in  full  size  with 
directions  for  cutting. 

Mr.  Collins  is  optimistic  over  the  suc¬ 
cess  of  this  method  of  distributing  pat¬ 
terns  to  the  general  public  free  of  cost 
The  pattern  rights  are  held  by  the 
Mimo  Corporation,  which  is  the  name 
under  which  Mr.  Collins  is  operating 


Arreited  for  Crying  Klan  Paper 

An  old  Fremont  (O.)  ordinance 
prohibiting  the  crying  of  wares  for 
sale  on  the  street  revived  by  Mayor 
Schwartz,  was  reapgnsible  for  the 
arrest  recently  of  J.  O.  Simmons 
of  Mansfield  for  selling  the  Fiery 
Cross  Ku  Klux  Klan  publication. 
The  ordinance  provides  that  no  one  may 
make  an  outcry  when  selling  any  kind 
of  articles  on  the  streets  and  applies  to 
the  sale  of  newspapers.  It  was  revived 
in  a  fight  against  the  Ku  Klux  Klan  and 
is  directed  specially  against  newsboys  of 
the  Klan  paper.  Simmons’  arrest  is  tlie 
first  under  the  revived  order. 


Great  Northern  Sets  1924  Rate 

The  Great  Northern  Paper  Company 
is  entering  into  contracts  with  its  cus¬ 
tomers  for  the  year  1924  tonnage  re¬ 
quirements  on  the  same  basis  of  price 
as  that  being  charged  at  the  present  time. 
The  price  to  all  customers  per  year  has 
t)een  $3.75.  This  price  will  hold  for  1924. 


For  the  first  eleven  months  of  ’23  the 
Columbus  Dispatch  published  19,419,664 
lihes  exceeding  next  Ohio  newspaper 
(Cleveland)  by  over  1,900,000  lines. 

The  net  paid  circulation  of  the  Colum¬ 
bus  Dispatch  (sworn  government  state¬ 
ment)  for  the  six  months  ending  October 
1st  87,561. 

Largest  Circulation  in  Central  Ohio 

lumbttsi 

Ohio’s  Cpeatest  Home 


fSiyU>ERS 


Grculdti(in+ ConlidfiKf  -  H'ashin^lon  San 
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You  Get 

The  Ideal  Combination 
in  The  Star 

“Circulation” — that  literally  covers  the 
National  Capital — only  this  one  paper 
being  necessary. 

“Confidence” — assured  by  the  reliability 
which  makes  it  the  welcome  newspaper  in 
every  home. 

Concentrate  your  advertising  in  Washing¬ 
ton  (D.  C.)  in  The  Star  and  you’ll  put  your 
proposition  over  economically. 

We  will  gladly  furnUh  any  specific  data 
about  Washington  that  you  may  desire. 


WASHINGTON.  D.  C. 


New  York  Office 
Dan  A.  Carroll 
lU  East  4Zd  Street 


CUcagD  Offieo 
J.  B.  Lots 
Towor  BuDdbe 
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UR  OVN  VOR!X> 

^or  Letters 


By  JAMES  MELVIN  LEE 

'T'HE  maker  of  soap  does  not  have  to  the  industry.  Possibly,  Part  I,  will  be 
worry  about  the  cost  of  the  paper  the  most  interesting  to  members  of  the 
container  in  which  he  wraps  his  cake,  working  press  because  it  tells  an  inter- 
But  the  biggest  bill  which  the  newspaper  esting  tale  about  the  history  of  paper 
maker  has  to  pay  is  that  for  the  paper  in  making,  and  describes  somewhat  in  de- 
which  the  news  is  wrapped  and  the  ad-  tail  the  various  mechanical  processes  by 
vertising  displayed.  Because  these  two  which  wood  pulp  paper  is  today  manu- 
products,  the  news  and  the  advertising,  factured.  In  my  opinion,  much  of  the 
have  to  be  wrapped  in  the  same  paper  material  in  other  parts  should  be  brought 
container,  the  newspaper  is,  in  my  to  the  attention  of  lay  readers  through 
opinion,  the  most  complicated  of  all  the .  news  or  editorial  columns  of  the 
economic  products.  For  some  reason,  the  press. 

text  books  on  iiolitical  economy  care-  I  seldom  have  any  use  for  the  paper 
fully  avoid  any  discussion  of  the  news-  container  in  which  a  book  is  wrapp^, 
paper  from  an  economic  point  of  view,  but  the  jacket  of  this  volume  contains 
The  paper  container  for  the  news  and  a  memorandum  blank  which  the  reader 
the  advertising,  however,  receives  ade-  will  find  useful  to  make  notes  for  future 
quate  treatment  in  “Pulpwood  and  Wood  consultation  of  page  references  of  items 
Pulp  in  North  .America,”  by  Royal  S.  of  special  interest. 

Kellogg  (McGraw-Hill  Book  Company,  »  * 

Inc.).  Too  many  publishers  are  “eco-  poSSIBLY,  the  Nation  prints  more 
nomic  illiterate  on  the  subject  of  wood  items  about  the  press  than  any  other 
pulp  paper,  ^^is  illiteracy  is  hard  to  periodical  in  America.  In  the  issue  for 
explain  because  the  subjwt  affects  the  5^  are  two  articles  relating  to  news- 

pocket  book  of  every  publisher  whether  papers 

he  prints  a  little  community  weekly  or  One'  entitled,  “Factories  of  Public 
issues  a  string  of  newspapers  in  Strategic  Opinion/’  discusses  the  booklet,  “A 
cities  over  the  United  States.  Mr.  Kel-  Xewspaper  Frameup”  which  tells  about 
logg  gives  this  excellent  resume  of  past  the  co-called  “labor  terrorism”  in 
and  present  conditions:  Chicago  in  1922.  The  comment  in  the 

Thfre  never  was  paper  enuugh  in  the  world  Nation  is : 
until  it  was  made  of  wo<d.  But  little  more  than  -ri.  .  t,i  •  ■  .u  •  .  t 

.. ._  r  1-  1.  ,1.  •.  u  1  j  .u  The  trouble  is  that  the  news  service  of  the 

thirty  years  ago  an  English  authority  hailed  the  „  .  j  •  *  j-  j  .  , 

j  1  .  r  .u  c  j  1  •  BN-erage  American  daily  is  not  directed  toward 

devel«pment  of  the  use  of  wood  as  supplying  an  r«  •  '  f  •  «i 


....  r  1-1.  ,1.  u  I  J  At.  The  trouble  is  that  the  news  service  of  the 

thirty  years  ago  an  English  authority  hailed  the  „  .  j  .  j-  j  .  , 

J  1  A  r  At.  c  J  1  •  BN-erage  American  daily  is  not  directed  toward 

development  of  the  use  of  wood  as  supplying  an  _ ,  ... 

„■  f  f  1  Cl.  r  ascertaining  facts  or  recording  modern  history, 

‘  inexhaustible  source  of  useful  fibre  for  paper  i..  ..  . 

,  •  T  J  ,  .  Its  tw'o  great  aims  are  to  play  up  current  sensa* 

making.  Today  we  know  that  our  resources  are  .■  j  _ _ _  yT~ 

...  .  o  1  J  .u  .  .1.  .  tions  and  to  support  the  editorial  policy  of  its 

being  drawn  upon  too  heavily  and  that  without  ^ 

better  forest  protection  and  more  care  for  repro- 

ducticn  the  pinch  of  scarcity  of  papermaking  The  second  article  asks  the  question 
materials  will  again  be  felt.  “What  Is  the  Press  ?”  It  refers  to  recent 


better  forest  protection  and  more  care  for  repro- 

ducticn  the  pinch  of  scarcity  of  papermaking  The  second  article  asks  the  question 
materials  will  again  be  felt.  “What  Is  the  Press  ?”  It  refers  to  recent 

The  economic  illiteracy  of  newspaper  newspaper  mergers  in  Great  Britain, 
readers  is  well  illustrated  by  the  author  on®  ray  of  hope  found  by  the 

as  follows:  Nation  is  expressed  in  the  following 

The  hasty  reader  who  scans  headlines  as  he  is  Quotation  . 
carried  alimg  in  the  morning  and  evening  rush  The  one  gleam  of  hope  in  the  present  situa- 
in  our  great  cities  and  then  carelessly  casts  aside  t'oti  '»  the  doubt — humiliating  though  it  must  be 
the  bulky  newspaper  which  he  has  bought  for  2  •<>  any  journalist  to  have  to  express  it — whether 

or  3  cents,  has  no  realization  of  the  truly  mod-  thr  influence  of  the  daily  press  is  not  generally 
em  miracle  of  co-ordination  and  accomplishment  over-estimated.  There  are  multitudes  of  read- 
all  the  way  fn-m  spruce  tree  in  the  distant  for-  crs  to  whom  the  morning  or  evening  paper  is 
est  to  newsboy  on  the  street  corner  which  gives  scarcely  more  than  a  rival  to  the  movie  as  a 
him  at  a  cost  so  little  that  he  does  not  appre-  means  of  relieving  everyday  existence  of  its 
date  it  as  a  resume  up  to  the  hour  of  the  dulness  and  minotcny. 
world’s  happenings  in  industry,  politics,  educa-  •  «  * 

tion,  science  and  religion.  TLI.ARPER’S  MAG.^ZINE  announces 

The  book  is  a  sort  of  encyclopedia  of  for  its  January  issue  some  more  “Ad- 
the  subject  which  it  treats.  Readers  ventures  in  Human  Nature”  'by  a  news- 
should  be  especially  grateful  to  its  au-  paper  woman  whose  name,  if  printed, 
thor  for  boiling  down  his  material,  would  be  recognized  by  all.  If  the  sec- 
Wherever  possible,  he  has  used  charts,  ond  instalment  proves  as  good  as  the 
graphs,  and  photographs  to  tell  the  story  first,  the  literary  editor  will  have  a  hard 
at  a  glance ;  they  serve  as  headlines  to  time  keeping  Harper’s  for  January  on  his 
economize  the  time  of  those  who  must  desk, 
read  as  they  run.  1  know  no  book  which  ♦  ♦  ♦ 

has  b^  more  successful  in  condensing  A  RECENT  issue  of  the  Saturday  Eve- 
material  than  “Pulpwood  and  Wood  ning  Post  contains  several  cartoons 

Pulp  in  North  .America.”  Best  of  all,  attacking  a  certain  type  of  journalism, 
it  is  written  in  newspaper  English.  I  Not  all  practices  by  all  newspapers  are 
could  pay  it  no  finer  tribute  than  this.  to  be  commended,  but  these  cartoons  in 
The  author  has  divided  his  subject  the  Saturday  Evening  Post  will  unques- 
matter  into  four  parts.  Part  1,  takes  up  tionably  leave  the  impression  that  the 
wood  pulp;  Part  II,  pulpwoods;  Part  faults  of  a  few  newspapers  are  the  faults 
III,  timber  supply  ;  Part  IV,  production,  of  all.  For  some  reason,  the  Post  has 
An  appendix  _  which  is  called  Part  V,  been  extremely  critical  of  the  press.  One 
raises  a  question  as  to  the  permanency  of  cannot  help  wondering  what  is  the  reason. 


INTERTTPC 

Standardized  and  interchangeable  typesetting  machines 
for  all  composition,  from  S-point  text  up  to  full  width 
36-point  bold,  and  60-point  bold  condensed,  on  .-lugs  up 
to  42  ems  wide.  See  our  full  page  next  week. 

INTERTYPE  CORPORATION 


General  Offices:  805  Terminal  Building, 


Brooklyn,  N.  T. 


Holiday  Meals 

As  the  holiday  season  nears  it  is 
no  longer  necessary  to  take  down  the 
trusty  rifle  and  go  out  to  hunt  for  your 
turkey,  goose,  or  other  holiday  meats. 

Civilization  has  driven  these  from 
your  haunts.  At  the  same  time,  how¬ 
ever,  civilization  has  provided  for  you 
even  more  bountifully  than  did  nature 
in  the  old  da}rs,  and  modem  efficiency 
and  service  have  removed  the  hazards 
that  once  attended  the  sectiring  of  those 
early  meals. 

Today,  Swift  &  Company  brings  to 
your  retailer,  whether  he  is  in  village, 
town,  or  city,  the  kind  and  quality  of 
meat  you  desire.  This  service  also 
makes  available  to  you  Swift’s  Premium 
Milk-Fed  Chickens,  Golden  West  Fatted 
Fowl  (both  identifiable  by  tags),  turkeys, 
ducks,  and  geese. 

Skill  and  care  in  feeding  and  han¬ 
dling,  coupled  with  the  efficiency  of  the 
packing  plant,  branch  house,  and  car 
route,  thus  assure  you  of  the  best  to  be 
had,  whether  you  live  near  centers  of 
production  or  hundreds  of  miles  away. 


Our  profit  from  all  aoarcM 
averages  only  a  fraction 
of  a  cent  per  pound. 


Swift  &  Company 
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Ask  your  Mechanical  Executives  how  much 
they  could  reduce  your  production  cost  with  a 
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MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  Street,  Brooklyn,  N,  Y, 
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Agencies  in  the  Principal  Cities  of  the  World 
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Editor  &  Publisher  for  December  8,  1923 


CLAIMS  CLASSIFIED  ADS  BEST  MEDIA 
FOR  SELLING  USED  CARS 


Boston  Newspaper  Man  Takes  Exception  to  Shaw  Who 
Advocates  Display — Says  Method  Contrary  to  Public 
Custom  and  Too  Costly 


By  T.  R.  LONGCOPE 


crated  jointly  for  the  occasion  with  the 
I'ort  Worth  Star-Telegram  station. 

Sixty  repeater  operators  stationed  at 
Xew  York,  Harrisburg,  Brushton,  Bea¬ 
ver  Dam,  Phoneton,  Morrell  Park,  Da¬ 
venport,  Bloomington,  Terre  Haute,  St. 
Louis,  Omaha,  Kansas  City,  Newton, 
Joplin,  ^luskogee  and  Dallas  were  re¬ 
quired  to  maintain  the  volume  of  the 
current  at  the  proper  level. 


AD  MAN  SEEKS  RESULTS 
OF  STORE  SURVEY 


Wanamaker  Queitionnaire  Repliet 
Show  54  Per  Cent  Preferred  News¬ 
paper  Advertising  to  Direct 
Mail— ToUls  Withheld 


TO  ENTERTAIN  CELEBRITIES 


Cla-Miieil  .'Vdvertising  Manager,  Bo-ton  (Mass.)  Advertiser 


TN  the  Nov.  24  issue  of  Editor  &  Pub- 
LISHEK,  Lynn  M.  Shaw,  assistant 
general  manager  of  the  National  Auto¬ 
mobile  Dealers  Association,  states  that 
used  car  advertising  from  automdbile 
dealers  has  only  been  18  per  cent  effec¬ 
tive.  Mr.  Shaw  contends,  and  believes, 
that  this  is  because  used  car  dealers  have 
used  classified  advertising  instead  of  dis¬ 
play. 

Quoting  My.  Shaw,  he  says  “It  is  my 
contention  that  classified  advertisements 
only  reach  75  per  cent  of  the  newspaper’s 
total  circulation.” 

I  wish  to  take  exception  to  Mr.  Shaw’s 
statements  that  display  used  car  adver¬ 
tising  will  produce  better  results  than 
classified  advertising. 

If  Mr.  Shaw’s  statement  is  correct — 
that  display  will  produce  greater  results 
than  classified — then  the  same  holds  good 
for  all  classified.  Help  wanted  ads  should 
be  displayed,  real  estate  ads  display, 
room-for-rent  ads  display,  in  fact  any 
kind  of  classified  advertising  would  have 
a  better  chance  of  being  seen  and  read, 
according  to  Mr.  Shaw,  in  the  display 
columns  than  in  the  classified. 

It  should  be  remembered  that  classified 
advertising  does  not  aim  to  create  desire, 
but  rather  to  satisfy  desire  after  that  de¬ 
sire  has  been  created.  The  national  auto¬ 
mobile  display  advertisers  have  done  re¬ 
markable  work  in  creating  desire  for 
automobiles.  Generally  speaking,  the 
trend  of  national  display  advertising  has 
been  to  sell  the  great  outdoors  to  the 
public  and  the  joys  of  motoring. 

It  is  safe  to  say  now  that  everybody 
wants  an  automobile,  and  that  the  desire 
to  own  an  automobile  has  been  firmly  im¬ 
planted  in  everybody’s  mind.  Since  this 
desire  has  been  created  the  advertisers 
of  used  cars  can  best  take  advantage  of 
it  by  simply  listing  the  cars  for  sale,  with 
good  description,  in  the  classified  columns. 

Upon  examination  of  practically  all  the 
large  papers  in  the  United  States,  Mr. 
Shaw  will  find  comparatively  very  few 
examples  of  display  advertising  being 
used  to  sell  used  cars,  therefore  there  is 
no  accurate  way  for  him  to  tell  how 
much  it  would  cost  for  used  egr  dealers 
to  sell  their  cars  through  display  adver¬ 
tising.  It  is  certainly  reasonable  to  ex¬ 
pect  that  the  advertising  would  cost  con¬ 
siderably  more,  becau.se  of  the  fact  that 
each  dealer  would  have  to  compete  with 
the  large  advertising  concerns  in  his  city, 
and  that  would  mean  he  would  have  to 
use  at  least  quarter  pages  to  make  his 
advertising  effective. 

Mr.  Shaw  has  said  that  classified  ad¬ 
vertising  costs  the  dealer  $5.66  per  car. 
I  think  this  is  exceedingly  low.  Tlie 
r  average  used  car  sells  for  possibly  $500 
and  $5.66  is  a  trifle  over  1  per  cent  per 
car  sold.  I  wanted  to  sell  my  car  the 
other  day  and  I  found  upon  investigation 
that  a  number  of  dealers  would  take  my 
car  and  charge  me  20  per  cent  to  sell 
it.  Now  if  it  only  costs  a  dealer  1  per 
cent  to  make  a  sale,  he  certainly  would 
make  a  handsome  profit  on  every  car. 


For  a  number  of  years  newspapers 
have  created  in  the  minds  of  the  public 
the  idea  that  the  place  to  buy  a  us^  car 
was  in  the  classified  columns,  and  the 
average  person  invariably  turns  to  the 
classified  ads  when  he  wants  to  buy  a 
car.  For  an  automobile  dealer  to  try 
and  change  this  habit  which  has  been 
created  would  be  contrary  to  public  cus- 
*tom  and  would  be  very  costly. 

From  my  personal  experience  I  know 
of  many  large  used  car  dealers  in  New 
York  and  Boston  who  have  turned  from 
display  advertising  to  classified  advertis¬ 
ing  and  found  that  the  results  were  far 
greater  than  from  display,  not  consider¬ 
ing  the  greatly  reduced  cost. 


ALLENTOWN  RECORD  SUSPENDS 


Stockholder  Obtaini  Appointment  of  Re¬ 
ceiver — Was  Capitalized  at  $125,000 

(By  Telegraph  to  Editor  &  Publisher) 

.\lle.ntown.  Pa.,  Dec.  5. — The  Allen¬ 
town  Record,  a  morning  newspaper  which 
began  publication  about  two  years  ago,  on 
Monday  printed  its  last  issue.  A  state¬ 
ment  issued  by  attorneys  for  the  com¬ 
pany  gave  lack  of  funds  as  the  reason. 

Judge  Oaude  T.  Reno  of  the  Lehigh 
county  courts,  named  R.  Lorenze  Miller, 
cashier  of  the  Emaus  National  Bank,  as 
receiver,  upon  petition  of  Julius  D.  Marks, 
a  stockholder.  The  total  capitalization 
of  the  company  whose  official  title  was 
the  Allentown  Printing  &  Publishing 
Company  is  $125,(XW  two  thirds  of  which, 
in  common  stiKk,  was  sold  to  small  in¬ 
vestors  in  this  vicinity.  Notes  due  banks 
in  this  section  aggregate  upwards  of 
$25,(X)0. 

Tile  value  of  the  real  estate  is  given  as 
$30,000  with  mortgages  for  the  full 
amount.  .Xmong  the  assets  are  printing 
presses  valued  at  $33,000  and  a  subscrip¬ 
tion  list  on  which  a  value  of  $25,000  is 
placed. 


Foreign  Press  Men  Plan  Luncheon  for 
Sir  Herbert  Morgan  and  Dupuy 

Sir  Herbert  Morgan,  London,  and 
Senator  Paul  Dupuy,  owner  of  the  Petit 
Parisien,  two  men  well  known  in  the 
newspaper  field,  will  be  the  guests  at 
luncheon,  Dec.  11,  at  the  Lawyers  Club 
of  the  Association  of  Forei^  Press  Cor¬ 
respondents  in  the  United  States. 

Sir  Herbert,  member  of  the  British 
reception  committee  for  the  1924  ^n- 
don  Advertising  Convention,  was  knight¬ 
ed  in  1917  for  his  public  service. 

Members  of  the  executive  committee 
of  the  association  of  foreign  press  corre¬ 
spondents  are:  W.  W.  Davies,  La  Nacion, 
Buenos  Aires,  president;  Lronce  Levy, 
L’Ouest  Eclair,  France,  and  A.  Arbib- 
Costa,  La  Tribuna,  Rome,  vice-presi¬ 
dents;  Sydney  J.  Clarke,  London  Daily 
Telegraph,  secretary;  A.  Mayer,  La  Na¬ 
cion,  Buenos  Aires,  assistant  secretary. 

Other  members,  who  will  be  present  at 
the  luncheon  are:  Percy  S.  Bullen,  Lon¬ 
don  Daily  Telegraph;  W.  F.  Bullock, 
London  Daily  Mail ;  Jos.  Bourgeois,  Mon¬ 
treal  La  Presse;  J.  H.  Furay,  United 
Press  Associations,  New  York;  and  S. 
Mizutani,  Japanese  Telegraphic  Agency. 


To  Editor  &  Publisher:  Some  time  ago  you 
published  a  statement  to  the  effect  that  the 
\Vanamakei  Store  in  New  York  was  working  cn 
a  survey  among  its  book  customers  to  ascertain 
whether  or  not  they  wanted  their  store  news  to 
come  through  to  them  through  the  daily  news* 
pap^s  or  through  circulars  the  store  put  out 
during  the  pressmen’s  strike. 

So  far  I  have  been  unable  to  find  the  results 
of  this  survey,  and  in  my  estimation  the  results 
will  be  of  great  value  to  newspaper  men. 

Newsi>aper  advertising  today  is  being  ques* 
tioned  everywhere  by  local  advertisers  as  to  its 
value,  especially  since  the  advertising  rates  have 
been  steadily  increasing.  The  increase,  of 
course,  is  justified,  but  advertisers  are  question* 
ing  it  to  a  great  extent  and  are  seeking  new 
ways  to  advertise  to  their  customers.  The  survey 
this  store  is  making,  or  has  made,  will  have  its 
effect  one  way  or  the  other. 

If  possible,  would  you  let  me  know  the  re* 
suits  of  this  store  and  just  how  it  was  conducted. 
1  expect  to  use  it  in  an  advertising  campaign. 

ADVERTISING  MANAGER. 

Forty-one  per  cent  of  the  customers  re¬ 
plying  preferred  to  receive  the  store’s 
advertising  direct  by  mail. 

Fifty-four  [ler  cent  wanted  the  news¬ 
paper  advertising  continued. 

Fifty-three  per  cent  of  the  latter  class 
preferred  morning  newspapers. 

Forty-seven  per  cent  evening  paiiers. 

Jose^  Appel,  advertising  manager  of 
the  store,  declines  to  give  the  total  num¬ 
ber  of  replies  to  his  questionnaire.  He 
also  refuses  to  state  whether  he  regards  it 
as  indicating  a  need  for  a  change  in  policy. 


Nation  hears  coolidge 


President’*  Message  to  Congress  Broad¬ 
cast  by  Many  Station* 

President  Coolidge’s  message  to  Con¬ 
gress  cn  Thursday  was  delivered  to  hun¬ 
dreds  of  thousands  of  persons  over  a 
radio  broadcasting  arrangement  by  far 
the  most  elaborate  thus  far  undertaken. 
Before  the  President  as  he  spoke  were 
microphones  connected  with  special  tele¬ 
phone  circuits  with  various  broadcasting 
stations  linked  up  for  the  exxasion. 

A  shielded  cable  led  from  the  speaker’s 
table  into  the  basement  of  the  Capitol, 
where  input  equipment  passed  the  voice 
through  long  distance  lines  reaching  the 
Washington  station  of  the  Chesapeake  & 
Potomac  Telephone  Company,  and  the 
telephone  company  stations  at  New  York 
and  Providence,  wireless  stations  of  the 
St.  Louis  Post-Dispatch,  the  Kansas  City 
Star  and  the  Dallas  (Tex.)  News,  op- 
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Set  it  on  the  Lud* 
low  in  slug  lines 
in  any  size  from 
6  to  60  point. 


The  Ludlow 
of  Today 

The  LUDLOW  of  today  is  a 
complete  system  of  matrix 
composition  for  the  printer  and 
publisher.  It  enables  him  to  pro¬ 
duce  in  slug  lines  all  composition 
which,  if  it  were  not  for  the  Lud¬ 
low,  could  be  set  most  econom¬ 
ically  by  hand. 

Cuts  down  composing 
room  costs  materially 

Whether  the  work,  in  hand  calls  for  fea¬ 
ture  heads;  display  in  any  size  from  6  to  60 
point;  job  work;  or,  in  many  cases,  for  body 
matter  of  advertisements,  you  can  produce 
it  in  slug  lines  on  the  Ludlow  in  clear  new 
ty  pe  and  with  all  the  beauty  of  hand  com¬ 
position. 

Some  Ludlow  Advantages 

1— Type  in  slug  lines  from  6  to  60  point  without 
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2~Unlimited  type  supply  without  storage. 
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WHAT  OUR  READERS  SAY 
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Mr.  Lee  and  Ethic* 

PiTTSiuicH,  Pa.,  Nov.  30. 

To  EoiToa  &  PuBLiSHaa:  It  seems  to  an  un¬ 
biased  reader  of  Editob  &  Publisheb's  con¬ 
tributions  that  Mr.  James  Melvin  Lee  is  rather 
hypercritical  in  touching  Mr.  Villard't  book 
araut  newspapers  and  newspaper  men,  particu¬ 
larly  in  applying  an  ethical  test  to  comparatively 
unimportant  things. 

What  difference  does  it  make,  ethically, 
whether  I^tterson  is  older  than  McCormick,  or 
vice  versa.  Or  whether  the  Chicago  American 
is  an  evening  or  a  morning  paper;  or  that  the 
Bennetts  were  the  most  remarkable  news  men 
this  country  has  ever  produced  (this  being 
solely  a  matter  of  opinion),  or  the  criticism  of 
the  quality  of  the  Christian  Science  Monitor 
(this  being  another  matter  of  opinion),  or  that 
Roosevelt  was  a  contributing  editor  of  the 
Kansas  City  Star  before  Mr.  Nelson’s  death* 
These  are  mistakes,  trivial  at  that,  sloppy  writ¬ 
ing.  in  a  sense;  but  involving  nothing  concerning 
ethics,  of  which  Mr.  Lee  makes  so  much. 

Mr.  Lee,  himself,  let  it  be  said,  seems  to  have 
some  queer  ideas  about  newspaper  ethics.  For 
instance,  in  his  framing  of  an  excuse  against 
Mr.  Viltard's  charge  that  the  New  York  Times 
had  refused  to  print  an  Associated  Press  cor¬ 
rection,  he  says:  “It  may  have  been  put  into 
type,  and  in  some  way  became  part  of  the  over¬ 
set,  and  so  did  not  get  into  the  paper.”  For 
this,  excuse  us  if  we  smile.  What  was  to  pre¬ 
vent  publication  of  the  correction  next  day? 

Mr.  Lee  says  again:  “There  is  nothing  ethi¬ 
cally  wrong  in  printing  a  rumor  if  it  is  so  in¬ 
dicated.”  Wh— a — t?  Doesn’t  the  question  of 
ethics  in  such  a  case  rest  upon  the  quality  of 
the  rumor — its  probability  or  possibility,  its  as¬ 
pect  as  to  scandal,  etc.?  The  fact  is,  known 
everywhere  in  newspaper  offices,  that,  in  the 
intense  professional  rivalry  which  exists,  rumor 
is  generally  accepted  as  the  excuse  and  basis 
for  printing  just  about  anything  not  at  once 
verifiable  that  comes  in,  and  which  very  often 
turns  out  to  be  entirely  untruthful. 

The  motto  of  the  Times  is:  “All  the  news 
that’s  fit  to  print.’’  When  the  Times  disre¬ 
garded  this,  as  alleged,  and  printed  on  its  first 
page  a  nasty  chapter  of  the  unfit  Stillman  scan¬ 
dal,  Mr.  Lee  posted  off  to  the  managing  editor 
to  make  a  protest.  Mr.  Lee  got  all  the  details 
about  why  this  motto  went  into  the  discard  on 
this  eventful  occasion,  but  because  he  got  them 
confidentially  he  could  not  give  them  to  the 
readers  of  the  Editob  &  Publisheb.  Wouldn’t 
it  have  been  wiser  bad  he  therefore  kept  quiet 
about  it?  His  own  sense  of  ethical  pain  may 
have  been  eased  by  the  editor,  but  how  about 
us  other  fellows  whose  violated  senses  have  been 
rocking  with  indignation  that  the  Times’  great 
motto  was  pulled  down  and  dragged  around  on 


the  ctfice  floor  to  let  an  item  of  the  interdicted 
variety  slip  under  the  wire  while  drops  of  ag¬ 
onizing  sweat  chased  each  other  over  the  noble 
brow  of  the  timekeeper. 

Mr.  Lee’s  ethical  standards  of  journalism 
'<Mm  to  be  just  about  as  wobbly  as  he  says  Mr. 
Villard’s  are.  (I  have  not  read  the  book.) 

What  if  Mr.  Lee  did  read  on  Sept.  15  a  book 
introduction  that  was  dated  Oct.  1  Where's  the 
unethics? 

I  often  get  on  Thursday  a  copy  of  the  Satur¬ 
day  Evening  Post  dated  the  succeeding  Satur¬ 
day.  Where's  the  unethics  in  that?  R.  S.  J. 


Optimistic  Old  Ike 

San  Fbancisco,  Nov.  26,  1923. 

To  Editob  &  Publisheb:  It’s  bully  to  have 
a  vacation.  The  aristocrats  in  the  labor  field — 
bricklayers,  carpenters,  hod-carriers,  navvies, 
don’t  know  the  pains  suffered  by  the  newspaper 
man  when  be  is  on  duty. 

The  poor  wretch  who  reads  "exchanges”  for 
bulldog  fillers  has  a  continual  fight  with  the 
managing  editor  because  he  hasn’t  enough  “gal¬ 
leys”  in  type.  Kicks  from  the  night  editor  and 
make-up  man  if  he  did  not  send  up  enough  1)6 
(single  line)  heads.  The  composing  room  bowls 
when  the  heads  are  too  long.  The  office  boy 
growls  because  you  don't  save  him  the  “funny” 
sections. 

The  proofreader  gloats  when  he  finds  a 
duplicate  in  the  stuff  you  sent  up— something 
printed  a  few  months  previous.  The  sports  de¬ 
partment,  society,  dramatic,  music— all  bellow  if 
you  don’t  save  for  them  items  which  may  boost 
them  in  the  public  ^e — the  fool  public  thinking 
the  “stories”  are  origiruil.  The  city  editor  calls 
you  down  if  you  miss  something  that  has  a  local 
end,  and  the  exchange  editor  on  a  rival  paper 
happens  to  “lamp”  it. 

Then  there  is  the  business  office;  wants  to 
know  why  the  paper  has  to  subscribe  to  so 
many  other  newspapers — subscription  rates  ex¬ 
pensive  and  can’t  make  a  good  showing  to  the 
owner  at  the  end  of  the  year.  Then  there’s 
the  polite  visitor  who  begs  for  a  paper  from 
his  home  town. 

It’s  hell,  often,  but  still  it’s  a  pretty  good  job. 
Don’t  have  to  walk  a  “beat”  in  the  rain,  drive  a 
street  car  in  cold  weather,  scrap  with  a  traffic 
cop,  get  pinched  as  a  “con”  man  for  wearing 

fihoney  diamonds,  and  so  on  down  the  lengthy 
ist  for  those  who  work  for  their  bread  and 
shelter. 

Hope  it  rains  so  I  may  have  a  chance  to 
wear  my  raincoat  I  have  had  for  two  years  and 
only  opportunity  to  wear  twice. 

IKE  ALLEN. 


/Vo  Organization  in  the  United  States  Has  Greater 
Facilities  for  Supplying  Reliable  and  Authori¬ 
tative  Business  Netvs  to  Daily  Neivspapers 
Than  The 

U.  P.  C.  NEWS  SERVICE,  Inc. 

Do  You  Know  What  the  Business  Men  of 
Your  Community  Want  to  Read? 

The  U.  P.  C.  News  Service  is  a  department 
of  the  United  Publishers  Corporation,  for  78 
years  publishers  of  America’s  Greatest  Busi¬ 
ness  papers,  including  the  Iron  Age,  The  Dry 
Goods  Economist,  the  Motor  World,  the  Boot 
and  Shoe  Recorder,  the  Hardware  Age  and 
Automotive  Industries. 

The  United  Publishers  Corporation’s  suc¬ 
cess  is  founded  on  its  knowledge  of  what  kind 
of  news  business  men  want. 

John  T.  Flynn’s  Daily  Business  Reviews 
give  the  best  information  and  judgment  of  the 
U.  P.  C.  Editors. 

For  full  information  write  to  Edward  F. 
Roberts,  Editorial  Director 

U.P.C.  NEWS  SERVICE,  Inc. 

243  West  39th  Street  New  York  City 


West  Virginians  Place 
Among  the  States 
is  40th  in  Area  and 
27th  in  Population 

But  it  is  first,  second  or  third  by  very 
many  comparisons. 

Only  one  state  exceeds  it  in  total  tons 
of  coal  produced  annually,  in  tons  of 
coke  manufactured,  in  number  of  glass 
factories. 

It  leads  them  all  in  its  available  coal, 
white  sand  petroleum  of  the  Pennsyl¬ 
vania  grade,  natural  gas  marketed,  pro¬ 
duction  of  carbon  blacks,  and  glass  sand 
available. 

It  has  the  largest  number  of  home 
owners  per  capita  of  any  state  in  the 
Union. 

Also  do  not  overlook  the  fact  that  it 
ranks  second  in  the  value  of  its  mineral 
production,  while  remaining,  primarily, 
a  famiing  territory. 

It  is  a  “market  by  itself”  and  can  be 
economically  influenced  your  way  by 
the  use  of  these  daily  newspapers. 

They  completely  blanket  the  state. 
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VIII — ST.  JOSEPH — Rich  In  Frontier  Tradition 


By  HARRY  R. 

CT.  JOSEPH,  Mo.,  claims  to  be  the 

oldest  city  in  the  middle  west — and  it 
looks  the  part. 

Downtown  St.  Joseph  reminds  one  of 
downtown  Boston.  It  is  congested;  has 
narrow  streets,  many  old,  but  good  look¬ 
ing  buildings  and  a  general  air  of  cleanli¬ 
ness  and  well  keptness. 

Like  Boston,  too,  St.  Jo.seph  is  a  city 
rich  in  tradition  and  history,  although 
history  is  much  more  modern  in  St. 
Joseph  than  it  is  in  Boston. 

St.  Joseph  came  into  being  as  a  trading 
post,  and  has  grown  and  thrived,  genera¬ 
tion  after  generation  as  a  trading  post. 

It  was  97  years  ago,  in  1826,  that  Joseph 
Robideaux,  of  St.  Louis,  settled  in  St. 
Jo.seph,  and  called  it  Blacksnake  Hills. 

In  1843  it  was  platted  by  Robideaux 
and  renamed  St.  Joseph,  in  honor  of  its 
founder. 

It  was  the  first  Missouri  River  town 
to  be  reached  by  the  railroads,  and  be¬ 
cause  of  this,  became  the  outfitting  point 
for  the  gold  seekers  who,  in  ’49  and  ’50 
left  civilization  behind  and  blazed  a 
trail  across  the  prairies  to  California. 

In  the  winter  of  1849-1850  St.  Joseph, 
a  city  of  900  people,  entertained  between 
49,00()  and  50,000  emigrants  who  camped 
around  the  city,  waiting  for  grass  to  grow 
so  they  might  drive  across  the  prairies  to 
the  west. 

Many  of  these  people  changed  their 
minds  about  going  west,  and  married  and 
settled  down  to  grow  up  with  the  city. 
It  has  been  hinted  that  this  was  because 
of  the  shortage  of  provisions  which  lead 
to  some  more  or  less  incipient  profiteer¬ 
ing  on  the  part  of  the  hardy  old  traders, 
and  convinced  many  of  the  emigrants 
that  St.  Joseph,  as  a  trading  post,  was 
enough  of  a  gold  mine  to  suit  them. 
This  hesitation  formed  the  nucleus  of 
St.  Joseph,  and  the  first  families,  or  old 
settlers. 

St.  Joseph  has  never  had  a  boom.  It 
has  grown  slowly  but  steadily,  so  that  the 
1920  census  takers  found  77,933  people, 
while  the  local  estimators  put  the  1923 
figpire  at  82,712. 

St.  Joseph,  rich  in  tradition,  was  the 


DRUMMOND 

starting  point  of  the  Pony  Express 
Riders,  back  in  1860. 

It  was  the  first  "Big  City’’  Mark  Twain 
ever  knew.  It  was  the  city  where 
Eugene  Field  "Played  with  Bruitus  at 
Saint  Joe” ;  where  he  found  “Lover’s 
l^ne.  Saint  Joe"  and  fell  a  victim  to 
feminine  charms  and  became  a  married 
man.  He  also  confessed  to  having  spon¬ 
sored  the  liberal  arts  and  sciences  by 
singing  bass  in  a  church  choir  in  St.  Joe. 

It  was  in  St.  Joseph  where  that  great 
patron  saint  of  mtxlern  hotel  keepers, 
Jesse  James,  met  his  fate. 

But  during  these  stirring  times  St. 
Joseph  thrived  as  a  trading  post,  and 
it  is  still  pretty  much  of  a  trading  city. 

Situated  on  the  bluffs,  overlooking  the 
Missouri  River,  St.  Joseph  is  surrounded 
by  splendid  agricultural  land,  and  is 
the  natural  market  for  the  farmers. 

Some  2,000  cars  of  apples,  250  cars 
of  cabbages,  600  cars  of  iwtatoes  and 
200  cars  of  onions  are  shipped  from  St. 
Joseph  annually.  In  1922,  it  shipjted 
15,052,052  bushels  of  grain.  It  is  the 
market  from  some  650,000  cattle,  2,000,- 
000  hogs,  730,000  sheep  and  16,000  horses 
and  mules,  reaching  a  value  of  $87,(XX),- 
(XX)  annually. 

Naturally,  farmers  who  sell  their  crops 
in  St.  Joseph  buy  their  goods  there. 

The  city  is  the  fifth  live  stock  market 
in  the  United  States,  and  the  packing 
houses  there  employ  some  6,000  persons, 
paying  in  wages  $5,500,000  annually. 

St.  Jo.seph  is  the  largest  poultry  mar¬ 
ket  in  the  middle  west,  and  one  of  the 
largest  in  the  country — its  territory  pro¬ 
ducing  more  than  $13,5(X),(X)0  worth  of 
chickens  and  eggs  annually. 

As  a  manufacturing  city  it  produces 
$240,(X)0,000  worth  of  merchandise.  These 
are  packing  house  products,  harness  and 
saddlery,  grain  and  mill  products,  dairy 
products,  tanning,  printing,  candy  and 
hardware.  St.  Joseph  is  first  in  the  manu¬ 
facture  of  school  and  writing  tablets, 
first  in  the  manufacture  of  saddles,  har¬ 
ness  and  collars  (horse),  fourth  in  whole¬ 
sale  dry  goods,  fifth  in  candy,  fifth  in 
hardware,  has  the  largest  winter  wheat 
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mill  and  the  largest  mixed  alfalfa  mill 
and  the  largest  importer  of  Japanese  and 
Chinese  novelties  in  the  country. 

There  are  $52,(XX),000  invested  in  manu¬ 
facturing  institutions,  16,()(X)  people  arc 
employed,  and  the  weekly  pay  roll  is 
$345,000. 

The  jobbing  interests  of  St.  Joseph 
represent  an  investment  of  $27,CXX),(XX). 
employing  2,400  people  who  receive  $109,- 
(XX)  a  week  in  pay.  It  is  the  fourth  largest 
dry  goods  jobbing  center  in  the  country, 
doing  more  than  $10,(XX).(XX)  annually, 
and,  collectively,  in  the  jobbing  line,  ex¬ 
ceeding  $166.(X)0,000. 

There  are  175  miles  of  paved  streets 
in  St.  Joseph,  and  more  than  7,5(X)  auto¬ 
mobiles,  while  the  state  automobile  license 
office  at  St.  Joseph  issued  17,740  automo¬ 
bile  licen.ses  during  1922,  and  that  is  for 
the  Missouri  side  alone. 

Now  as  to  getting  in  and  out  of  St. 
Joseph.  Six  trunk  line  railroads,  the 
Santa  F'e,  Rock  Island,  Burlington.  Union 
Pacific,  Missouri  Pacific  and  Chicago 
and  Great  Western  run  into  the  city, 
with  more  than  150  trains  daily.  In  Bu¬ 
chanan  county  there  are  994  miles  of 
roads,  175  of  which  are  main  roads,  and 
75  miles  are  paved,  with  300  miles  of 
graded  roads.  One  million  dollars  is 
si)ent  annually  improving  these  roads  and 
work  is  now  going  on  which,  within  the 
next  three  years  will  provide  another 
hundred  miles  of  concrete  roads  leading 
into  St.  Joseph. 

The  Chicago  Great  Western  Railroad 
has  in  operation  an  interurban  system  of 
gasoline  cars,  running  on  the  main  line 
and  going  to  the  Iowa  state  line,  having 
stations  every  three  miles,  greatly  fa¬ 
cilitating  the  ease  with  which  shoppers 
can  get  into  and  out  of  the  city. 


.All  in  all  the  retail  trading  territory  of 
St.  Joseph  extends  alK>ut  75  miles  north; 
30  miles  south.  75  miles  east  and  80  miles 
west. 

There  are  in  all  some  fifty-eight  blocks 
of  retail  stores.  In  the  order  of  their 
importance  they  are  Felix  street.  Fourth 
to  Ninth;  Francis  street.  Fourth  to  Ninth- 
Edmond  street  Fourth  to  Eighth ;  Fred¬ 
erick  avenue.  Eighth  to  Twentieth;  and 
two  blocks,  from  Jewell  to  Oiarles  streets, 
on  Fourth,  Fifth,  Sixth.  Seventh,  Eighth 
and  Ninth;  also  some  five  blocks  in  South 
St.  Joseph  and  three  blocks  on  St.  Joseph 
avenue  in  the  north  end. 

There  are  more  than  70!)  retail  estab¬ 
lishments  of  various  kinds  doing  business 
in  St.  Joseph,  and  the  annual  retail  turn¬ 
over  is  slightly  in  excess  of  $53,000,(100 
or  better  than  $1,0(X).000  a  week. 

Townsend,  Wyatt  &  Wall  is  the  highest 
class  department  store  in  the  city,  with 
the  Leader,  Hirsch  Brothers,  J.  C.  Penny 
Company,  W.  T.  Grant  and  the  Blue 
Front  following  in  the  order  named. 

While  there  are  a  great  many  aristo¬ 
cratic  and  wealthy  people  in  St.  Joseph, 
the  rank  and  file  are  moderate  folks, 
well,  but  not  particularly  stylishly  dress¬ 
ed.  very  friendly,  rather  slow,  with  a  de¬ 
cided  touch  of  the  southerner. 

Good  merchandise,  principally,  but  of 
the  standard,  staple  variety  and  styles 
find  the  best  market  in  St.  Joseph,  and 
to  the  tune  of  some  $l,(X)0,(j(X)  a  week, 
which,  in  a  manner  of  speaking,  is  a 
good  market,  by  and  large. 

St.  Joseph,  as  a  retail  trading  city, 
leaves  much  to  be  desired,  and  presents  a 
splendid  opening  for  some  live  merchan¬ 
dising,  but,  as  it  is,  it  is  a  market  already 
developed,  but  with  tremendous  potentiali¬ 
ties. 


Los  Angeles  and 
Philadelphia 

The  Evening  Herald  of  Los  Angeles  and 
the  Record  of  Philadelphia  are  recent  users  of 
Church  Advertisements,  Series  4,  issued  by 
the  Church  Advertising  Department. 

The  Record  uses  the  matter  to  attract  atten¬ 
tion  to  its  page  which  shows  the  name  and 
address  of  all  the  churches  in  the  city,  the  page 
being  paid  for  by  contributions  of  local  mer¬ 
chants,  whose  names  appear. 

Both  cities  and  towns  find  this  series  equally 
adaptable — one  paper  in  a  town. 

% 

We  are  more  interested  in  getting  papers 
back  of  the  effort  to  interest  people  in  Christi¬ 
anity  than  in  the  promotion  of  any  special 
copy.  But  if  you  care  to  see  the  copy  we  have 
on  hand,  send  for  proofs.  The  price  for  use 
averages  four  dimes  a  week. 

Address  Herbert  H.  Smith,  518  Wither¬ 
spoon  Bldg.,  Philadelphia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 

A.A.C.W. 
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Amsterdam  A|r«ncy,  680  5th  avenue.  New 
York.  Placing  orders  with  newspapers  in 
select^  sections  for  Atlantic  Coast  Line 
Railroad.  Wihnington.  N.  C. 

3krtoo*  Duratme  &  Osborn,  Madison 

avenue.  New  York.  Making  10,«fl0  line  yearly 
contracts  for  General  Baking  Powder  Company. 

George  Batten  Company,  383  4th  avenue. 
New  York.  Reported  will  make  up  newspaper 
iist  in  l>ecem'^r  for  Armstrong  Cork  Com¬ 
pany,  Linoleum.  I^ncaster,  Pa. 

Derby  Brown  Company,  280  Madison  ave¬ 
nue,  New  Yorlc.  Reported  to  be  planning  a 
newspaper  campaign  to  start  Jan.  1,  for  Haza- 
.  dor  Cbrp.,  Folding  Cartons,  193  William 
;  Street,  'New  York. 

Capiea  Company,  22S  East  Erie  Street, 
.'Chicago,  Ill.  Making  1,400-line  contracts  for 
N.  C.  &  St.  X.  Railway. 

Wendell  P.  Colton  Company,  1^  Broadway, 
‘New  York.  I^acing  orders  with  newspapers 
in  selected  sections  for  Richardson  &  Boyn- 
‘ton,  stoves  and  ranges,  260  5th  avenue.  New 
York  and  Dover.  N.  J. 

Critclifiefd  &  Company,  337  West  Madison 
Street,  Oitcago.  Preparing  a  list  of  papers 
on  Holland  Furnace  Company  of  Holland. 
Michigan. 

Oiurcbni^Hall,  Inc.,  50  Union  Square.  New 
York.  Racing  orders  with  newspapers  in 
^ected  sections  for  Boston  Woven  Hose  & 
Rub^r  Ox,  Cambridge,  Mass.  Extending 
newspaper  list  for  Gorton-Pew  Fisheries  Co., 
327  Main  street,  Gloucester,  Mass. 

Donovan  A  Armstrong,  1311  Chestnut  street, 
Philadelphia,  Pa.  Racing  account  for  Henry 
Disston  &  Sons,  saws,  Philadelphia,  Pa. 

Dorrance,  Sullivan  A  Co.,  130  West  42nd 
street.  New  York.  Making  contracts  with 
newspapers  in  various  cities  for  ('harles  A. 
Eaton  Shoe  Industries,  “Crawford**  and 
*‘Eaton“  shoes. 

Cbarlet  L.  Doughty  Agency,  448  Main  street, 
Gncinnati.  Ohia  Reportetl  will  make  up  news¬ 
paper  list  in  December  for  B!«*'''n*'ic 
Co.,  stucco.  Soring  Grove  and  Fstey  streets, 
C^dnnati,  Ohio. 

Ferry^Hanly  Company.  1110  Grand  avenue, 
Kansas  City.  Making  5384-line  contracts  for 
Aunt  Jemima  Mills. 


hamton.  New  York.  Making  yearly  contracts 
for  the  Akron  Truss  Company. 

H.  W.  Kastor  A  Sons  Advertising  Company, 
14  East  Jackson  Ekmlevard.  Chicago.  Send¬ 
ing  iiut  copy  to  be  used  in  roto  sections  on 
Hartman  Furniture  Company,  Chicago. 

Kirtland-Engel  Company,  646  North  Michi* 
gan  avenue,  (liicago.  Placing  the  following 
accounts:  American  Radio  Association,  Chi¬ 
cago,  Ill.;  Mme.  Grace  Ekirl,  Jiffi  Nail  Polish, 
(*hicago.  III.;  Kotax  Shaving  Cream  Co.,  Chi¬ 
cago,  HI.  and  Utility  Corp.,  Zealand.  Mich. 

Lord  A  Thomas,  Wrigley  Bldg.,  Chicago. 
Sending  out  240-line  orders  and  480-line  orders 
for  the  Sun- Ray  Pnxlucts  Company.  Making 
5,(J00-line  contracts  for  the  Pepsodent  Com¬ 
pany.  Making  5,0iX>-line  contracts  for  W’enat- 
chee  Apples.  Making  10,000-line  contracts  for 
the  Palmolive  Company. 

L)rddon  A  Hanford  Company,  42  East  ave¬ 
nue.  Rochester,  N.  Y.  Making  400-linc  con¬ 
tracts  for  A.  G.  Meyer  &  Company. 

Maxwcll-McLaufhlin  A  Company,  30  North 
Michigan  avenue,  Chicago.  Using  one-half 
page,  8  times  in  farm  papers. 

H.  K.  McCann  Company,  61  Broadway,  New 
York.  Making  3,500-line  contracts  for  W.  M. 
SchrafF  and  Sons  Corporation. 

MeJunkin  Advertising  Agency,  5  South  Wa¬ 
bash  avenue,  Chicago.  Racing  account  for 
A.  J.  Kasper  Company. 

Robert  McMullen  Company,  522  5th  avenue. 
New  York.  Making  yearly  contracts  for 
George  Washington  Coffee. 

Porter-Esstman-Bynie  Company,  22  West 
Monroe  street,  (Xicago.  Making  JOOO-line 
contracts  for  the  Sunbeam  Chemical  Company. 

Potts-Tumbull  Company,  Tower  Building,  6 
North  Michigan  avenue,  Chicago.  Placing 
copy  in  several  Iowa  papers  on  Ciooch  Mill¬ 
ing  Company,  Lincoln,  Nebraska. 

Power,  Alexander  A  Jenkins,  Madison  Bldg., 
I>etroit,  Mich.  Racing  account  for  Linc<dn 
Washing  Machine,  Detroit,  Mich. 

George  G.  Powning,  Inc.,  87  Orange  street. 
New  Haven,  ('onn.  Making  yearly  contracts 
with  farm  papers  for  Absorbine. 

Frank  Presbrey  Compeny,  247  Park  avenue. 
New  York.  Sending  out  orders  for  the  Cycle 
Trades  of  America. 

Reardon  Advertising  Company,  Quincy  Bldg.. 
Lciiver,  Colo.  Using  36  lines,  4  times  for 
Trunk  Brothers  I>rug  Company. 

Roberts  A  MacAvinche,  Boyce  Building,  30 
North  Dearborn  street,  CTiicago.  Sending  out 

Pea- 


W.  B.  Fiimey  Adver*isrng  Company,  Fire-  tx'pv  tc  a  few  far  western  pjipers 
stone  Bldg.,  Kansas  City.  Mo.  bewly  Coal  Company^  C:hicago,  Ill. 

Sehl  Advertising  Agoicy,  City  Hall  Square 
Bldg.,  Cliicago,  III.  Reported  to  be  planning 


lines,  36  times  for  the  Leavengood  Drug 
Company. 

Charles  H.  Fuller  Company,  623  South  Wa¬ 
bash  avenue.  Chic'ago.  Making  5(100-line  con¬ 
tracts  for  the  Nuradium  Oimpany.  Placing 
page  copy  on  the  E.  R.  Page  (Company  (k 
Marshall,  Michigan. 

Fyife  A  Bond  Corporation,  50  Madison  ave¬ 
nue,  New  York.  Placing  orders  with  news¬ 
papers  in  various  sections  for  Emery  Beers 
Co.,  Dnyx  Hosiery,  1107  Broadway,  New 
York. 

Guenther- Bradford  Company,  7  South  Dear¬ 
born  street.  Chicago.  Reported  will  Hace  ac¬ 
count  for  Dictograph  Prwiucts  Company,  230 
West  42nd  street.  New  V'ork.  Sending  out 
copy  on  Dr.  Newman  for  general  campaign. 

£.  W.  Hellwig  Company,  299  Madison  ave¬ 
nue.  New  York.  Placing  account  for  the 
Dairymen’s  T^eagrie,  “Diarylca,”  130  W’est 
42iid  street,  New  York. 

Hewitt,  <«annon  A  Co.,  52  V’anderbilt  ave¬ 
nue,  New'  York.  Racing  orders  with  some 
New  York  City  newsnnpers  for  American 
Raylo  Corporation,  245  West  55th  street.  New 
"York. 

E.  T.  Howard  Company,  33  West  42nd  street. 
Nw  York.  Placing  the  following  accounts: 
Nichols  Copper  Company.  25  Broad  street. 
New  York,  and  Hickson,  Inc,,  Women’s  Wear- 
iag  Apparel.  New  York,  Sending  out  Christ¬ 
mas  copy  for  the  Waterman  Fountain  Pen. 

Wm.  A.  Ingoldsby,  130  South  Broadway. 
Los  Angeles.  (\il.  Smding  out  14  time  CM'ders 
for  Pyro-Form  Company. 

C  Ironmonger  Advertisinf  Agency,  25  East 
35th  street.  New  York.  Racing  orders  with 
newspapers  in  selected  sections  for  E.  T.  Bur- 
rowes  Company,  window  and  door  screens, 
Portland,  Maine. 

Company,  Times  Bldg.,  Seattle,  W’ash. 
Reported  will  use  newspapers  in  the  North¬ 
west  for  Pacific  Fibre  Furniture  Company, 
Seattle,  Wash. 

Jonm  Company,  First  Nat,  Bank 
Bldg..  Cincinnati.  Ohio.  Reportetl  to  be  plac¬ 
ing  account  for  Estate  Stove  ('ompany,  Ham¬ 
ilton.  Ohio. 

Wytis  B.  Jones,  107  (henango  street,  Bing- 


Scandinavian  News  Print 
100,000  Tons  per  Annum 

Inquiries  Solicited 

Newsprint  Paper  Corporation 

33  West  42nd  St.,  New  York  City 

Telephone  Longaere  1116. 


an  advertising  campaign  in  metropolitan  news¬ 
papers  for  Apex  Bectric  Mfg.  Co..  Eveready 
.•\uto  Windshield  Cleaner,  Chicago.  Ill. 

Oyde  H.  Smith.  Coca-Cola  Bldg.,  Kansas 
('ity.  Mo.  Using  77  lines,  twice  a  month  for 
the  Bayne  Company. 

Southwestern  Advertising  Company,  Con¬ 
tinental  Bldg.,  Oklahoma  City,  Okla.  Racing 
c'rders  with  newspapers  in  selected  sections 
fr.T  U.  S.  Coffee  A  Tea  Pecans.  Dallas, 
Texas. 

J.  Walter  Thompson  Gunpany,  14  East  Jack- 
son  Boulevard,  (iiicago.  Placing  contracts  to 
newspapers  generally  on  Horlick’s  Malted 
Milk  Company. 

J.  Walter  Thtmipson  Company,  242  Madison 
avenue.  New  York.  Racing  account  for  Peter 
Henilerson  A  Co.,  seeds,  Cortlandt  street.  New 
York. 

Charles  H.  Tousalin  Agency,  Tribune  Bldg.. 
7  South  Dearborn  street.  Chicaga  Have  re¬ 
cently  taken  over  the  account  of  Rose  Tire 
('fmipany  and  are  planning  a  campaign  for  ad¬ 
vertising  in  1924. 

Thresher  Service  Advertising,  136  Liberty 
street.  New  York.  Making  yearly  contracts 
for  Colgate  A  Company. 

Wales  Advertising  Agmcy,  141  West  36th 
street.  New  York.  Making  contracts  for  the 
Hotel  Bermudiana. 

CL  C.  Wkmingliam,  10  Peterboro  West,  De¬ 
troit.  Mich,  ^^lking  10.000-line  contracts  for 
the  Hudson  Motor  Car  Company. 

Vanderho^  A  Company.  167  East  Ontario 
street.  ChicagcK  III.  Making  2.000-line  con¬ 
tracts  for  Allaire.  Woodward  &  Co. 


Adwertising  Agencies  Consolidate 

Peck  Advertising  Agency,  Inc.,  New 
York,  has  elected  Louis  Charles  Rosen¬ 
berg  a  vice-president  and  consolidated 
the  Louis  Charles  Rosenberg  Advertis¬ 
ing  Agency,  New  York,  with  their  or¬ 
ganization. 


Anyway  You  Look  At  It 

ILLINOIS 


is  easily  the  most  important  man¬ 
ufacturing  state  west  of  the  Alle- 
ghanies. 

Three  factors  have  contributed 
largely  to  this:  abundant  raw  ma¬ 
terials,  cheap  coal  and  adequate 
transportation  facilities,  both  by 
water  and  by  rail. 

It  is  first  in  value  of  manufactured 
products  west  of  the  Alleghanies; 
third  in  the  United  States. 

It  is  second  in  farm  implements, 
railroads  and  their  equipment,  coal 
production,  and  in  value  of  all  farm 
property. 

Illinois  is  third  in  total  crop  value 
of  the  country,  in  population,  in  to¬ 
tal  banking  resources,  and  in  num¬ 
ber  of  income  tax  returns,  also  in 
total  tax  paid. 

As  a  try  out  territory  for  the  Na¬ 
tional  Advertiser  Illinois  is  second 
to  none.  The  daily  newspapers  are 
able  and  willing  to  co-operate  in 
opening  new  sales  territory. 

Everything  Considered,  Illinois  Is  One  of 


the  Wealthiest 

States 

in  the 

Union. 

Wstsa  hr 

lUlas  lor 

IMS 
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Ctrcialstioa  Ums 

LfeMS 

*  'Aurora  Baacon-Newt  . . . . 

....(E) 

16,351 

.055 

.058 

Bloooiiiigton  Pantagraph 

17,841 

.05 

.08 

tfChicago  Harmld.Ezaminar 

(M) 

337,364 

.55 

.85 

ffChicago  Harald  -  F.aamiiiar , 

. (S) 

754.601 

1.00 

1.00 

Chicago  Daily  Journal . . . . 

....(E) 

117,463 

.26 

.24 

ftChicago  Trihuna . 

....(M) 

567,628 

.80 

.80 

ttChicago  Trihuna . . 

. (S) 

877,467 

1.18 

1.15 

**La  Salla  Trihuna . 

. (E) 

3,041 

.028 

.028 

*  'Molina  Dispatch . . 

. (E) 

10,148 

.04 

.04 

fPaoria  Jonmal-Transcript 

. .  (MAE) 

32,648 

.10 

.09 

"Paoria  Star . 

. (E) 

27,083 

.078 

.06 

ttRock  Island  Argns . . 

. (E) 

10,405 

.048 

.048 

"Starling  Gaaatta . 

. (E) 

5,755 

.03 

.03 

*A.  B.  C.  Statommit,  April  1,  1923. 
tCoTammaat  StatoBMnt,  April  1,  1923. 
**A.  B.  C.  StatoOMBt,  Sapt.  30,  1923. 
ffCovanunaat  StateiMat,  Sapt.  30,  1923. 
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REPUTATION 

In  Color  Printing 


“Our  colored  comic  sec¬ 
tions  are  printed  in  Saint 
Louis  by  The  World  Color 
Printing  Company — premier 
color  printers  with  a  “Rep” 
that  means  everything  to 
us.  We  get  better  work  at 
all  times  than  we  could 
possibly  turn  out  ourselves. 

“You  can  always  bank  on 
live  and  harmonious  colors 
printed  in  perfect  registry, — 
ideally  printed  comic  sec¬ 
tions. 

“Theirs  is  a  service  built  on 
22  years  of  consistently  su¬ 
perior  color  comic  printing !” 


So  Say  Those 
Who  Know 


The  World  Color 
Printing  Co. 

Est.  1900.  R.  S.  Grable, 
President,  St.  Louis,  Mo. 

**Color  Printers  to  the 
Nation*s  Publishers^' 


Use  the  vast  circula¬ 
tion  that  reaches 
every  level  of 
purchasing  power 

NEW  YORK 
EVENING  JOURNAL 


W*  can  incraaae  jrour  biulnM*— you 
want  it  bcreaaad. 

You  have  thought  ot  praaa  cUpiifaigs 
youreell.  But  let  ua  tell  you  how  praaa 
cBppiaga  can  he  made  a  huainaae-hulUar 
for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

EstmbUsb«d  ■  Quarter  d  m  Cmitmy 


MOST  NEWS 

The  largest  morning  daily  eircnlation 
in  Pittsbnrgh 

Sl|r  $tft$bur9l)  fosl 

MORNING  AND  SUNDAY 

Daily  Circnlation  ....118,000 
Sunday  Circulation  . .  .175,000 

Mwaber  A.  B.  C. 


MEYER  LOSES  $188,800 
CONTRACT  SUIT 


Former  General  Manager  National 
Newspapers,  Inc.,  Claimed  3-Year 
Agreement  Broken — ^Tried 
in  Long  Island  Court 


A  $188,800  breach  of  -  contract  suit 
brought  by  Einar  F.  Meyer  against  the 
National  Newspapers,  Inc.,  was  decided 
in  favor  of  the  defendant  corporation  by 
a  jury  before  Justice  Selah  B.  Strong  in 
the  Nassau  County  Court,  Mineola,  N. 
Y.,  Dec.  5.  A  counter  suit  for  $50,000 
was  thrown  out. 

Meyer,  formerly  general  manager,  con¬ 
tended  a  three-year  contract  with  the  Na¬ 
tional  Newspapers  was  breached  when 


born,  in  a  recent  statement.  The  com¬ 
pany’s  balance  sheet  shows  a  valuation 
of  $15,000,000  for  good-will,  traca  marks 
and  patent  rights.  The  advertised  brands 
of  cigars  are  Robert  Burns,  Van  Dyck, 
White  Owl,  Bobbie,  and  William  Penn, 
and  the  package  specialties,  Laddies  and 
Dyckett.  The  annual  output  of  the  com¬ 
pany  is  placed  in  excess  of  650,000,000 
cigars.  Net  earnings  of  the  company 
were  reported  as  $2,732,209  for  1922,  and 
$1,081,711  for  the  first  six  months  of 
the  current  year. 


WILLIAMS  ADVISES  STUDENTS 


Pew-I.  N.  S.  Argument*  Dec.  17 

Motion  for  a  new  trial  of  the  action 
by  which  Merlen  E.  Pew,  formerly  editor 
and  manager  of  the  International  News 
Service,  was  last  week  awarded  $49,500 
civil  damages  from  I.  N.  S.  for  alleged 
breach  of  contract,  was  made  Dec. 


“Don’t  Scorn  Small  Dailies, ’’  He  Telli 
Would-Be  Journalist* 

Samuel  Williams,  of  the  New  York 
World,  in  an  address  to  students  of  the 
Department  of  Journalism  at  Syracuse 
University  recently  urged  those  who  seek 
good  positions  in  the  newspaper  profet- 
sion  to  "aim  with  the  highest  ambition 
but  start  on  small  papers  and  learn  to 
appreciate  the  value  of  little  things.” 

“The  study  of  history  and  biography 
above  all  else,”  said  Mr.  Williams,  “ate 
essential  to  advancement  in  newspaper 
work.  Particular  attention  must  be  paid 
to  American  history.  Fiction  reading  ij 
not  an  essential  to  early  journalistic 
training. 

“Sound  economics  must  be  known  h 
order  to  interpret  the  intricacies  of  mod- 


_  3  by  jici  me  iiiiiieaeies  ui  ii 

the  corporation  dissolved  in  November,  L.  B.  Eppstein,  defense  counsel,  before  prn  Y,„h,’cirVai  iVfV  nmit 'adT^tfvM 
1922,  seven.months  after  the  contract  was  justke  Leander  Faber  in  Part  7.  Brook-  Zc  Z  cuSc  of  the  wrilin. 
signed.  His  suit  was  for  the  balance  of  lyn  Supreme  Court.  Arrangements  were 

concluded  whereby  arguments  will  be 
submitted  on  the  motion  Dec.  17. 


salary  alleged  due  him  at  $300  a  week 
and  $150,000  on  anticipated  commissions. 

In  bringing  the  $50,000  counter  suit, 
the  defense  alleged  Meyer  had  been  se¬ 
cretly  engaged  in  business  of  his  own, 
when  under  contract  with  them,  and 
claimed  to  be  entitled  to  $50,000  as  his 
profits  so  made. 

The  defense  claimed  Meyer’s  suit  was 
premature,  alleging  the  contract  contained 
a  provision  that  it  was  to  run  for  a  year, 
and  if  business  warranted  was  then  to  be 
renewed,  and  that  the  year  did  not  expire 
until  April,  1923. 

Trial  of  the  action  lasted  three  days, 
during  which  time  four  witnesses  took 
the  stand,  and  depositions  of  all  pro¬ 
prietors  of  newspapers,  members  of  the 
corporation,  were  read  to  the  court.  The 
jury  deliberated  half  an  hour  before  re¬ 
turning  the  verdict. 

Counsel  for  the  defense  brought  out  in 
testimony  that  stockholders  of  National 
Newspapers,  Inc.,  met  in  November,  1922, 
and  decided  to  dissolve  the  corporation 
on  Meyer’s  showing  that  business  was 
not  attainable  in  suitable  volume,  unless 
a  differential  rate  was  granted  him. 
Stockholders  voted  against  granting  the 
differential. 

On  Feb.  8,  it  was  shown,  Meyer  at¬ 
tached  the  funds  of  the  corporation,  and, 
alleging  breach  of  contract,  sued.  This 
suit,  it  was  contended  by  the  defense,  was 


Engineers  Favor  Timber  Legislation 

Resolutions  were  adopted  Dec.  5,  by  the 
American  Society  of  Mechanical  Engi¬ 
neers  in  convention  in  New  York,  asking 
Congress  and  the  state  legislature  to  adopt 
timber  conservation  and  reforestation  as 
an  essential  part  of  the  program  of  legis¬ 
lation.  The  resolutions  were  drawn  up 
by  the  forest  products  division  of  the 
society. 


are  tlie  curse  of  the  writing  language. 
“Learn  to  chose  short  words. 

“Don’t  try  to  get  on  metropolitan  papers 
first.  Get  your  experience  elsewhere  and 
don’t  scorn  the  small  papers — they  are  the 
best  to  begin  with.  Start  low  on  tl* 
ladder  and  progress  by  a  succession  oi 
steps  upward  if  you  wish  to  attain  succeai 
“Develop  a  specialty.  Keep  that  as  the 
ace  up  your  sleeve  and  be  ready  to  u» 
it  when  things  break  for  you.  Studj 
hard,  for  you  never  know  when  an  under¬ 
study  will  l)e  needed  and  you  will  be  the 
person  to  fill  a  good  position.” 


Jersey  City  Plan*  to  Advertise 

The  Jersey  City  (N.  J.)  Chamber  of 
Commerce  has  appointed  a  committee 
for  the  purpose  of  raising  a  fund  to  ad¬ 
vertise  the  many  advantages  of  Jersey 
City.  It  is  exp^ted  that  fund  of  $50,- 
000  will  be  obtained,  according  to  K  P. 
Lord,  secretary.  Present  plans  call  for 
the  use  of  newspaper  space  in  the  largest 
cities  through  the  United  States. 


McDonald  to  Start  Agency 

C.  P.  McDonald,  who  has  been  with 
the  Frank  Presbrey  Company,  New  York, 
since  1913,  and  who  for  several  years  has 
been  vice-president  of  that  company,  is 
starting  a  general  advertising  agency  of 
his  own.  Dec.  15.  to  be  known  as  tta 
C.  P.  McDonald  Company,  with  officts 
in  the  Fisk  building,  1767  Broadway.  As¬ 
sociated  with  Mr.  McDonald  as  vice-presi¬ 
dent  will  be  Raymond  Carter,  now  art 
director  of  the  Frank  Presbrey  Company, 


NOVEMBER  UNEAGE  OF  N.  Y.  NEWSPAPERS 
A  NEW  RECORD  FOR  MONTH 


premature,  in  that,  since  he  had  tied  up  "IVrEW  YORK  advertising  in  November,  the  month  last  year,  when  the  Globe,  now 

K..  oil  r.-n-a,.  of  Iw  in-)-!  :..o,  0000,1  oUoo,s  or  ,Uo  xTo..o_  of  »t.o  Ro1,i  ooo.:oJ  -r'io'joA  i:.— 


by  writ  of  attachment  all  funds  of  the 
corporation,  it  was  impossible  to  tell  how 
much  would  be  made  in  profits.  The 
plaintiff  defended  his  action  with  argu¬ 
ments  to  the  effect  that  notice  -was  servet’ 
in  November  that  his  contract  would  not 
be  renewed,  it  being  breached  by  the 
closing  of  business. 

Witnesses  for  the  defense  were  Henry 
Varian,  treasurer  of  National  Newspa¬ 
pers,  Inc.,  and  E.  Link.  Meyer  took  the 
stand  in  his  own  behalf.  The  plaintiff 
also  called  as  witness  John  J.  Jackson, 
counsel  for  the  defendant  corporation. 

National  Newspapers,  Inc.,  was  incor¬ 
porated  early  in  1922,  primarily  for  ob¬ 
taining  color  advertisements  for  Sunday 
magazine  sections  of  member  newspa¬ 
pers. 

The  members  were;  Atlanta  (Ga.) 
Constitution,  Boston  Post,  Buffalo  Cour¬ 
ier.  Chicago  Tribune,  Cincinnati  En¬ 
quirer,  Qeveland  Plain  Dealer,  Des 
Moines  Register,  Detroit  News,  Fort 
Worth  Star-Telegram,  Milwaukee  Jour¬ 
nal,  Minneapolis  Journal,  New  Orleans 
Item,  New  York  World,  Oakland  fCal.) 
Tribune,  Omaha  World-Herald,  Phila¬ 
delphia  Inquirer,  Pittsburgh  Post,  San 
Francisco  Chronicle.  Seattle  Times,  St. 
Ivouis  Post-Dispatch,  St.  Paul  Pioneer 
Press. 

The  defense  was  handled  bv  Taylor. 
Jackson.  Brophy  and  Nash,  New  York 
law  firm.  Meyer  was  represented  by 
Max  A.  Geller  and  W.  Mills  Hinkle  from 
the  law  firm  of  Herman  Goldman,  New 
York. 


1923.  just  nosed  ahead  of  the  Novem¬ 
ber,  1922,  total  in  the  comparison  re¬ 
leased  this  week  by  the  New  York  Eve¬ 
ning  Post  Statistical  Department.  The 
total  of  14,698,850  agate  lines  is  the 
highest  ever  reached  in  November  in  the 
city.  It  is  a  gain  of  166,038  lines  over 


out  of  the  field,  carried  732,286  lino. 
All  but  four  of  the  IS  papers  listed  ran 
ahead  of  their  1922  mark  in  volume,  but 
the  total  of  pages  printed  was  ten  lea 
than  in  November,  1922.  Comparative 
totals  for  the  month,  1923-19^,  and 
1923-1917,  follow: 


Pages 

Percentage 

of 

total  space 

1923 

1922' 

1923 

1922 

Gain 

Lou 

1,274 

1,198 

American  . 

....  8.5 

1,254,140 

*•1,002,522 

251,618 

1,096 

1,132 

Brooklyn  Eagle . 

....  9.2 

1,350,244 

1,321,854 

28,390 

. 

588 

522 

Brooklyn  Times . 

_  2.9 

423,776 

313,846 

109,930 

. 

1,254 

1,130 

•Evening  Journal . 

....  9.5 

1,401,726 

1,186,856 

214,870 

. 

606 

520 

•Evening  Mail . 

.  4.7 

697,908 

585,270 

112,638 

530 

488 

‘Evening  Post  . 

....  2.5 

369,788 

325,102 

44,686 

. 

592 

560 

Evening  Telegram  . . , 

_  4.5 

657,220 

581,016 

76,204 

'iLiii 

704 

744 

594 

•Evening  World  . 

♦Globe  . 

.  5.5 

804,552 

817,812 

732,286 

1,063,996 

1,012 

1,004 

Herald  . 

.  6.4 

947,772 

116,2* 

1,064 

900 

News  (Tabloid) . 

_  3.3 

481,504 

347,526 

133,978 

’29,574 

614 

650 

Standard  Union  .... 

.  4.7 

688,082 

717,656 

812 

690 

•Sun  and  Globe . 

.  7.7 

1,136,516 

t958,828 

177,688 

. 

1,564 

1,514 

Times  . 

_  15.1 

2,213,164 

2,137,720 

75,444 

. 

972 

930 

Tribune  . 

.  6.0 

877,756 

862,068 

15,688 

. 

1,158 

1,274 

World  . 

_  9.5 

1,394,702 

1,5^,454 

183,751 

13.840 

13,850 

Totals  . 

14,698,850 

14,532,812 

9166,038 

. . 

*No  Sunday  Edition. 

**  53,228  lines  American  Weekly  not  included. 
tSun  and  Globe  combined,  June  4,  1923. 

§Net  Gain. 


Cigar  Ad*  Bought  Good  Will 

The  General  Cigar  Company  has  ad¬ 
vertised  its  brand  extensively  and  by  this 
means  has  built  up  a  valuable  good  will, 
according  to  the  president,  Fred  Hirsch- 


1923 

1922 

1921 

1920 

1919 

1918 

American 

1,254,140 

1,002,522 

968,394 

872,092 

1,112,508 

702,237 

Brooklyn 

Eagle . 

1,350.244 

1,321,854 

1,221,926 

1,068,584 

1,072,922 

720,335 

Brooklyn 

Times . 

423,776 

313,846 

331,976 

304,394 

t . 

t . 

Evening 

Journal . 

1,401,726 

1,186,856 

1,121,864 

1,024,194 

879,560 

728,270 

Evening  Mail . 

697,908 

585,270 

641,506 

584,836 

534,126 

348,779 

Evening 

Post . 

369,788 

325,102 

418,804 

584,592 

390,580 

316,087 

Evening 

Telegram. . . 

657,220 

581,016 

612,856 

532,542 

801,444 

659,622 

World . 

804,552 

817,812 

843,010 

970,990 

861,334 

503,735 

732,286 

727,674 

694,150 

802.636 

551,056 

Herald  . 

947,772 

1,063,996 

1,088,108 

1,086,622 

965,828 

552,162 

News  (Tabloid) . 

481,504 

347,526 

344,150 

192,280 

688,082 

717,656 

645,596 

700,844 

692,100 

504,039 

Globe . 

1,136.516 

958,828 

780,034 

811,874 

860,166 

571,763 

2,213.164 

2,137,720 

2,005.594 

1,953,910 

2,053,252 

1,232,240 

877,756 

862,068 

885,408 

880,660 

891,484 

413,980 

World  . 

1,394,702 

1,578,454 

1,334,148 

1,356,962 

1,699,634 

1,266,658 

Totals  . 

14,698,850 

14,532,812 

13,972,676 

13,619,526 

13,617,574 

9,070,963 

1917 

843ja 

708,051 

^7Ss!0 

499,5* 

308,8* 

702.1* 

597,95! 

1,149,1* 

408,1* 


tFimires  not  recorded. 
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lHatl 

BRITAIN’S  NATIONAL 
NEWSPAPER 


Penetrates  every  day  throughout 
the  length  and  breadth  of  the 
British  Isles. 

Its  nation-wide  influence  U  in¬ 
dispensable  to  the  American 
Salesman  planning  to  create  a 
demand  in  Britain. 

DAILY  MAIL 

New  York  Offices 
ZM  Broadway 
Tefcphone:  Worth  7Z» 


MILWAUKEE 


it  the  ideal  try-ont  market. 
Representative  in  liae  —  not 
too  large  nor  too  small.  First 
city  in  diversified  indnstiiea. 
Located  in  world’s  richest 
dairying  section.  Covered  at 
one  cost  by  the  sole  nse  of — 


'The  Milwatikec 

lOURNAL 

FIRST-hyMtxU 


Pew  Papers  (If  any) — surpass  the 

TRENTON  TIMFS 

NEW  JERSEY  ^  A-LTAA-fCJ 


A  Food  Medium 

A  recent  reader  survey  indicate! 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising —  is  the  best  feature 
carried  by  the  Times 

Ocufatfon  Membar  A.  B.  C. 

KELLY-SMITH  CO. 

hfarfhorough  Bldg.  Lytton  Bldg. 

New  York  OklcJifo 


in  WISCONSIN 


The  Sunday  Telegram  has 
BY  FAR  the  largest  circu¬ 
lation  of  ANY  Wisconsin 
newspaper.  It  is  fast  gain¬ 
ing  the  recognition  of  na¬ 
tional  advertisers  who  seek 
to  capture  this  rich  market. 

INVESTIGATE! 

Leam  the  truth  of  the  latest 
audits,  and  you’ll  nse  the 


iHilUinuItce  telegram 

fttrStSENTATIVES _ 

S-  UGAM  PAYNE  CO..  Chleaio.  Datrpit. 
5L  Lonit.  Los  Anfetes. 

'*VNE.  BUSHS  t  SaiTH.  New  Ytrk.  S»stts. 


Some  items  from  London,  England,  that  will  show  bow  tbe  Adwertising  and  Pnbliabing 
Men  of  Great  Britain  are  preparing  and  building  for  the  Great  Adwertiaing  C^vention 
in  London,  in  July,  1924. 

By  HERBERT  C.  RIDOUT 

(.London  Editor^  Editok  &  Publisheb) 

London  Office — Hastings  House,  10,  Norfolk  Street,  Strand.  W.  C.  2 


Will  Intending  Delegates  Note?: — 
What  are  the  subjects  that  American 
delegates  visiting  our  shores  next  year 
would  like  to  hear  discussed  or  spoken 
upon  at  the  Advertising  Convention  ? 
The  question  is  not  an  official  one  and  is 
not  put  with  any  idea  of  embarrassing  the 
London  Program  Committee.  But  it 
would  be  interesting  to  know.  If  any 
reader  of  these  notes  has  ideas  on  the 
subject  I  invite  him  to  let  me  know  what 
they  are.  There  must  be  many  advertis¬ 
ing  phases  and  problems  peculiar  _  to 
Britain  upon  which  American  advertising 
men  may  like  enlightenment.  What  are 
they?  Readers  may  either  write  me  at 
the  London  office  mentioned  above  or  at 
Editor  &  Publisher,  New  York,  when 
they  will  be  forwarded.  All  such  com¬ 
munications  will  be  promptly  acknowl¬ 
edged. 

Advertising  Men’s  Golf:  Those 
American  advertising  men  who  anticipate 
some  rounds  of  golf  next  year  will  be 
interested  to  know  something  of  the 
calibre  of  the  British  players  they  may 
expect  to  meet  on  our  courses.  But,  in 
parenthesis,  too  much  emphasis  should 
not  be  laid  on  the  idea  of  playing  on  the 
famous  St.  Andrews  course,  for  although 
Great  Britain  is  but  a  small  place  as  area 
goes,  the  great  Scottish  golf  centre  is 
something  between  three  and  four  hun¬ 
dred  miles  from  London.  We  have  some 
excellent  courses  handy  to  the  metrop¬ 
olis. 

Some  of  our  best  advertising  golfers 
took  part  last  week  in  a  meeting  at  Wal¬ 
ton  Heath  (Surrey) — the  golf  club  of 
which  Lord  Riddell  is  chairman — for  a 
trophy  presented  to  the  Inter-Advertis¬ 
ing  Clubs  by  his  lordship.  The  follow¬ 
ing  players  entered  for  the  Lord  Riddell 
Challenge  Trophy:  Sir  Hedley  Le  Bas, 
R.  Wortley  Dodd,  S.  Skevington,  A.  Mc- 
Lellan,  E.  G.  Clark,  V.  J.  Reveley 
(Aldwych  Club):  E.  W.  Kidd,  L.  W. 
Needham,  J.  B.  Duncan,  T.  Bookless,  C. 
H.  Mitchell,  C.  L.  Pounds  (Fleet  Street 
Club)  ;  J.  Strong,  Lionel  Jackson,  K.  O. 
Fearon,  Eric  Field  (Advertising  Agents’ 
Association)  ;  G.  E.  Perman  and  F.  Si- 
monis  (Advertising  Managers’  Associa¬ 
tion)  ;  G.  W.  Gardner  and  Reg  Pennell 
(United  Billposters’  Association).  Over 
twenty  members  of  various  interests  in 
the  business  of  advertising  also  com¬ 
peted  for  other  prizes. 

The  game  was  keenly  contested  and  the 
.Aldwych  Club  players  finally  succeeded 
in  securing  the  trophy.  Doubtless  Ameri¬ 
can  golfers  will  make  a  note  of  these 
names  against  next  year. 

Publicity  Club  Strides:  Mr.  Robert 
Thornberry,  president  of  the  Publicity 
Club  of  London,  tells  me  that  to  date 
that  organization  contains  over  600  mem¬ 
bers.  This  is  a  wonderful  showing,  for 
never  has  any  advertising  body  in  this 
country  run  to  such  figures.  The  Pub¬ 
licity  Club  nominations  for  membership 
arc  coming  in  at  the  rate  of  thirty  or 
more  at  each  fortnightly  meeting,  this 
growing  interest  being  undoubtedly  due 
in  part  to  the  desire  of  the  younger 
school  of  advertising  men  to  take  part 
in  next  year’s  convention,  and,  of  course, 
to  the  current  activities  of  the  club  itself. 

The  Tuesday  Convention  Lunch¬ 
eons:  Although  arranged  at  short 
notice  the  first  of  the  Tuesday  conven¬ 
tion  luncheons  at  the  Connaught  Rooms 
showed,  by  its  success,  that  this  function 
is  going  to  play  an  effective  part  in  the 
movement.  Mr.  C.  Harold  Vernon  was 
in  the  chair  and  some  forty  well-known 
advertising  men  attended.  There  were  no 


speeches  beyond  an  announcement  from 
the  chair  that  questions  were  invited  at 
these  luncheons — the  whole  idea  being  a 
get-together  meeting  for  personal  ex¬ 
change  of  views  and  for  the  promulga¬ 
tion  of  news  of  what  is  going  on.  Those 
present  included  W.  S.  Crawford,  Horace 
S.  Imber,  Philip  Emanuel,  George  Scott, 
Eric  Field,  Ulric  B.  Walmsley,  Ivor  ■ 
Fraser  (all  of  the  Thirty  Oub) ;  Robert 
Thornberry,  B.  H.  Rowe,  R.  Mugford,  J 
A.  Norris,  W.  T.  Day  (all  of  Publicity 
Club) ;  Arthur  Richardson,  J.  Dodds, 
Robert  Bruce,  H.  C.  Patterson,  T.  Me-  ' 
Ausland  (of  the  Aldwych  Club)  ;  Lieut. 
Col.  Hutchison  and  R.  G.  Sykes  of  Lon¬ 
don  Press  Exchange;  Barrin^on  Hoopw, 
Publicity  Director  of  the  British  Empire 
Exhibition;  Norman  Maclean,  of  Glas¬ 
gow;  F.  W.  Shewin  Thomas  (Advertis¬ 
ing  Managers’  Association),  and  many 
others.  It  is  expected  that  next  week’s 
luncheon  will  run  up  an  attendance  of 
more  than  a  hundred. 

Insurance  Advertising  Men  Coming 
In:  There  is  a  movement  on  foot  to 
form  a  group  of  British  Insurance  Ad¬ 
vertising  Men  in  connection  with  the  ad¬ 
vertising  convention.  This  is  a  step  in 
the  right  direction  and  I  understand  the 
prime  movers  in  it  are  Mr.  Vincent 
Lewis  of  the  Pearl  Assurance  Company, 
Ltd.,  High  Holborn  and  Mr.  M.  G.  Wil- 
sher,  Abstainers  and  General  Insurance 
Company,  Ltd.,  Insurance  House,  Kings- 
way,  London. 

Irish  Free  State  Gets  Moving: — 
As  a  future  note  will  detail,  advertising 
interests  of  the  Irish  Free  State  are  tak¬ 
ing  steps  to  secure  representation  at  next 
year’s  convention,  Mr.  Sean  Lester,  the 
I.  F.  S.  Government  Director  of  Pub¬ 
licity,  who  was  present,  taking  a  keen  in¬ 
terest  in  the  proceedings.  It  is  curious  to 
notice  that  one  of  the  important  points 
made  at  the  luncheon  in  Dublin  was  that 
of  the  influence  of  the  convention  upon 
public  confidence  in  advertising  and  ad¬ 
vertised  go^s — a  matter  upon  which 
John  Cheshire  is  very  decided  and  one 
which  he  never  fails  to  drive  home  when 
talking  convention  affairs. 

Lever  Bros.  Business  Expands: — 
The  mammoth  soap  business  of  Lever 
Brothers,  Ltd.,  has  now  associated  itself 
with  the  Icilma  Toilet  Preparations  Com¬ 
pany,  the  managing  director  of  which,  L. 
H.  Hartland  Swann,  C.  B.  E.,  has  joined 
the  board  of  Lever  Brothers,  Ltd.,  and 
has  been  appointed  a  managing  director 
of  the  company.  He  is  also  chairman  of 
International  Icilma  Trading  Company, 
Ltd.,  of  Vinolia  Company,  Ltd.,  and  Blon- 
deau  et  Cie,  Ltd.  He  will  devote  his  at¬ 
tention  chiefly  to  the  toilet  companies  as¬ 
sociated  with  Lever  Brothers,  Ltd.  Dur¬ 
ing  the  war,  Hartland  Swann  was  on  the 
staff  of  the  National  War  Savings  Com¬ 
mittee,  was  director  of  advertising  in  the 
Coal  Mines  Department  of  the  Board  of 
Trade,  and  later  was  appointed  director 
of  advertising  to  the  Victory  Loan. 

Trade  Press  Exhibition  at  Wembly: 
— A  feature  of  the  British  Empire  Exhi¬ 
bition  at  Wembley  that  will  specially  in¬ 
terest  .American  advertising  men  next 
year  will  be  a  collection  of  British  trade 
and  technical  journals  arranged  by  the 
trade  paper  section  of  the  Weekly  News¬ 
paper  &  Periodical  Publishers’  -Associa¬ 
tion.  In  this  will  be  represented  some  65 
per  cent  of  the  trade  and  technical^  press. 
This  will  afford  an  informative  insight 
not  merely  into  publication  methods  but 
the  manner  in  which  our  industries  are 
represented  to  their  selling  agents. 


When  you  come 
to  London — 

You  will  find  JOHN  BUIX 
the  most  quoted  paper  in 
Great  Britain.  Its  integ¬ 
rity,  honesty  and  outspok¬ 
enness  are  proverbial.  ”If 
you  see  it  in  John  Bull,  it 

IIS  sol"  has  become  a  na¬ 
tional  saying. 

JOBS  BULL  hma  (As  (orssst  Stt  fmd 
Sat*  of  mny  2d  woohly  in  tho  World, 

So  Bonutot.  So  Compotition. 

For  A<lvsrtisin(  Rates  sad  Particulars 
write: 

Philip  Emanuel.  Adoortioomont  Monogor 
ODHAMS  PRESS,  LTD. 

S7-St,  Long  Acts,  London,  W.CJ.  Eng. 

L  =1 

In  New  York — 

300,000  Practicing 
Radio  Amateurs 

Greater  New  York  City  is  today  a  thoroughly 
aroused*  wide  open  radio  market.  It  presents 
the  heaviest  concentration  of  radio  purchaainy 
power  an^'where  available.  Conservative  esti* 
mates  indicate  that  there  are  over  300,000  prao* 
ticing  amateurs  in  the  Metropolitan  district: 
and  that  this  \ast  body  of  radio  purchasers  will 
be  doubled  within  the  coming  twelve  to  ei^i- 
teen  months. 

For  Radio  Advertising 

IheBeningMjul 

NEW  YORK,  N.  Y. 


87th  Year 
of  Publication 


Foreign  Representativs: 
Paul  Block,  lac.,  N.  Y. 
Kew  York— Chicago— Boston 


"/n  BoBton  IPb  thm  PoBtf* 

Circulation  Averagos 
for  1922 

BOSTON  DAILY  POST 

396,902 

Copins  Par  Day 

BOSTON  SUNDAY  POST 

401,643 

Copiaa  Par  Sunday 

First  in  Local,  Ganaral  and 
Total  Display  Advertisiitg 


New  Records 


From  nothing  to  200,000  in 
seven  months  on  Sunday— 
From  25,000  to  200,000  in 
eleven  months  Evenings. 
Watch  for  the  next  chapter. 


DETROIT 

Evening  and  Sunday 

TIMES 
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A  DRY  GOODS  SMOKE  SCREEN 

IT  is  a  lonif  time  since  the  strike  of  pressmen  in 
New  York,  but  the  department  stores  have  not 
forKotten  it.  Just  why  such  an  event  in  Septem¬ 
ber  should  1*  ilie  cause  of  a  report  in  December  is 
entirely  problematical,  but  it  was  considered  of 
sufficient  importance  to  l>e  treated  with  an  honor  posi¬ 
tion  on  the  first  i>age  of  Women’s  Wear  Thursday 
of  this  week. 

Such  deep  thought  in  December  to  an  occurrence 
in  September  that  rolibcd  the  department  stores  of 
New  York  of  their  chief  and  most  economical  means 
of  communication  with  the  public  is  in  itself  sufficient 
proof  of  the  power  and  necessity  of  the  press  in 
modern  merchandising. 

Admitting  that  the  strike  had  some  adverse  effect 
on  September  business,  the  very  slowly  materializing 
report  of  the  New  York  Retail  Dry  Goods  Association 
says  that: 

“It  is  well  known  that  the  immediate  response  to 
newspaiier  advertising  does  not  justify  the  cost,  and 
that  the  cost  is  justiiied  mainly  by  the  general  value 
of  general  publicity.  This  major  value  does  not  dis¬ 
appear  when  the  newspapers  stop  publishing  for  a 
short  period,  as  the  .stores  continue  to  be  lienefited  by 
the  public’s  knowledge  of  their  establishment.’’ 

This  sounds  well  and,  in  a  way,  pays  high  testimony 
to  the  fact  that  newsjiaper  advertising  lasts  for  more 
than  a  day,  but  are  we  to  follow  to  the  natural  con¬ 
clusion  that  retail  store  ownership  and  management 
is  at  such  low  ebb  that  it  is  willing  to  waste  millions 
annually  on  advertising  departments  whose  sole  copy 
appeal  to  the  public  is  lased  on  tomorrow’s  bargains? 
W  e  think  not. 

If  the  delayed  reiiort  of  the  New  York  Retail  Dry 
Goods  .^s.sociation  contains  any- merit,  then  the  adver¬ 
tising  copy  practices  of  retail  merchants  for  more  than 
half  a  century  represent  a  business  waste.  We  don't 
believe  that. 

The  thousands  of  fi()-word  telegrams  sent  out  by 
Gimliel's  announcing  bargains  for  the  following  day 
and  the  fmntic  bargain  sale  newspaper-size  broadsides 
from  John  Wanamaker  and  other  of  the  larger  stores 
that  went  out  by  mail  and  to  other  thousands  and 
were  fiassed  alxnit  as  handbills  on  the  streets  were 
sufficient  proof  to  the  contrary. 

If  this  report  is  true,  why  were  the  advertising 
departments  (lermitted  to  enlarge  old  and  buy  new 
newspaper  space  within  a  radius  of  KX)  miles  of  New 
York  in  an  effort  to  crowd  vacant  aisles? 

The  statement  quotes  the  Federal  Reserve  Bank 
report  to  the  effect  that  there  was  a  2  8/JO  per  cent 
increase  in  the  volume  of  retail  distribution  during 
the  press  strike  month  over  the  corresponding  month 
of  the  previous  year.  Very  good  as  far  as  it  g<Ks, 
but  where?  Among  the  neighlKirhfXxl  stores  or  those 
that  must  depend  upon  advertising  appeal  of  some 
kind  to  attract  customers  to  their  counters? 

There  is  one  paragraph  in  the  report  that  is  less 
easy  to  understand.  It  follows : 

"It  is  hoped  that  this  statement  of  the  facts  as  they 
existed  will  serve  to  answer  the  sensational  reports 
that  have  lieen  circulated  and  tended  to  confuse  the 
situation  and  the  understandings  that  exist  between 
the  merchants  and  the  .serious  publishers.’’ 

Two  questions  are  now  raised,  namely,  what  are 
the  “facts”  and  who  are  the  “serious’’  publishers? 
After  pondering  so  long,  the  New  York  Retail  Dry 
GiMids  .\ssociation  sh(<uld  at  least  lie  specific. 


THE  JOURNALIST’S  MISSION 

THERF.  is  a  common  Ixind  lictwecn  the  newspaper 
men  of  the  world  that  frequently  comes  to  the 
surface  in  unexpected  ways. 

First  detailed  word  of  the  manner  of  distribution 
of  the  special  Editor  &  Publisher  fund  for  news- 
jiaper  men  who  suffered  loss  in  the  Japanese  earth¬ 
quake  was  received  this  week.  The  same  mail 
brought  a  letter  from  K.  Yanada,  editor  of  Chugai 
Shegyo  Shimpo.  Something  of  the  fight  the  men  over 
there  are  making  to  come  liack  is  disclosed  in  the 
plain  stationery  with  name  and  address  typewritten 
on  top  of  letter-head  and  on  envelope  that  this  news¬ 
paper  finds  it  necessary  to  use  for  the  present. 

The  numbi'r  of  sufferers  from  quake  and  fire  on 
this  newspaper  was  in  excess  of  one  hundred.  That 
part  of  the  fund  raised  under  auspices  of  Editor  & 
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DIRECTIONS  FOR  CHARITY 

Eerlesiasteg 
Chapter  \l:  l-IO 

^AST  thy  bread  upon  the  waters:  for  thou 
^  shah  find  it  after  many  days. 

Give  a  portion  to  seven,  and  also  to  eight; 
for  thou  knowest  not  what  evil  shall  be  upon 
the  earth. 

If  the  clouds  be  full  of  rain,  they  empty 
themselves  upon  the  earth:  and  if  the  tree 
fall  toward  the  south,  or  toward  the  north,  in 
the  place  where  the  tree  falleth,  there  it  shall 
be. 

He  that  observeth  the  wind  shall  not  sow; 
and  he  that  regardeth  the  clouds  shall  not  reap. 

As  thou  knowest  not  what  is  the  way  of  the 
spirit,  nor  how  the  bones  do  grow  in  the  womb 
of  her  that  is  with  child:  even  so  thou  knbw- 
est  not  the  works  of  God  who  maketh  all. 

In  the  morning  sow  thy  seed,  and  in  the 
evening  withhold  not  thine  hand:  for  thou 
knowest  not  whether  shall  prosper,  either  this 
or  that,  or  whether  they  both  shall  be  alike 
good. 

Truly  the  light  is  sweet,  and  a  pleasant  thing 
it  is  for  the  eyes  to  behold  the  sun: 

But  if  a  man  live  many  years,  and  rejoice  in 
them  all;  yet  let  him  remember  the  days  of 
darkness;  for  they  shall  be  many.  All  that 
cometh  is  vanity. 

Rejoice,  O  young  man,  in  thy  youth;  and  let 
thy  heart  cheer  thee  in  the  days  of  thy  youth, 
and  walk  in  the  ways  of  thine  heart,  and  in  the 
sight  of  thine  eyes:  but  know  thou,  that  for 
all  these  things  God  will  bring  thee  into 
judgment. 

Therefore  remove  sorrow  from  thy  heart, 
and  put  away  evil  from  thy  flesh:  for  childhood 
and  youth  are  vanity. 


POSTAL  SERVICE 


POST.XL  affairs,  insofar  as  they  affect  the  news¬ 
papers,  are  again  very  much  to  the  fore. 

Postmaster  General  New  in  his  annual  report 
takes  occasion  to  score  publishers  for  the  slip-shod 
manner  in  which  some  mailing  lists  are  kept  and  with 


justice  too,  it  would  seem,  if  it  is  true,  as  charged, 
that  in  a  tingle  city  of  less  than  half  a  million  popula¬ 
tion  the  post  office  handled  more  than  200,000  notices 
relating  to  undelivered  copies  of  second-class  publica- 
tions  and  the  numlier  of  such  notices  for  the  entire 
country  is  said  to  be  in  excess  of  20,000,000. 

Throwing  such  an  unnecessary  burden  on  an  over¬ 
worked  deiwrtment  is  sufficient  to  hamper  and  destroy 
the  efficiency  of  the  postal  organization.  If  the 
figures  are  true  then  this  is  a  crime  of  carelessness 
for  which  no  excuses  can  be  offered  and  immediate 
steps  should  be  taken  by  publishers  to  co-operate  with 
the  department  in  applying  corrective  measures. 

Efficiency  in  handling  second-class  matter  was  never 
at  lower  ebb  and  this  would  seem  to  be  one  of  the 
contributing  causes  for  which  there  is  an  easr 
remedy. 

It  is  interesting  to  note  that  the  number  of  publi¬ 
cations  enjoying  second-class  mailing  status  increased 
only  from  27,711  to  27,982  during  the  year,  while  the 
increase  in  collections  in  postage,  at  the  pound  rate, 
over  the  i»revious  year  was  $3,461,082.67.  The  Post¬ 
master  General  states  that  the  cash  deficit  of  mort 
than  $60,000,000  for  the  previous  year  has  been  ca 
in  two.  This  great  saving  will  not  impress  the 
publishing  industry  which,  as  pointed  out  by  On- 
gressinan  M.  Clyde  Kelly,  of  Pennsylvania,  continot 
to  be  taxed  at  the  highest  war  level. 

Congressman  Kelly,  who  has  reintroduced  his  bffl 
to  repeal  the  two  special  increases  in  second-class 
rates  that  were  levied  as  a  war  tax,  says  that  eve 
though  his  bill  is  enacted  the  publishing  industry  wB; 
continue  to  pay  postal  rates  that  are  175  per  cm 
higher  than  they  were  in  the  pre-war  period.  This 
is  an  unijcarable  load  for  any  business  to  carry. 

Postmaster  General  New  recognizes  the  justice  oi 
the  special  claims  of  publications  for  the  disseminatioc 
of  information  of  public  character,  or  devoted  B 
literature,  the  science^  or  art  in  his  annual  repoa 
and  some  action  for  the  improvement  of  second-class 
ixistal  service  as  well  as  proper  adjustment  of  rates, 
should  be  forthcoming  during  the  present  session  of ; 
Congress.  ' 


Pt  iii.isHER  and  appropriated  for  the  employes  of  that 
paper  by  the  Shunju-kai,  the  association  of  publishers 
and  editors  which  load  charge  of  the  fund  in  Japan, 
was  distributed  among  the  ten  who  suffered  the 
greatest  loss.  Two  of  these  lost  their  entire  families 
and  all  property  and  escaped  death  themselves  only 
liecause  they  were  in  the  office.  The  other  eight  lost 
all  property,  “found  themselves  without  even  so  much 
as  a  night  kimono.” 

In  writing  of  this  distribution  Mr.  Yanada  says: 

“How  they  appreciate  your  gifts  you  can  hardly 
imagine.  One  of  them,  having  heard  my  explanation 
of  the  nature  of  the  gifts,  arose  and  said  that  he 
would  like  to  have  half  of  what  he  was  given  spent 
for  the  cause  of  bettering  American  and  Japanese 
relations,  in  the  hope  that  thoughtfulness  and  human 
love  on  the  part  of  -Americans  should  be  appreciated 
by  others  here  in  Japan,  as  well  as  himself.” 

After  some  time  Mr.  Yanada  was  able  to  persuade 
the  sufferer  that  all  he  received  should  be  used  to 
relieve  the  suffering  of  his  own  family  for  the  present 
at  least. 

This  incident  alone  justifies  the  special  Editor  & 
Publisher  I'und  and  discloses  something  else  that 
is  far  more  important.  Namely,  the  underlying 
motive  of  the  true  journalist  is  the  establishment  of 
understanding  and  when  put  to  the  acid  test  even  his 
own  well-being  becomes  immaterial  and  a  thing  apart 
from  the  big  mission  on  which  he  is  engaged. 


FORESTALLING  THE  AUDITOR 

NEV^ER  a  law  or  a  rule  has  been  enacted  but  te 
some  minds  have  found  means  to  circumvm 
it.  .A  case  in  point  is  a  recent  complaint  by 
a  newsi>aper  publisher,  a  memlier  of  the  -Audit  Bur«: 
of  Circulations,  that  his  competitor,  also  an  A.  B.  C 
member,  is  furnishing  padded  figures  in  his  M 
lisher’s  Statement  to  the  Bureau.  His  circulatiw 
totals,  it  is  alleged,  always  diminish  after  the  audhizi 
visit.  The  thorn  in  the  complaining  publisher’s  skkb 
that  the  Publisher’s  Statements,  being  available  soa 
after  the  end  of  the  report  period,  are  u.sed  daily  by 
agencies  and  advertisers  for  months  before  the  .Audi 
appears  and  that  the  Publisher’s  Statements  are  give 
wide  publicity  by  Editor  &  Publisher  and  othr 
reference  media,  while  Audits  are  not  consulted  eic 
when  they  are  available. 

Every  six  months,  half  a  dozen  of  these  cases  arist 
Occasionally  the  offense  is  so  flagrant  that  th 
Bureau  inflicts  the  penalty  of  expulsion  or  suspenskt 
More  often,  the  procedure  is  merely  publication  i 
the  audit  with  notations  of  the  discrepancies.  Ua 
doubtedly,  the  practice  works  hardship  on  publishff 
who  are  honestly  stating  their  circulations  and 
would  do  so,  audited  or  not,  but  the  remedy  is 
easily  found. 

The  Bureau  has  been  a  wholesome  force  in  rednda 
the  number  of  newspapers  which  exaggerate 
circulation  and  the  situation  of  which  complaint  il^ 
made  is  not  widespread  enough  to  demand  genes 
action.  It  appears  physically  impossible  for  it 
Bureau  to  make  semi-annual  audits  of  all  daily  new- 
iwpcrs  within  30  or  60  days  after  April  1  and  Octobe 
1.  Aet,  if  it  does  not,  space-buyers  have  no  bate 
source  than  publishers’  statements  and  honest  p* 
lishers  have  no  recourse  against  liars. 

If  the  A.  B.  C.  can  eventually  employ  a  corps  ^ 
auditors  large  enough  to  inspect  every  member  witbs 
60  days  after  each  statement,  it  might  compel  pn* 
cation  of  the  Audit  rather  than  the  Statement  Vt 
would  be  an  ideal  solution,  but  its  practicabitty  • 
doubtful. 

Meanwhile,  the  honest  publishers  can  reflect  on  * 
old  saw  that  murder  will  out.” 
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The  following  papers  have  sinned 
contracts  for  the  Haskin  S  r 
one  year:  '“r 

The  Springfield  Union 
The  Lawrence  Tribune 
The  Athens  Messenger 
pe  Steubenville  Herald-Star 
The  Roanoke  Times 


SUSPENSIONS  Company,  vice-chairman  of  the  general 

WAYNE  (Neb.)  Carroll  Index  ceased  entertainment  committee. 

publication  Nov.  29.  It  had  been  .  Members  of  the  Democratic  Presi 
published  24  years.  Association  of  Missouri  held  a  meeting 

Buffalo  Saturday  Night  has  been  dis-  consider  the 

continued  by  Lee  Heacock,  formerly  of  coming  national  cam- 

the  Buffalo  Express,  in  favor  of  Hea-  P?'8n-  The  session  was  railed  by  (ui 
cock's  Monthly,  a  semi-news  magazine.  George  H.  Scruton,  of  Sedalia. 

-  C.  P.  Michels,  of  the  Gardner  Adver- 

ASSOCIATIONS  tising  Company,  St.  Louis,  has  been 

Hon.  THOMAS  J.  C.  WILLIAMS,  elect^  president  of  the  Junior  Adve^ 
.j.  .  ,  r  *1.  T  -1  *  mg  Club.  Other  officers  follow:  first 

presiding  judge  of  the  Juvenile  Court  vice-president,  D.  H.  Fleischer;  seaS 
of  Baltimore.  Maryland,  and  a  former  vice-president,  A.  L.  Sonderman;  ^ 
newspaper  man  vvas  unanimously  re-  vice-president.  Carl  Kemper;  secretaiy 
dected  president  of  the  Baltimore  Press  wiiHam  Murphy. 

Club,  Dec.  1.  Other  officers  elected  were  ^  v  . 

Folger  Mckinsey,  Baltimore  Sun,  first  .^P™\sficld  (Mass.)  Publicity 
vice-president;  W.  Dwight  Burroughs,  hold  a  Christnms  i»rty  Dec.  13,  in 
former  president  Advertising  Club  of  Boston.  Prizes  and  gifts  will  be  dis- 
Baltimore,  second  vice-president;  John  fributed. 

J.  Ely,  secretary;  J.  Ferd.  Hayward,  Boston  Typographical  Union  will  cele- 
financial  secretary;  Edward  H.  Pfund,  brate  its  diamond  jubilee,  Monday,  Dec. 
treasurer.  Board  of  governors:  Frank  10.  John  W.  Hays,  secretary-treasurer 
F.  Patterson,  Sun;  George  Garner,  of  the  International  Typographical  Union, 
News;  Harold  D.  Jacobs,  Post;  George  President  Charles  P.  Howard  of  tS 
T.  Jenkins,  and  Albert  Goodman,  Ameri-  union,  F'rank  Morrison,  secretary  of  the 
can.  -American  Federation  of  Labor,  Mayor 

Newspaper  Men’s  Club  of  Memphis  Curley  and  Lieutenant-Governor 

held  a  gridiron  banquet  Nov.  IS,  attended  Alvin  T.  Fuller,  will  speak.  ^ 
by  600  business  men  and  public  officials  Members  of  the  Advertising  Council 
of  the  city.  A  feature  of  the  event  was  Chicago  .\ssociation  of  Commerce,  made 
a  five-column  newspaper,  the  “Gridiron”  a  tour  of  the  central  manufacturing  dh- 
distributed  to  guests.  '  trict  of  Chicago  on  the  South  Side,  the 

Annual  Christmas  party  of  the  Adver-  home  of  more  than  250  industries,  ic- 
tising  Club  of  St.  Ixiuis  will  be  held  Fri-  cently. 

day,  Dec.  21.  W.  J.  Johnson,  Chappelow  Advertising  Gub  of  St.  Louis  began 
Advertising  Company,  is  chairman,  and  a  series  of  weekly  departmental  meet- 
E.  R.  Gardner.  Gardner  Advertising  ings  Dec.  6,  to  be  held  at  noon  eveij 


(Pop^  ^0^  \ 


Thomas  F.  Dark  Company,  New  York,  Joe  Stack,  from  telegraph  editor  New 
has  been  named  advertising  representa-  Orleans  and  Atlanta  newspapers,  to 
tive  by  the  El  Centro  (Cal.)  Imperial  Memphis  (Tenn.)  News  Scimitar  staff. 
Valley  Press  and  the  Salem  (Ore.)  Charles  Small,  from  St.  Louis  Globe- 
Statesman.  Democrat,  and  R.  E.  Saffer,  from  Cham- 

Franklin  E.  Wales  has  been  appointed  paign  (Ill.)  Herald,  to  Chicago  Journal 
Western  manager  for  the  C.  L.  Houser  of  Commerce  copy  desk. 

Company,  in  charge  of  the  Chicago  office,  Maurice  D.  Myers,  from  Watertown 
17  North  La  Salle  street.  (N.  Y.)  Times  to  staff,  Syracuse 

Benjamin  &  Kentnor  Company  has  been  Journal, 
appointed  national  advertising  representa-  Edward  T.  Austin,  to  copy  desk,  Cffii- 
tive  by  the  San  Francisco  Illustrated  cago  Journal. 

Daily  Herald,  which  will  comrnence  pub-  Samuel  Carrick,  from  sports  writer, 
lication  Dec.  10.  accorthng  to  the  present  Boston  Telegram,  to  sports  department, 
plans  of  its  publisher,  Cornelius  Vander-  Boston  American. 

J'"'  vT  -ir  1  Lester  Hunt,  from  Seattle  (Wash.) 

C.  L.  Houser  Company,  New  York  c^tar,  to  reportorial  staff,  Tacoma 

and  (Jiicago,  has  been  appointed  national  )  Ledger 

advertising  representative  for  t^he^^^^^^^  Carpenter,  from  Water- 

Y.)  Journal  and  the  Warren  Standard,  to  staff,  Water- 

(Pa.)  Tribune.  Times. 


IN  THE  AGENCY  FIELD  Tacoma  (Wash.)  Ledger,  to  editorial 

Humphrey  M.  bourne  has  staff,  Seattle  (Wash.)  Times. 

resigned  from  Gardiner  &  Wells  Marie  Stahl,  to  reportorial  staff,  Cffii- 
Company.  Inc.,  to  join  with  the  Dorland  cago  Tribune. 

Agency,  Inc.,  New  York,  as  director  of  Miss  Margaret  White  to  assistant 
plans  and  service.  society  editor,  Tacoma  (Wash.)  Ledger, 

Gerald  Hews  Carson,  formerlv  promo-  replacing  Miss  Margaret  Fleetwood,  who 
tion  manager  for  Cosmopolitan  Book  has  gone  to  the  Philippine  Islands. 
(Ikirporation,  has  joined  the  staff  of  Cal-  J.  W.  Ramsey,  from  Bloomington,  Ill., 
kins  and  Holden  .\dvertising  Agency,  to  reportorial  staff,  Chicago  Journal. 

New  York.  Charles  E.  Hamer,  from  reportial  staff 

E.  L.  Johnston,  formerly  art  director,  Springfield  (Ill.)  State  Journal,  to  copy 
Mitchell  Motors,  American  Kardex  Com-  desk. 
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Thursday  thereafter.  Direct  mail  was  Cuba  (Kan.)  Tribune,  with  A.  H. 
discussed.  Gager,  formerly  of  the  Linn  (Kan.)  Di- 

David  J.  Fitzgerald,  sales  manager  the  Sest,  as  editor,  made  its  appearance  re- 
Free  Sewing  Machine  Company,  ad-  cently. 

dressed  the  Rockford  (Ill.)  Advertising  Gus  Weber,  former  publisher  Craig 
Club  at  its  dinner,  Nov.  26.  (Neb.)  Radio,  has  moved  his  plant  to 

Charles  Henry  Mackintosh,  former  Cehling,  Neb.,  and  is  now  publishing  the 
president  of  the  Associated  Advertising  Cehling  Press. 

Clubs  of  the  World,  addressed  the  Joliet  Scottdale  (Pa.)  News,  a  weekly,  has 
(Ill.)  Advertising  Club,  Nov.  27.  api)eared  with  C.  H.  Grove  and  E.  R. 

Chess  players  of  the  Fairchild  Com-  Hernley  as  editor  and  business  manager. 

oany.  New  York,  publishers  of  the  Daily  - 

News  Record  and  Women’s  Wear,  have  NEWS  SERVICES  AND  SYNDICATES 
entered  the  newspa^r  chess  champion-  jT  MARTIN  GLENN  has  been  trans¬ 
ship  contest  with  a  challenge  to  teams  of  n  t  ■  r  .u  a  •  *  j  o 
he  New  York  World  and  the  New  York  from  the  Associated  Press 

ir  u  office  m  Kansas  City,  Mo.,  to  the  Spring- 

...  .  field.  Ill.,  office. 

Pittsburgh  Advertising  Club  has  named  n  i  t  •  t  t  •  j-. 

an  “On  to  London’’  committee  to  arrange  ”  }'  Jr-i  former  night  edi^r, 

details  for  the  Pittsburgh  delegation,  who  -Associated  Press,  in  Memphis,  has 
will  attend  the  A.  A.  C.  W.  convention  transferred  to  Richmond,  Va.,  m  a 

in  London  next  July.  Louis  J.  Heckler  *''tn'lar  capacity. 

is  the  chairman.  H.  E.  McNitt  has  retired  as  managing 

Mid-winter  meeting  of  the  North  Caro-  Central  Press  Association  at 

lina  Press  Association  will  be  held  at  Cleveland  headquarters,  and  will  devote 
Pinchurst,  N.  C.,  Thursday  and  Friday,  ‘o  the  general  management  of 

Jan  3  and  4  t"®  service.  Clark  Kinnaird,  recently  re- 

Venie  E.  Burnett  has  been  appointed  r*" 

secretary  of  the  institutional  advertising  returns  from  ffie  post  of 

committee  of  the  General  Motors  Cor-  editor  to  sporting  editor, 

poration.  Mr.  Burnett  was  formerly  ad-  F-  Durward,  Memphis  Associated 

vertising  manager  of  the  Cadillac  Motor  Press  correspondent,  has  been  elected 
Car  Company,  Detroit.  He  will  be  sue-  secretary  of  the  Arkansas  division  of 


Oristmas 

1C)23 


Protect  the  children 


sturdy  youngsters  and  tiny 
toddlers  whose  trusting  fingers 
are  twined  about  your  very  heart¬ 
strings  play  always  under  the  threat¬ 
ening  shadow  of  tuberculosis. 


The  dread  disease  is  everywhere. 
Wealth  is  no  bar  and  position  no  bar¬ 
rier  to  consumption.  The  only  way 
to  make  the  world  safe  for  children  is 
to  stamp  out  tuberculosis  entirely. 


CHANGES  OF  OWNERSHIP  o*  printing  and  folding  72,1 

_  _ _ .  page  newspapers  an  hour. 

QCLLY  (MINM.)  ADVANCE  h.,  ,  Rep„rt„.S 

been  sold  by  J.  B.  Spraf^e  to  T.  A.  ^  $15,000  building  adjoini 

Cashman,  a  former  publisher.  J.  fJ.  plant 

Sprague,  former  owner  of  the  Advance  ,  .  _ 

has  purchas^  the  Oslo  (Minn.)  Tribune  .  "f'"  high-spj^  C^s 

and  will  move  the  plant  to  Middle  River  ordered  by  the  Cmcin 

where  he  will  start  the  Middle  River 

(Minn.)  Record.  Mechanicville  (N.  Y;)  Hu 

R.  K.  Wilson,  postmaster  at  Jackson,  J'?”"*  alight- 

Mo.,  has  succeeded  Joseph  Meyer  as  edi- 

tor  of  the  Jackson  (  MoO  Cash-Book.  ^ iil  M 
r  n  t.  .  Ji-iu  i  a4to8  page  daily.  Mi 
George  Pease  has  turned  back  his  lease  Compton.  Saratoga  brings 
Ml  the  property  of  the  Pratt  (Kan.)  aU  the  stock  of  the  Hudson  > 
Republican  to  A.  A.  Cochran.  Company,  Inc.,  Sept.  1,  an 

M.  S.  Sellers  has  sold  the  Brady  reorganized  the  entire  plant. 
(Tex.)  Sentinel,  to  Kavanaugh  and 
Moore,  owners  of  several  West  Texas 
newspapers. 

0.  W.  Babcock  has  sold  the  Delmar 
(la.)  Journal  to  Joe  Bush. 

Eldred  (Pa.)  Eagle  has  been  sold  to 
A.  A.  MacDonell  and  W.  A.  Randall  of 
Clean. 

Sam  Braswell,  publisher  Clarendon 
(Tex.)  Times,  has  formed  a  partnership 
with  Sam  P.  Harben  of  Richardson,  to 
issue  the  Texas  Christian  Advocate, 
omcial  publication  of  the  Methodists  in 
Texas.  Harben  is  secretary  of  the  Texas 
Press  Association. 


It  can  be  stamped  out.  Today  only 
one  person  dies  of  tuberculosis  where 
two  died  before.  Christmas  Seals  have 
helped  to  save  the  other  life. 


Help  in  this  life-saving  campaign. 
Save  the  children.  Buy  Christmas 
Seals. 


Newspapers  can  co-operate  by  urg¬ 
ing  their  readers  to  buy  Christmas 
Seals. 


READING 


IS 

SEEING 
THE  WORLD 


Stam|>  out 
Tuberculosis 
with 

Christmas 

Seals 


NEW  PUBUCA'nONS 
^ERLIN  (N.  H.)  Mail  made  its  ap- 
pearance  Nov.  15.  Governor  Fred  H. 
omwn  pressed  a  button  which  started 
the  presses  on  their  first  run. 

Shelby  County  Farmer  has  been 
Inched  at  Harlan,  la.,  by  Many  E. 


CARPENTER’S 

WORLD  TRAVELS 

W«sltln0ton  O.  C. 


THE  NATIONAL,  STATE,  AND  LOCAL  TUBERCULOSIS 
ASSOCIATIONS  OF  THE  UNITED  STATES 


f 

Hi 

L 

usiness  Is  rin* 
In  Baltimore 


You  Cant  Cover 
Baltimore  Without 
The  Baltimore  New* 


Ctlf 

Ihiltimorf  ^imfrifnn 

A«li  for  pres*>n(  d.J »  far'- 


A.  O.  BUNNELL  DIES 


of  the  editorial  staff  of  the  Syracuse 
(N.  V.)  Telegram,  died  in  Syracuse, 
Dec.  2. 

Willard  A.  S-mith,  aged  54,  publisher 
of  the  Railway  Review,  died  Nov.  30  in 
Chicago. 

t  his  Charles  Guerin,  aged  59,  of  the  edi- 
home  in  Dans-  torial  staff  Le  Soleil,  Quebec,  died  Nov. 

- ^  ••  .-  ■  ville.  At  the  age  27. 

''  H  ent^ed  L.  Rush,  aged  61,  mother-in- 

'  ?  printing  office  Herbert  Kaufman,  newspaper 

^  j  feature  writer,  died  recently  in  Long 

^  ■  Beach,  Cal. 

V  the  Advertiser  in 

1 1^  I860.  He  dis-  Mrs.  Betsy  W  .  Burnham,  widow  of 

\  ’  -  posed  of  the  Edward  J.  Burnham,  for  many  years 

newspaper  48  editor-in-chief  of  the  Manchester  (N.  H.) 
£■  years  later.  Union,  and  mother  of  George  E._  Burn- 

^  >  Fellow  publish-  ham  of  the  Boston  Post,  died  Nov.  26. 

conferred  up-  Frank  P.  Curtis,  veteran  newspaper 
^  corresp.'mdent  and  political  writer  on 

honors  during  his  Manchester  and  Concord.  N.  H.,  news- 

A.  O.  Bunnell  edhor^'^^e^was 

secretary  of  the  William  Edgar  Strimb.sck,  publisher 
New  York  State  Press  Association  for  of  the  Farmington  (Ill.)  Xews-Repub- 
48  years,  and  secretary  emeritus  after  his  lican,  died  Nov.  28.  in  Keokuk,  la., 

retirement  from  active  publishing.  He  where  he  had  once  been  mavfir  and  presi- 

was  formerly  president  of  the  National  dent  of  the  board  of  education. 

Editorial  Association  and  its  special  rep-  p  q  Trillixgh am.  for  15  years  pub- 
resentative  at  the  Pan-.\merican  Exposi-  Sawver  (Kan.)  News, 

tion  in  Buffalo.  He  also  had  been  j-  . 
treasurer  of  the  Republican  Publishers’  ^ 

Association  and  iiresident  of  the  Living-  Howard  Percy,  aged  23,  of  the  busi- 
stone  County  Press  Association.  ness  department  of  the  Brockton  (Mass.) 

At  the  time  of  his  death  Mr.  Bunnell-  Enterprise,  died  Dec.  2,  from  injuries  re¬ 
held  the  distinction  of  being  the  oldest  ceived  when  his  automobile  upset  follow- 
Iiast  grand  master  of  Odd  Fellows.  He  ing  a  blowout. 

was  active  in  the  Red  Cross  and  other  W.  H.  I.ocker,  former  editor  of  the 

organizations.  .-Xurora  (Mo.)  .\dvertiser,  was  killed  in 

The  funeral  was  held  Dec.  4.  after  the  an  automobile  accident  at  Duluth,  Minn., 


A  MARKET  MAGNET 


THE  BOSTON 
AMERICAN 


Electrical  Sales 


Buffalo — where  cheap  electrical  cur¬ 
rent  rates,  made  possible  by  Niagara 
Falls  power  make  electrical  appliance 
selling  easy  when  combined  with  judi¬ 
cious  newspaper  advertising.  AU  you 
need  is  the  pulling  power  of  the 

BUFFALO  EVENING  NEWS  ^LOJV£. 
A.  H.  C  Total  Net  Paid  119,754  Sep¬ 
tember  30,  1923 


has  the  largest  evening 
sale  in  New  England. 

It  sells  for  3c  per  copy — 
its  competitors  sell  at  2c 
per  copy. 


BUFFALO  EVENING  NEWS 

Edward  H.  Butler 
Editor  and  Publisher 
KELLY-SMITH  CO. 

National  Repreaentativea 
Marbridge  Bldg.  Lytton  Bldg, 

New  York,  N.  Y.  Chicago,  in 


largest  afternoon  city  ciroalatiaa. 
Largest  afternoon  circulatiaB  in  New 
Irleans  trading  territory. 

Total  dally  ovw  n.M 
Total  Stauhy  ovar  n,M 
UD  advarSaing  gafea.  l,e2S,4n  agata 


LARGEST  EVENING 
CIRCULATION  IN  IOWA 


Greatest  record  in  the  Soath. 

Get  complete  informatioo  oo  New 
Orleans  iitxiation  before  deciding  oo 
advertising  campaign. 


The 

Des  Moines 
Capital 


Mrs.  Lena  Clayton,  wife  of  John 
Clayton,  of  the  Kansas  City  Star,  died 
at  her  home  recently. 

Rev.  Sam  Smith,  better  known  as 
“Two  Gun”  Smith,  editor  of  the  Red 
Oak  (Okla)  American,  died  last  week 
following  an  illness. 

W.  G.  Underwood,  aged  55,  state 
editor  of  the  Harrisburg  (Pa.)  Tele- 
with^  the  Japanese  graph,  died  suddenly  at  his  home  in 
“t  cf  the  Ur:ted  Harrisburg,  recently.  He  was  once  state 
editor  of  the  Philadelphia  Record. 

Charles  C.  Wentzler,  aged  61, 
formerly  member  of  the  editorial  staff  of 
the  Davenport  (la.)  Democrat,  Des 
Moines  Register  and  Tribune,  Omaha 
Bee  and  other  newspapers,  died  at  New 
York  last  week. 

Chester  C.  Hand,  aged  63,  for  14 

.  -  -  -  -  -  ■■  years’  foreman  of  the  composing  room  of 

the  past  ten  years,  died  Nov.  30.  the  Sandusky  (O.)  Register,  died  at  his 

Mrs.  Reina  Meicher  Marquis,  aged  houie  Thanksgiving  Day.  For  the  past  20 
40,  wife  of  Don  Marquis,  columnist  on  years  he  had  been  superintendent  of  the 
the  New  York  Tribune,  died  Dec.  1,  at  Lower  Lakes  Dock  Company,  at  San- 
Forest  Hills,  Long  Island.  She  was  a  dusky. 

novelist,  author  of  “The  Torch  Bearer”  Clarence  B.  Graham,  aged  33,  for  the 
and  was  writing  another  book  at  the  time  p^^t  seven  years’  connected  with  the  ad- 
of  her  death.  She  also  conducted  a  de-  vertising  department  of  the  Pittsburgh 
partment  in  Today  s  Magazine.  Chronicle-Telegraph,  died,  Dec.  4. 

\ViLLiAM  H.  Humiston,  ag^  52,  mu-  Patrick  Francis  Lyman,  aged  63, 

^al  critic  of  the  Brooklyn  Eagle,  died  Manchester,  N.  Y.,  correspondent  for 

Dec.  5,  after  an_  operation.  He  first  fnany  newspapers,  died  recently. 

wrote  musical  criticisms  as  assistant  to  u  t,  .  .  « 

H.  T.  Finck  of  the  New  York  Evening  ,  William  H.  Brandish,  apd  67. 

Post.  Last  summer  he  went  abroad  to  Buffalo  (N.  Y.)  News, 

write  on  European  musical  conditions,  a  recently. 

^  ,  He  founded  the  Buffalo  newspaper  in 

Charles  Edwin  Wright,  aged  vidth  Malcom  D.  Mix  as  partner. 

i<2.  Confederate  veteran,  and  for  20  rears  x*  t-.  xt  j  tc 

editor  of  the  Vicksburg  (Miss.)  Herald, 
died  in  \  icksburg,  Nov.  30.  J®*'" 

r  newspaperman,  died  Nov.  24. 

rRKDKRiCK  Hexzixger.  aged  63,  former  _  *  u 

member  of  the  New  York  Times  staff.  B.  Denison,  aged  67,  an  old  time 

died  Dec.  2.  in  Hornell.  N.  Y.  He  es-  printer,  died  at  St.  Francis,  Kan., 

tablished  newspapers  at  Cedar  Rapids  and  week. 

Des  Moines,  la.,  and  at  Omaha  and  Lin¬ 
coln.  Neh.  He  was  on  the  staff  of  the  SPECIAL  EDITIONS 

Omaha  Bee,  Chicago  Inter-Ocean,  (Thi- 

cago  Times  Herald,  and  other  newspa-  GT.  PETERSBURG  (Fla.)  Times,  an 
pers,  serving  as  Paris  and  New  York  84-i»age  special  edition,  Nov.  18,  in 
correspondent.  He  joined  the  New  York  connection  with  the  convention  of  the 
Times  staff  in  1915.  American  .\ssociation  of  Traveling  Pas- 

George  W.  Brunson,  father  of  George  senger  Agents. 

W.  Brunson.  Jr.,  of  the  firm  of  Bryant,  .\lbany  (N.  Y.)  Knickerbocker  Press, 
Griffith  &  Brunson,  national  newspaper  a  132-page  Hundred  Million  Dollar  De- 
representatives,  died  Dec.  3,  at  his  home  velopment  edition,  containing  a  24-page 
in  Orangeburg,  S.  C.  art  gravure  supplement,  Dec.  2,  advocat- 

Ross  R.  Miller,  aged  63.  city  treasurer  ing  the  Deeper  Hudson  movement, 
of  White  Bear,  Minn.,  and  for  30  years  Sioux  Qty  (la.)  Tribune,  a  special 
a  printer  and  foreman  for  the  St.  Paul  farm  bureau  number,  Dec  1,  in  conjunc- 
Pioneer  Press,  died  Nov.  26.  tion  with  the  Tribune  Com  Show,  which 

Edward  H.  Doyle,  aged  45,  member  opened  Dec.  S. 


JOHN  M.  BRANHAM  CO. 


Oty,  9an  Franefao* 

S.  C  B^KWITH 

SPECIAL  AGENCY 

NEW  YORK  CITY 


”  of  the  Minneapolis  Tribune  staff, 
died  in  St.  Paul,  Nov.  30.  In  the  Russo- 
Japanese  war  he  was  i  ' '  ’  J  . 

army  as  correspondent  of  the  United 
Press  and  Reuter’s. 

Frederick  E.  Cady,  aged  57,  for  near¬ 
ly  30  years  publisher  of  the  Monson 
(Mass.)  Register  and  the  Palmer 
(Mass.)  Register,  and  a  former  repre¬ 
sentative  in  the  state  legislature,  died 
Nov.  30. 

James  A.  Carmody,  sports  editor  of 
the  Trenton  (N.  J.)  States  Gazette  for 


FIRST  IN  PVBUC  SMRVICR 


The  World  and'  the  Elre- 
ning  World  have  a  eon- 
binH  circulation  daily,'  oi' 
650,000  for  %t.X  per  agate 
line  groat,  aubject  to  ooa. 
tract  diacouBta.  They  carry 
more  high  claae  dry  -  gooda 
adTcrtiaing;  are  read  '  by 
more  jobiMrt,  department' 
and  chain  atora  fauyera,  and 
by  more  retailera;  offer 
more  circulation  per  dollar 
and  a  more  ooncentratnd 
drcnlation;  a  reader  and  a 
dealer  influence  more  local- 
iied  than  any  other  morn¬ 
ing  and  evening  combinntiaB. 

Advertist  in  Ntwtfptrs 
by  the  Kanr 


The  New'  York  Times  in 
eleven  months  this  year 
published  21,994,574  agate 
lines  of  advertising,  5,912,- 
264  lines  more  than  the  next 
New'  York  newspaper  and 
3,167,858  lines  more  than  the 
combined  volume  of  the  two 
other  New'  York  newspapers 
popularly  classed  with  The 
Times  as  to  quality  of  cir¬ 
culation. 


PuHtaar  Buildhig,  Novr  York'' 
Malbr't  Bufldlng.  Ford  BidA 

Chicago  DMnK 


A  Special  Opportonlty 
To  Boy  a  Stereotype  Press 

Due  to  the  conaolidatini  o(  Thn 
Evening  Standard  and  The  Daily  Star 
at  New  Rochelle,  N.  Y.,  the  under- 
•igned,  the  ownera  of  the  Standard- 
Star  have  for  lalc, 

A  2»-PAGE  HOE  PRESS 

Which  it  aurplna  equipment  and  will 
be  diipoaed  oi  aa  aoca  at  poasible.  Thia 
it  a  ao-pan  Hoe  Rotary  Preaa,  a  au- 
perior  machine  in  many  waya  and  ca^ 
able  of  turning  out  a  fine  producL  It 
it  in  running  operatian  daily  and  may 
be  inapected  by  prospective  purchaaers 
at  any  time. 

It  baa  a  capacity  of  4,  6,  8,  10,  U, 
16  and  20  pages  of  8  columns,  13  ema. 
It  will  print  30,000  per  hour  of  4,  6^  8, 
or  10  pagea  inset,  or  10,000  per  hoar 
of  13,  16  or  30  pages  collect.  With  the 
preaa  ia  alto  a  stereotype  eqnipiBent. 

The  equipment  srill  be  offered  at  aa 
advantngeoot  price  to  the  pnrehaaer. 
For  fnrtaer  partiealara  call  or  addreaa 

WESTCBESm  NEWSPAPEIS.  Ik. 

T.  KmoU  Fashaa  Nbw  RadmOn 
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—W  H  AT— 

(A«  sure  route  to  incroatoj 
aJvortiting  rovonuo,  groator 
protpority  and  more  prmstigm 
for  1924  ? 

A  Great  Circulation  Gain 
Before  the  Cloaa  of  1923. 

8,340  NEW,  paid-in-advance 
subscribers  added  to  The 
Nashville  Banner’s  circula¬ 
tion — and  only  two  of  the 
four  periods  of  the  campaign 
ended.  One  more  proof  of 
Hollister  supremacy  1 


mUSTERS  aROJlATTON 
ORGANlZXnCN 

\  300  MemcTT  Dip*.,  Lo*  *m«cucb.Cm_ 

Immedlet*  Bet—  Avllabto 
Wire  or  write  car*  et  Nasbvfflk  Bamar 


First  on  the  Street 

What  is  it  worth  to  have 
your  paper  first  on  the 
street?  .  .  .  We  have  helped 
to  obtain  this  advantage 
through  coordination  of 
modern  manufacturing 
methods-  with  good  news¬ 
paper  practice. 

S.  P.  WESTON 

Newspaper  Buttdinfe 
Plant  Layouts 
Produebon,  Opevmtkm 

120  West  42nd  Street,  New  York 


The  Deseret  News 

SALT  LAKE  CITY,  UTAH 

A.  B.  C.  Circulation  29,499 

74.4%  of  the  population  of  Utah  live  on 
interurban  lines  leading  to  Salt  Lake 
City. 

Foreign  Repreaentatives 
CONE.  HUNTON  «  WOODMAN 
New  York  Chicago  Detroit 

Kaaaaa  Qtr  St.  L^s  Attente 

Pacific  Coast  Repreientativea 
CONGER  A  JOHNSTON 
Lao  Angeiei  San  Frandaoo 


PORTSMOUTH,  OHIO 

EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN-TIMES 

They  cover  Sonth  Central  Okie 
Completely. 

Foreign  Ropeeemtetty 
ROBERT  E.  WARD.  IN& 

•  So.  Wabaeh  Awa.  M  PM  Avn. 
CUoaga  Mew  Yarli 


jjqLLAR  PULLE^q 

^  trnditeg  territory 


iidvrrtuiaf  and  drenlatien  manoftra  art  always  an  Ik*  lookout  for  now 
ideas  tkaS  will  increasa  odvertumg  rscoifis  and  win  art*  eircnIaSion.  Your  ,  *  ^  a  ^ 

idta  for  increasing  advrrtising  or  cirenlaSxon  may  aoi  appeal  to  vo*r  aoaaaggr.  knA  g*  VOninOT  I* 

fral  tl  may  he  jnst  Ik*  Iking  Ikat  som*  other  monagtr  wants.  EaiTce  k  fti-  RERC  R.^  w  WRRRRR|^  R.^  A  J/R  VrOO 

LISHU  will  fay  $1  for  sack  idea  printed  aader  Ikts  k*ad.  Tk*  foci  that  **Tka  mom  -  mm  hamaF* 

the  idea  is  now  bting  need  »  year  city  doer  not  hor  it  from  tk*  deMrtment. 

Addrtss  yonr  communication  to  tk*  Dollab  Pullib  Eoitob.  fFhen  they 

appear  dtp  them  and  mail  them  ii,  and  receive  toyment.  Unavailabit  id*as  ssts*,  oy  r  ,  in 

will  not  he  retnmed.  g  .  •  1  •  * 

Largest  Lirculabon 

VJ/ITH  the  expose  of  the  “diploma  mill”  The  interviews  of  the  inquiring  re- 

for  “medical  d^tors,”  people  all  ^rter  have  developed  into  one  of  the  .tTtSd  Mr,“cirooruon“iXlS 

over  the  country  are  beginning  to  think  a  most  popular  teatures  of  many  newspa-  that  MORE  than  it  if  arary  it  PortUad  Kotew 

whole  lot  about  the  subject.  There  is  I>ers.  Advertising  managers  should  be  taka  th*  Esproao.  -A  RamukabU  Co*- 

doubt  in  the  mind  of  practically  everyone  able  to  cash  in  on  this  fact  by  reserving  •«•!!” 

as  to  whether  or  not  his  or  her  doctor  is  Part  of  the  advertising  section  for  “the  A  1  m  m  m  mi 

practicing  legitimately.  Here  is  an  oppor-  inquiring  customer.”  Each  day’s  ques-  'JnOlllclUU  VtltljlRSB 
tunity  to  line  tip  a  group  of  professional  fi®"  would  be,  “Why  do  you  trade  at  ■ '  _ 

non-advertisers.  Set  aside  a  half  or  full  such-and-such  a  store?”  Give  different 

page  and  divide  it  into  boxes,  probaWv  a  stores  an  opportunity  to  use  the  section.  Tk*  Inlms  Uasktws  Spadal  Aganey 

column  wide  by  two  inches  in  len^h.  L**  them  supply  testimonials  from  their  Boston — Sew  York — DatroB—Ckicago 

Give  the  doctor's  name,  address  and  list  customers.  Cuts  of  those  interviewed  - - — 

the  college  or  colleges  from  which  he  could  be  used  to  increase  the  ad’s  appeal, 
graduated.  It  might  also  lie  well  to  give  —Frank  D.  Hicks,  University  of  Iowa,  1“' 

the  date  of  graduation  and  the  date  on  Iowa  City,  la.  I  /"V  f  m 


^ortlanb  Orptess 

**Tka  paper  that  gooa  hoaaa!* 

Tk*  Julius  UaSkrws  Spadal  Aganey 
Boston — Sew  York — DatroB—Ckicago 


which  he  began  to  practice  in  your  town. 

Try  it.— R.  C.  Bolton,  Jr.,  315  W.  97th  full-page  layout.  At  the  top  a  page- 
street,  New  York  City,  X.  Y.  wide  strip  cut  showing  a  bad  automobile 

-  accident,  preferably  a  recent  collision. 

A  good  stunt  is  being  featured  by  a  lo-  Underneath  the  cut  the  following  text: 
cal  paper  to  draw  suWribers.  Carriers  “Other  than  an  instinctive  desire  to  aid 
have  been  furnished  with  red  cards.  An  the  injured,  what  would  have  been  the 
announcement  on  the  card  states  that  the  first  question  to  come  to  your  mind  had 
carriers  will  be  given  prizes.  'The  card  you  been  present  at  this  scene  of  disas- 
also  asks  those  wishing  to  subscribe  to  ter?”  Then  follow  with  italics:  “We, 
sign  their  names  and  leave  it  in  the  same  the  undersigned,  have  dedicated  ourselves 
place. _  If  the  paper  is  not  desired  the  to  the  task  of  making  that  question  un¬ 
card  is  to  be  placed  in  the  same  place,  necessary.”  This  copy  may  be  sold  to 
The  personal  element,  where  the  carrier  several  acc'dent  insurance  agents  in  your 
signs  his  own  name,  makes  for  better  re-  city. — C.  W.  Whittemore. 


suits  than  through  personal  solicitation 
on  the  part  of  a  paid  unknown  represen- 


One  Ford  dealer  made  a  page  announce- 


tativc. — L.  J.  Jellison,  Times-Journal,  ment,  in  the  newspapers  in  his  locality,  of 
Dubuque,  la.  a  Ford  Prize  Contest.  A  first  prize  of 

-  $10  and  a  second  prize  of  $5  is  to  be 

One  popular  newspaper  prints  the  pic-  Riven  to  the  two  persons  submitting  the 
ture  of  some  child-actor,  then  inquires  largesf  list  of  names  and  addresses  of 
for  children  in  the  city  that  bear  a  re-  owners  of  Ford  cars  residing  in  the  city, 
semblance.  If  there  is  any  similarity,  the  The  dealer  said.  “We  are  confident  there 
child’s  picture  and  name  arc  print^.  ave  a  lot  of  Fords  in  this  city,  and  in  or- 
Proud  parents  are  tickled  “pink”  for  an  der  to  form  an  accurate  idea  of  the  po^i- 
opportunity  to  show  their  infant  prodigy  larity  of  the  ‘universal  car,’  we  are  using 
to  the  public.  This  is  a  great  circulation  this  method  of  finding  the  approximate 
booster.— George  W.  Watrous,  72  Yale  number.”  'The  age  of  the  car  made  no 
street.  Battle  Creek,  Mich.  difference,  nor  the  fact  that  it  may  have 

-  been  purchased  elsewhere.  Robert  M. 

You  can  direct  attention  to  your  adver-  Miller,  the  Chronicle,  Marion,  Ind. 


tisers’  offerings  in  a  thorough  manner  by 
a  contest  that  leaves  nothing  to  guess- 


Not  a  full-page  suggestion,  but  a  sure- 


work,  offers  no  real  difficulty  and  at  the  RCtter  for  several  ads  from  one  merchant.  1 
same  time  gives  a  bit  of  mental  exercise  if  your  leading  curtain,  drapery  and 
to  the  reader.  Offer  a  prize  to  the  reader  blind  man  won’t  grab  it.  Get  him  to  run 
submitting  the  first  complete  and  correct  ®ne  big  or  a  series  of  ads  containing  the 
list  of  advertisers  on  a  certain  day,  to-  startling  news  that  “A  blind  man  will 
gether  with  the  number  of  square  inches  drive  a  Ford  down  (your  busiest)  street” 
of  space  occupied  by  each  ad. — John  H.  at  a  specified  hour  and  day — the  busiest 
•A.  Kelly,  223  E.  Oak  street,  Norristown,  time  possible,  when  traffic  is  heaviest. 
Pa.  Shoppers  and  others  will  make  it  a  point 

-  to  be  on  that  street  at  that  time,  though 

From  now  to  Christmas,  run.  three  even  suspect  a  ratch  in  the  an- 

times  a  week,  a  series  of  “Looking  Over  ®^unrcment.  At  the  appointed  hour.  Mr. 
the  Christmas  Gifts.”  news-advertising  Shades,  or  whatever  your  adver- 

features.  Dealers  will  be  glad  to  pur-  I'*®'' »  "lay  !>«•  P''®!*  much-be- 

chase  the  space.  Have  one  of  your  best  Ford  down  the  main  street.  On  it 

women  reporters  visit  the  stores,  look  words.  Green  Shades,  the  Blind 

over  the  stocks,  talk  with  the  buyers,  the  'Is®-  He  can  keep  the  words  on  his 
clerks,  and  some  of  the  patrons.  Have  truck  ana  advertising,  and  make  himself 
the  articles  written* in  breezy,  interesting  and  busmess  talked  about  and  remem- 
styles,  and.  if  possible,  illustrated  with  L.  Beard,  the  News-Sen- 

sketches  of  some  of  the  Christmas  items,  tinel.  Fort  a)me,  Ind. 


— F.  C.  Dayton,  Schenectady  (N.  Y.) 

Union-Star.  Select  a  name  from  the  city  directory. 

-  then  distribute  it,  one  letter  at  a  time  and 

Publish  every  week  a  list  of  new  tele-  'n  sequence  through  your  clasrified  ad- 
phone  subscribers  or  of  ebanj^es  in  tele-  vertisinjy.  OflFer  a  reward — say  $3 — if  the 
phone  numbers.  This  should  be  paid  for  P^so®  whose  name  is  used  calls  at  the 
as  advertising  by  the  telephone  company,  with  a  list  of  the  advertisements  in 

but  is  at  the  same  time  good  news  and  a  which  the  letters  ap^red  The  stunt 
great  convenience  to  the  readers.  If  se-  ®fcts  all  of  your  reawrs  checking 
cured  it  will  furnish  good  leads  to  news  clMsified.-^ert  A.  Teeters,  Lock  Box 
of  new  arrivals  in  town. — ^W.  B.  Norris,  295,  Springfield,  Ohio. 

Wardour,  Annapolis,  Md.  - 

-  Each  weekday  the  Philadelphia  Public 

Ten  gallons  of  gasoline  and  two  quarts  Ledger  gives  a  $25  cash  award  to  some- 
of  oil  are  offer^  free  to  every  purchaser  one  who  obtains  a  job  through  a  help 
of  a  used  car  if  the  car  is  bought  from  wanted  ad  in  the  paper.  In  order  to  win, 
one  of  the  dealers  advertising  on  a  special  the  applicant  for  a  position  most  say,  in 
page  in  the  Dayton  (Ohio)  Herald,  the  applying  for  the  job.  that  he  saw  the  ad 
newspaper  paying  for  the  gas  and  oil.  in  the  Ledger.  A  brief  interview  with 
The  idea  served  to  attract  extra  space  the  winner  and  his  picture  are  published 
from  used  car  dealers.— Bert  A.  Teeters,  each  day.— John  H.  A.  Kelly,  223  E.  Oak 
Lock  Box  29S,  Springfield,  Ohio.  street,  Norristown,  Pa. 


Los  Ancolaa,  CalU. 

CM  »MI  DmOy  Avoraa*  OraRBUoB. 

SwwB  OoTtronieDt  StatemoBt,  8li  Months 
^B,  March  81.  18S8.  166,800  Dally.  Mz 
MUm  ladiBf  Sspt.  SO.  lOai.  14R.SM 
yur...  IncteBia  la  DnUy  ATtraf#  OlfenU- 

tt  OOYRRR  THE  IISLO  OOKPLRTELT 

_  _  RRPRERniTRTimi 

>■  W.  Ilal^,  ON  TIaaa  RUo.,  VswTsfk. 

•Van  Oa..  SOI  Thvnr  Mo..  0 
Rte..  OWoosh. 

■mmI  Mo.,  m 

»^h4iiBt  OUtf. 


fs  4iffelrent 


The  home  delivered  circula¬ 
tion  of  the  News  in  Indian¬ 
apolis  exceeds  that  of  the 
morning  daily  and  the  other 
evening  paper  combined. 

TKe  Indianmpolis 

NEWS 


Pittsburgh  Press 

A  Scriupn-Howard  Nawapapar 
mad  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C 

IteUfB  Adnrtwai  liwtotatlui: 

I.  A  KUia 

50  laol  42bS  SL,  Boa  Ynt 
70  Wat  Moorw  St.,  ChhMt 
A  J.  BtlSIt  MILL,  awnt  SMt-.  Sm  Ftaailate 


In 

Vevr  Orleans 

it’s 

THE 

ITEM 


“The  African  World” 

AND 

“CajK-to-Cairofxpress' 


30 


Editor  &  Publisher  for  December  8 ,  1923 


TETRICK  AGAIN  HEADS 
WEST  VIRGINIA  PRESS 


All  Officer*  Re-elected  at  Morgantown 
Meet — Nine  New  Directors  Named 
— A.P.  Members  Plan  Better 
State  Service 


(By  Telegraph  to  Editor  &  I’ubliskes) 

Morgantown,  W.  Va.,  Dec.  3. — W. 
Guy  Tetrick,  publisher  of  the  Clarks¬ 
burg  (W.  \  a.)  Exponent,  was  re-elected 
president  of  the  West  Virginia  Publish¬ 
ers  and  Employing  Printers’  Association 
at  the  annual  meeting  held  at  Morgan¬ 
town,  W.  Va.,  Nov.  26,  27  and  28.  The 
meeting  was  held  as  a  part  of  journalism 
week  at  the  West  Virginia  University. 
Nine  new  directors  were  elected,  and 
were  so  apportioned  that  the  job  printing, 
weekly  newspapers  and  daily  newspapers 
of  the  state  are  represented  by  three 
members  each. 

The  following  officers  were  also  re¬ 
elected  for  anotlier  term ;  Charles  Har¬ 
vey,  Parkersburg  Sentinel,  vice-president ; 
W.  W.  McCue,  Standard  Printing  Com¬ 
pany,  Huntington,  secretary-treasurer. 
The  directors  include  Harvey  Long, 
Huntington  Advertiser ;  H.  C.  Ogden, 
Wheeling  Intelligencer ;  Hugh  I.  Shott, 
Bluefield  Telegraph ;  A.  S.  Poling,  Bar¬ 
bour  Democrat,  Philippi;  S.  S.  Buzzard, 
Berkeley  Springs  Messenger;  C.  H.  Ho- 
del,  Raleigh  Register,  Beckley;  W._  R. 
Ludwig,  Morgantown  Printing  &  Bind¬ 
ing  Company ;  W.  J.  Wiegel,  Fairmont 
Printing  Company,  and  Glen  Simeral, 
Owl  Print  Shop,  Wheeling. 

During  the  afternoon  of  the  opening 
day  the  first  meeting  of  the  West  Vir¬ 
ginia  members  of  the  Associated  Press 
was  held  with  12  of  19  members  attend¬ 
ing.  C.  E.  Smith,  Fairmont  Times,  was 
named  chairman  with  R.  P.  Anderson, 
correspondent  of  the  Charleston  Bureau, 
as  secretary. 

Plans  to  better  the  state  service  were 
discussed,  and  Mr.  Smith  was  authorized 
to  name  an  advisory  committee  to  consist 
of  three  members  to  develop  these  plans. 
The  meeting  was  addressed  by  Edward 
McKernon  of  New  York,  superintendent 
of  the  Eastern  Division  of  the  Associated 
Press. 

The  establishment  of  a  school  of  print¬ 
ing  at  the  University  to  be  supported  by 
members  of  the  West  Virginia  Publish¬ 
ers  Association  was  discussed  and  a  com¬ 
mittee  of  five  members  appointed  to  work 
further  upon  the  plan. 

Dr.  Walter  Williams,  Dean  of  the 
School  6f  Journalism  of  the  University 
of  Missouri  addressed  a  joint  session  of 
all  associations  and  groups  Tuesday  eve¬ 
ning.  His  subject  was  “The  Seven  Lamps 
of  Journalism’’  which  stressed  seven  car¬ 
dinal  principles  to  be  observed  in  the 
conduct  of  the  editorial  side  of  a  news¬ 
paper. 

Wednesday’s  session  was  addressed  by 
Henry  Russell  Miller,  of  the  Crescent 
Press,  Pittsburg,  Pa.;  Henry  W.  Porte, 
vice-president,  Porte  Publishing  Company, 
Salt  Lake  City,  Utah;  and  W.  Guy  Tet¬ 
rick,  Clarksburg  Exponent. 

Sidney  W.  Wright,  advertising  mana- 
r  ger  of  the  Fairmont  West  Virginian  read 


a  paper  on  advertising  copy  service  to 
regular  local  advertisers. 

The  visiting  newspaper  men  and  print¬ 
ers  were  entertained  at  a  banquet  given 
by  the  University  Press  Club,  Tuesday 
evening,  and  a  luncheon  Wednesday  noon, 
given  jointly  by  the  Kiwanis,  Rotary 
and  Lions  Clubs  of  Morgantown.  An 
automobile  trip  to  the  scenic  Cheat  River 
was  furnished  the  visitors  by  the  Mor¬ 
gantown  Chamber  of  Commerce. 


Six-Point  Directory  Ready 

The  10th  annual  issue  of  the  Six-Point 
League  Directory  of  Advertisers  and 
Advertising  Agencies  is  now  ready  for 
distribution  to  subscribers,  this  New 
York  organization  announces.  The  price 
is  $2.50  a  copy. 


Iowa  Daily  Holils  Com  Show 

Sioux  City  (la.)  Tribune’s  Annual 
Corn  show  was  held  Dec.  5  and  7,  at 
the  Sioux  City  Auditorium.  Five 
thousand  dollars  in  prizes  were  awarded 
for  best  corn  exhibited  raised  in  Iowa, 
Nebraska,  South  Dakota  and  Minnesota. 


WILL  EXHIBIT  COLOR  PROCESS 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


Milwaukee  Graphic  Arts  Exposition  to 
Feature  Advanced  Methods 

So  rapidly  has  color  work  in  connec¬ 
tion  with  newspapers  advanced  that  the 
executive  committee  of  the  1924  Graphic 
Arts  Exposition  in  Milwaukee  will  en¬ 
deavor  to  show  a  complete  color-unit 
producing  process  color  work  on  news¬ 
papers  at  its  show,  August  18  to  23,  in 
connection  with  the  fifth  annual  conven¬ 
tion  of  the  International  Association  of 
Printing  House  Craftsmen. 

Those  in  position  to  know  claim  that 
metropolitan  newspapers  generally  will 
be  using  color  in  their  daily  issues  within 
less  than  two  years. 

The  Third  Educational  Exposition  of 
the  Craftsmen  is  well  under  way.  For 
more  than  a  month  Milwaukee  head¬ 
quarters  have  been  in  the  Pfister  Hotel. 
Joseph  J.  Dallas  is  acting  as  counsellor 
and  advisor  of  the  Milwaukee  Craftsmen. 
E.  G.  Myers,  well  known  among  news¬ 
papermen,  will  be  in  active  charge  as 
director  and  sales  manager.  The  expo¬ 
sition  in  1924  will  have  wide  international 
significance,  in  that  exhibits  are  being 
arranged  with  large  manufacturers  from 
foreign  countries. 

Advanced  papermaking  will  also  have 
a  large  exhibit.  A  complete  papermaking 
unit  will  be  in  operation,  producing  paper 
from  raw  material  to  completed  stock. 
An  appropriation  has  been  set  aside  for 
advertising  that  will  attract  printers  and 
newspapermen  from  all  over  the  world. 


For  Sale 

Hoe  curved  casting  box,  casts  plate  8  columns, 
12'/2  ems,  21"  column.  Also,  Duplex  Press 
Company  tail  cutter,  shaver  and  routing  block 
all  in  excellent  condition.  Available  immedi¬ 
ately.  Bargain.  Daily  Home  News,  New 
Brunswick,  N.  J. 

For  Sale 

24  page  Hoe  Double  Supplement  Press  A-1 
condition.  Have  out-grown  this  equipment  and 
will  sell  at  sacrifice.  Address  Columbus 
I-edger,  Columbus,  Georgia. 

For  Sale 

Due  to  merger,  two  models  5  and  one  model  9 
linotype  machines  in  excellent  condition.  Price 
and  terms  reasonable.  Standard-Star,  New 
Rochelle,  N.  Y. 

Printers’  Outfitters 

Printing  Plants  and  business  bought  and 
sold.  American  Typefounders’  products,  print¬ 
ers'  and  bookbinders’  machinery  of  every  de¬ 
scription.  Conner,  Fendler  &  Ci>.,  96  Beckman 
St..  New  York  Gty. 


Journal  to  Fete  Campaign  Members 

The  Milwaukee  Journal  is  giving  a 
party  Dec.  11,  consisting  of  a  dinner 
dance  and  fun  festival  to  the  grocers  and 
manufacturers  of  food  who  are  in  the 
Greater  Milwaukee  Merchandising  cam¬ 
paign,  directed  by  the  Journal.  James 
W.  Fisk,  merchandising  counsel  of  the 
Journal,  will  give  a  short  talk. 


Service  Periodical  Sold 

Army  and  Navy  Journal  has  been  sold 
by  the  .\rmy  and  Navy  Publishing  Com¬ 
pany  to  its  former  editor.  Brig.  Gen. 
Henry  J.  Reilly  and  the  Stuyvesant 
Company,  publishers  of  Town  and  Coun¬ 
try.  The  sale  took  place  Nov.  30.  It 
was  the  first  time  the  publication  has 
changed  hands  in  60  years.  It  was 
founded  as  a  gazette  of  the  army  and 
navy  shortly  after  the  battle  of  Gettys¬ 
burg.  Officers  of  the  new  corporation 
are :  President,  Brig.  Gen.  Henry  J. 

Reilly;  vice-president,  F.  I.  Thompson; 
treasurer  and  publisher,  Franklin  Coe, 
and  secretary,  H.  J.  Whigham. 


Directory  of  Leading  Features 

FOS  DAILY,  SmrDAT  AKD  WEEKLY  NEWSPAPEBS. 


Daily  Serial 


Fiction 


A  SERIAL  TO  CAPTURE  READERS! 
“Fair* Won ttiop  Wlve«.*’ 

By  Mildred  Barlionr, 

whose  hiree  and  loyal  newspaper  following  is 
growing  day  hy  day. 

Xetropolitan  Newsp.  Service.  150  Nattan,  N.  Y. 


WORLD'S  FAMOTTS  AUTHORS. 
Unexcelled  selection,  serials,  novelettes,  shorts. 
Service  for  Authors,  33  W.  42d  St.,  H.  T. 


Comic  Strips 


Humor 


TRE  TKIRTEEITTH  OIRL 
.S.(K»0  words 

Lewis  Wilson  Appleton,  Jr., 

IKt  Eset  PeciSe  St.,  Phlledelphis,  Ps. 


•‘BRINGING  UP  BILL”— “HANK  &  PETE" 
S-ool.  strips— hitting  on  *11  cylinders. 
Columbia  Newspaper  Service,  799  B’way,  N.  Y. 

Photo  News  Service 

SEND  US  YOtlR  NEWS  AND'  rEATURra 
plctnree.  We  pay  $3  and  (S  for  eScb  accepted. 
Ksdel  k  Herbert, 

16S  East  4}d  St.,  New  York  City. 


N.Y.  DAILY  NEWS 

HALF-TONES 
Best  in  the  World 
Made  hy 

POWERS 

NEW  PROCESS 


R.  HOE  &  CO. 


For  One  Hunilred  Yenr*  ths  Lentfiiig 
I^afgnere  and  Manufacturers  of  News¬ 
paper  Prsaaes  and  Prhiting  Mnchinary 
of  AU  Kinda 

Quality  First — 
Progress  Always 

We  always  carry  a  full  line  of  press 
and  Stereo- room  supplies,  including 
blankets  of  all  kinds,  knives,  rubbers, 
cheek  woods,  matrix  paper,  imported 
and  domestic  tissue,  brushes,  chem¬ 
icals,  counters,  paper  roll  trucks,  eta, 
all  at  the  lowest  prices  consistent  with 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 

Tribune  Btdldfatg 
Chicago,  lUinaia 


Na  7  Woter  Street 
Boeton,  Maae. 


CUna-Weatinghouaa  Doubla-Moter  Drfra 
with  full  automatic  puah  button  conIroL 

USED  BY  THE 

STOCKTON  RECORD 

Stockton,  Calif. 

We  refer  you  to  them  for  their 
opinion. 


■  MAIN  OmCE 
Fbbcr  Bulldlnt 
343  8.  Dearborn  Bt 
CHICAGO 


EASTERN  OFFICE 
Uarbridfe  Bulldlnt 
Brosdvsy  at  34th  8L 
NEW  TOBK 


For  Sale 

Washington  hand  press,  in  good  condition.  Sun 
Williamsport,  Penna.  ’ 


K  Page  7  or  8  Col.  Hoe  Special. 

For  newspaper  or  magazine  publishers  who 
wish  fine  printed  cuts.  Ixiw  price  for  quick 
removal  to  save  storage.  Complete  Ludlow 
equipment  with  cabinets,  matrices  and  com¬ 
prising  sticks.  Ask  for  Plant  Sale  List  No.  21. 
Peckham  Machinery  Co.,  1328  Broadway,  New 
York  City. 


ADDRESSING  and 
MAILING  MACHINES 

Any  mail  list  of  over  3,000 
can  be  handled  more  economi¬ 
cally  with  our  improved  method 
than  any  other  system. 

Get  away  from  Linotype  and 
Galley  system.  Put  the  mail  list 
in  the  circulation  department. 

One  person  can  keep  up  a 
daily  list  of  about  25,000  names, 
making  all  corrections  and  ad¬ 
ditions. 

Write  us  for  particulars  giv¬ 
ing  size  of  list  and  frequency  of 
issue,  and  a  list  of  the  users  of 
our  system. 

POLLARD-ALLING  MFG.  CO. 

220-230  West  19th  St,  New  York  CIt; 


REBUILT  UNOTYPES 
AND  INTERTYPES 
FOR  SALE 

Write  us  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linographs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 

THE  IINOGRAPH  COMPANY 

DAIEWOIII.  mk.  U.  $.  A 


GOSS 

"COMET” 

The  ideal  press  for 
small  daily  and  local 
weekly  newspapers. 

A  flat-bed  press  that 
prints  from  roll-paper 
and  folds  as  it  prints — 
3,500  per  Hour— 
4,6  or  8  Pages 

A  5  hp.  motor  drives 
it,anda  12x12  ft.  floor 
spaceaccommodates  it. 

Send  for  Catalog "  - 


S'AeGDSS  PRINTING  PRESS  [D 

153S  S.  PAULIP4A  ST.  CHICAGO  UL  ! 
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SITUATIONS  WANTED 

Q  A  WORD  for  advertiscfiictits  under  this 
cUMificetion.  Cash  %ritfa  order.  For 


SITUATIONS  WANTED 

MeclianicI  Superintendent. 

In  charge  of  Urge  Eastern  daily  can  be  con- 


6c 


tiK-e  imemployed  one  insertion  (edv.  not  to  eastern  oaiiy  can  no  c^ 

tnose  ^  suited  m  a  confidential  capacity  by  any  pub 

gtceed  M  words)  t-Kt-t:- _  Expert  information  or  advice  will  be 

Advertising  Manager. 

Married  man,  thirty-six  years  old  with  family 
wants  permanent  position  as  Advertising 
Manager  somewhere  on  an  Eastern  Daily. 

Twelve  years’  experience  on  large  newspapers 
and  a  "Go  Getter  Type.’’  Prefer  a  daily  of 
25,000  or  up  circulation.  Can  furnish  best  of 
references.  .Am  employed  now  in  Middle  West, 
but  can  make  immediate  change.  Address 
C-812.  Editor  &  Publisher. 

Advertising  Manager 

iven  years’  practical  experience  in  the  news¬ 
paper  advertising  field.  Age  twenty- seven; 
married:  av.ailable  immediately.  Not  only  has 
the  ability  to  produce,  but  a  successful  record 
in  black  and  white  to  show  any  publisher  who 
needs  a  young  live  wire  at  the  head  of  his 
advertising.  Skilary  requirements  are  reason¬ 
able,  and  commensurate  with  record  of  past 
periorm.ance.  -Adilrcss  Box  C-836,  care  Editor 
&  Publisher. 


HELP  WANTED 

A  WORD  for  odvertiaenicnta  under  this 
classification.  Cash  with  order. 


Riven  as  to  installation,  organization,  system, 
or  anything  technical  in  connection  with  in¬ 
creasing  efficiency  or  reducing  expenses  in 
newspaper  mechanical  departments.  Consult 
an  expert,  practical  mechanical  man,  with  32 
years'  mechanical  newspaper  experience  in 
some  of  the  largest  Eastern  dailies.  Explain 
as  concisely  as  possible  what  is  wanted.  I 
will  advise,  and  we  will  come  to  a  mutual 
agreement  as  to  fee  on  the  basis  of  results 
achieved  by  following  such  advice.  Address 
all  communications  to  Box  C*816,  Editor  & 
Publisher. 

Mr.  Publisher! 

Are  you  looking  for  a  high  powered  business 
or  advertising  manager,  who  can  produce 
individually  and  make  the  organization  pro¬ 
duce  too,  by  being  a  working  leader  and  show 
the  other  fellows  how?  Communicate  with  me. 
Wonderful  j^ast  record  worth  while  to  inves¬ 
tigate.  C-806,  Editor  &  Publisher. 

News  Editor  and  Reporter 

r>f  experience  both  in  America  and  the  Far 


All-Around  Newspaperman,  _ 

expert  copyreader.  makeup,  telegraph  editor.  East,  Japan  and  China,  desires  connection  with  Newspaper  Pressman 
wants  job,  preferably  in  second  or  third  class  an  American  daily  which  can  offer  desirable  For  24-page  tubular; 
~  •  future  to  cai>able  and  experienced  man.  Grad¬ 

uate  School  cf  Journalism  University  of  Mis¬ 
souri.  Can  supply  credentials  from  reliable 
newspapermen  both  in  America  and  the  Far 
E^st.  I)esire  to  live  in  America  is  applicant’s 
reasfjn  for  seeking  new  connection.  Address 
Box  C-823,  care  Editor  &  Publisher. 


City  Editor 

Experienced,  who  can  take  telephone  report  and 
manage  entire  news  department  of  daily  paper 
in  good  college  town.  State  age,  salary  ex¬ 
pected  and  give  reference.  Record,  Cedar  Falls, 

IjK _ 

Editor  and  Business  Manager 
for  two  weekly  newspapers,  country  and  sub¬ 
urban  field,  to  take  charge  all  except  mechan¬ 
ical  production.  Man  able  to  earn  his  own 
salary  and  show  profit.  Can  eventually  own 
papers.  Near  Cliicago.  Fine  opportunity  but 
requires  capable,  diligent  worker.  Address  Box 

C-825,  care  Editor  &  Publisher. _ 

News  Stand  Inspector 

Live  wire  with  Manhattan  experience  for  heavy 
transit  district,  metropolitan  evening  paper. 
Dependable,  clean  worker,  able  to  maintain 
display  and  keep  the  editions  moving  will  find 
this  job  to  his  liking.  Hours  11  to  7.  We  can 
also  place  two  men  in  residential  districts.  All 
applications  held  in  strict  confidence.  State 
your  experience  in  detail  and  minimum  salary 
acceptable.  Address  Box  0-831,  care  Editor 
&  Publisher. 


— Sales 
Appraisals 


NEWSPAPER 

PROPERTIES 


Palmer,  DeWitt 
&  Palmer  ?? 


.350  Msditoo  Avs., 
•w  York 


Pacific  Coati  Representotiva 
M.  C.  MOORE  SIS  CanoD  Drivs 

Baverly  HilU,  Calif. 


city.  Address  Box  C-821,  care  Editor  &  Pub¬ 
lisher. 


Circulation  Manager 

Age  35.  Blue  Ribbon  credentials,  prefer  city 
under  100.000.  Detailed  particulars  given  with 
first  letter.  Address  Box  C-830,  care  EUlitor 
ft  Publisher. 

Orculation  Manager 

Young,  energetic,  10  years*  experience.  Morn¬ 
ing  or  ei^ening  newspaper.  A  steady  promoter 
and  a  careful  executive.  No  freak  or  fly  by 
night  schemes  used.  Write  or  wire  Graham 
J.  Goodrich,  Olympia  Hotel,  Pontiac,  Michigan. 


Circulation  Producer  (I.C.M.A,) 

Desires  to  associate  himself  with  progressive 
puWishcr  to  build  circulation  on  merits  of  dress  Box  C-820.  care  Editor  &  Publisher. 

Publishers’  Assistant 


Newspaper  Advertising  Solicitor 
experienced  in  retail  merchandising,  layout  and 
copywriting,  now  employed  desires  connection 
(on  or  ab^t  Jan.  lst>  with  live  daily  in  city 
of  20,000  to  50,000.  Eastern  Ohio  or  western 
Penna.  preferred.  Address  Box  C-827,  care 

Editor  &  Publisher. _ 

Newspaperman, 

exceptionally  qualifled  seeks  permanent  connec¬ 
tion  with  national  advertising  agency.  Ad- 


paper.  Inquiries  respectfully  solicited. 
C-785,  Editor  &  Publisher. 


City  Editor. 

All-around  new'spaperman,  married,  whose  past 
connections  include  New  York  and  Philadelphia 
newspapers,  desires  connection  in  New  York, 
New  Jersey  or  Western  Pennsylvania.  Will 
combine  reportorial  duties.  Knowledge  of  ad¬ 
vertising.  Not  afraid  of  sw)rk.  C-847,  Editor 
ft  Ihihlisher. 

Classified  Advertising  Manager 
Married  man,  44  years  of  age,  16  years*  ex¬ 
perience  on  some  of  the  largest  papers  in  the 
country,  with  record  of  being  a  real  builder 
of  Qassified  Advertising  (now  employed,  would 
like  to  make  connection  in  the  West,  South¬ 
west  or  Middle  West,  by  January  15th.  Ad¬ 
dress  Box  C-849.  care  Editor  &  Publisher. 

Classified  Manager, 

an  experienced  man  who  has  produced  excep¬ 
tional  results  while  working  for  two  classified 
development  systems  wants  to  connect  with 
paper  in  the  Fast  from  lO.flOO  to  20,0110  circu¬ 
lation.  Specialist  on  getting  new  business; 
knows  inside  detail  thoroughly.  Prefers  salary 
with  bonus  on  increased  revenue.  Write  Box 
C-837.  care  Editor  &  Publisher. 

Credit  Man  and  Head  Bookkeeper 
8  years  on  New  England  paper  of  87,000  wants 
similar  position.  G.  B.  I-oynes,  93  Pine  St., 
Springfield,  Mass. 

Editors  of  Wellies. 

10  to  20,000  circulation.  You  can  launch  a 
decidedly  new  feature  with  my  help— a  quiet 
comer  for  thoughtful  readers.  You  have  mw 
such  than  a  “daily.”  They  love  interesting 
matter  with  a  sane,  hopeful,  kindly  outlook 
on  life,  away  from  current  news,  politics  or 
contros'ersies.  Box  C-829,  Editor  &  Publisher. 

Executive  Position— 

Thoroughly  competent  to  take  charge  of  any 
department  in  business  office  or  composing 
room,  acttial  experience;  have  owned  paper. 
Paul  H.  Ziegfeld,  Lebanon,  Ohio. 


Young  man,  26  years  old,  CThristian.  unmarried, 
desires  position  on  New  England  daily.  Com¬ 
petent,  willing  and  of  impressionable  bearing. 

Executive,  mechanical  production  and  adver¬ 
tising  preunotion  experience.  Just  the  con¬ 
scientious  and  resourceful  hustler,  whom  some 
publisher  needs  to  work  and  advise  with  him.  Wanted  Quickly,  Experienced  Contest  Managsr 


must  also  understand 
stereotyping;  dry  mats;  sufficient  assistants 
furnished;  evening  edition  only;  union,  $40. 
Address  The  f^gin  Daily  Courier,  Elgin,  IIU- 

nois. _ _ 

Tliere  Is  An  Opening 

in  circulation  department  of  Metropolitan  news¬ 
paper  for  real  live  hustler,  capable  of  handling 
men  and  taking  charge  in  developing  home 
circulation.  Permanent  petition  with  advance¬ 
ment  for  right  man.  Write  your  experiences, 
salary  expected  and  all  about  yourself  in  letter 

to  Box  <7-815,  Editor  St  Publisher. _ 

Wanted — 

Young  women  to  do  reporting  and  develop  • 
society  column.  Address  Box  C-835,  care 

Editor  &  Publisher. _ 

Wanted 

by  a  daily  newspaper  near  New  York,  an 
experienced  and  competent  pressman  to  oper¬ 
ate  a  forty-page  press,  llis  is  an  advan¬ 
tageous  position  for  the  right  man.  It  is  per¬ 
manent.  Working  conditions  are  favorable. 
A  sufficient  numb^  of  assistants  is  furnished 
This  position  includes  stereotyping.  Address 
C-78Q,  Editor  &  Publisher, 


Address  Box  C-834.  care  Editor  &  Publisher. 

Situation  Wanted 

By  circulation  manager  with  20  years’  experi¬ 
ence,  up-to-date  ideas,  a  hard  worker  and  a 
member  of  I.  C.  M.  A.  Best  of  references. 

Address  Box  C-833.  care  Editor  &  Publisher. 

Some  Newspaper  Publisher 
can  use  my  services.  Am  now  Assistant 

Business  Manager,  Purchasing  Agent,  Auditor,  perience  _ „  r. _  _ _ 

Cashier  and  Office  Manager,  but  want  to  tie  but  he  must  be  one  who  can  arouse  enthusiasm 
up  with  a  progressive  paper  where  ability  and  of  thousands  of  men  and  women  and  keep  up 
experience  can  be  applied  to  better  mutual  ad-  the  interest  throughout  the  year,  ^ch  a  man 
vantage.  Can  sever  present  connections  upon 
10  days*  notice  any  time  after  January  1st. 

What  have  you  to  offer?  Address  Box 

r-824.  care  Editor  &  Publisher. _ 

Stenographer.  ■„  ~ri  i  - 

Contributing  short  stories  to  various  maga-  managing:  editor.  Ill  addition  the  staff 
zines,  desires  position  in  New  York,  m  edi-  .  ir,i  r*  T 

torial  office  of  newspaper  or  magazine,  pub-  ^BCludes.  Ed.  C.  Lowrey,  Warren,  City 
lishing  company  or  advertising  agency;  has  editor;  Jaines  B.  Armstrong,  JameStOwn, 
natural  qualifications  for  work  along  these  N.  Y.,  circulation  manager  J  Bernard 

Weidert,  Warren,  mechanical  superin- 
&  Pub~r  tendent.  Miss  Lindell  Mickelson,  War- 

A  Superior  Pr«»room  Society  editor.  Lyle  Schuler,  Warren, 

SuDerintendent  reporter.  The  latter  three  were  formerly 

H.indlinK  one  of  the  hiRKest  newspaper  press-  members  of  the  Warren  Mirror  stair. 
HKinis  in  the  United  States,  desires  a  change.  The  Tribune  has  announced  the  appoint- 

Fully  capable  on  color  or  white  and  black.  ^  t  tj _  r- _ _  r 

References  from  the  biggest  and  best  pub-  ?/  Company  of 

hshers  in  the  United  States.  Address  Box  Ncw  York  and  Chicago  as  its  represen- 


Dne  of  the  best  known  publications  reaching 
farm  and  small  town  readers  is  patting  on 
among  its  subscribers  a  purely  editorial  con¬ 
test  (no  connection  with  subscriptions  or  ad¬ 
vertising)  with  $5,000  cash  prizes.  This  con¬ 
test  will  run  one  year  from  January  1,  and 
for  this  period  we  wish  to  employ  the  oest 
contest  manager  available.  It  is  not  only  es¬ 
sential  that  the  man  we  employ  has  had  ex¬ 
conducting  high  grade  contests, 


•ill  be  backed  by  every  resource  of  a  large 
publishing  house.  If  you  are  not  the  man, 
can  you  tell  us  where  to  get  him?  C-8S, 
Editor  &  Publisher. 


Unusual  Opportunities 

Daily  St  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Nmetpaptr  mni  Mmgeatmm 
Propsrtim 

Times  Buildinf,  New  York 

Ejiabluhfd  191S 


I  WE  OONNEa  THE  WIRES  I 


(g  THAWS  SHOW  which  way  tha 
wind  blows.  We  pUoed  in 
November  more  men  in  advertis¬ 
ing  and  publlabing  poaitions  than 
in  any  preceding  month  in  the  25 
years  we  have  been  in  basinets. 
The  total  of  talariea  repreaented 
alto  reached  new  high  water 
mark.  For  oar  lervioe  no  oharge 
it  made  to  employeri.  * 


Pernald's  Exchange.  Inc 

Third  nat'l  6X015..  Springfklb.mass. 

FRAUCKABAIISha 

NEwspAPOt  ABWERmBK  RznssonKnvES 

New  York  . 154  Nasssa  Sl 

Chicago  . 605  N.  Michigan  Are. 

Atlanta  . Candler  Annex 

Los  Angeles  . Seenrity  Building 

TO  CELEBRATE  ANNIVERSARY 


r-H49.  care  Editor  &  Publisher. 


University  Graduate 
With  newspaper  and  business  experience  de¬ 
sires  connection,  in  near  future,  with  news¬ 
paper  Or  maRazine  offering  future  for  intelli- 
frence.  industry,  and  ability.  Prefer  growing 
city  of  20.0fX)  to  50,000  in  middlewest  or  south. 
Will  consider  eventual  investment  or  purchase. 


_  tative  in  the  national  advertising  field. 


Untruthful  Ad  Reaps  $20  Fine 

Nathan  Shapiro,  proprietor  of  a  dry 
goods  store  in  Boston,  was  found  gpiilty 
of  untruthful  advertising  Nov.  26  and 
fined  $20.  He  appealed.  It  was  alleged 
that  Shapiro  displayed  a  coat  in  his  shop 


MagazW  Writer,  _  _  _ _ _ _  . _ 

VCTsatile  newspaper  man.  with  many  years’  .Address  Box  C-822,  care  Editor  &  ^blisher. 
editorial,  writing,  theatrical,  photographic  and  For  Sale— 

M'mrnYgCTTsTndaV."toIeg?^h'“epIr^^^^  Widely  Experienced  News  Exe^^e  window  at  One  price,  but  refused  tO  sell 

assistant  editor  or  editor.  Age  34.  Central  ^ advertised  price 

states  or  Middle  West  preferred.  C-813,  seeks  iw^anent  connection  in  ex- 

ecutive  or  editnnal  capacity  with  southern 
daily.  Address  Box  C-84J,  care  Editor  &  Pub¬ 
lisher. 


Jewish  Telegraph  Agency  to  Give  Din* 
ner  Dec.  19,  in  New  York 

The  Jewish  Telegraphic  Agency  will 
give  a  dinner  Dec.  19  at  the  Hotel 
Brevoort,  New  York,  in  celebration  of 
the  4th  anniversary  of  the  founding  of 
the  agency,  the  only  Jewish  news  gather¬ 
ing  organization  in  existence. 

Isreal  Zangwill,  playwright,  will  be 
the  guest  of  honor. 

Jacob  Landau,  managing  director  of 
the  agency,  announces  a  large  number 
of  notable  journalists  and  newspapermen 
in  the  English  and  Jewish  fields  will 
attend. 


Editor  &  Publisher. 


Maaagin,  Editor  or  General  Manager 
Can  take  care  of  editorial  end  or  complete 
charge  of  small  daily  or  live  weekly.  I  know 
the  game  from  the  composing  room  of  coim- 
try  printshops  to  executive  desks  on  the  big- 
Rrst  papers  in  America.  I  can  put  metro¬ 
politan  snap  and  go  into  smaller  daily  with  a 
curtailed  force  and  limited  equipment.  Know 
needs  of  smaller  communities  and  how  to 
build  circulation.  C-850  Editor  &  Publisher. 

Mr.  Trade  Paper  PuMiaher 


WARREN  TRIBUNE  STAFF  NAMED 


^n  you  use  an  inside  advertising  promotion  progressed  tO  the  point  that  publication 

r,  ,;^pC%.“'m'a"inT  urdut?  add”;n?tin"g  of  the  daily  is  expected  to  begin  shortly, 
copy  for  prospective  and  regrular  advertisers.  Charles  B.  Hollinger,  formerly  of  the 
Eleven  years  newspaper,  sales  promotion,  and  Lancaster  (Pa.)  News,  is  business  man- 
tnae  paper  experience.  Mamed,  thirty  years 


N.  Y.  Paper  Exchange  Suspends 

After  less  than  two  months’  operation, 
the  New  York  Paper  Industries  Exchange 
and  the  Chicago  Paper  Exchange  have 
been  discontinued.  Those  who  sponsored 
New  Daily  Ready  to  Surt  Publication  the  new  exchange  in  New  York  stated 
In  Short  Time  the  venture  was  untimely,  and  announced 

T  ^  1  ^  that  failure  to  secure  the  co-operation  of 

Installation  of  equipment  in  _me  plant  paper  trades  and  competing  manufac- 
of  the  new  Warren  (Pa.)  Tribune  has  turers  caused  the  closing. 


Iowa  Hit*  Free  Publicity 

Iowa  publishers  are  receiving  through 
the  Iowa  Press  Association  bright  red 
pasters  prepared  by  the  N.  E.  A.  for  at¬ 
tachment  to  returned  press  agent  propa¬ 
ganda  labeling  it  advertising.  The  pasters 
state  that  the  matter  rejected  is  regarded 
as  advertising  and  invites  inspection  of 
the  newspaper’s  space  rates.  The  associ¬ 
ation  is  urging  country  papers  to  join 
with  the  city  papers  in  “swatting  the 
free  publicity  fly.” 


Le  Droit  Celebrate*  Anniver*ary 

Le  Oroit,  the  French  daily  newspaper 
j;rgu.'“?I„7uSlc,t"of^fc;vn«r^  ager,  and  Hugh  F.  Ea^s  formerly  of  of  Ottawa,  Canada,  celebrated  its  10th 

Editor  &  Publisher.  the  Philadelphia  North  American,  is  anniversary,  Dec.  1  and  2. 


Businet*  Paper*  Gain  Member 

Associated  Business  Papers,  Inc.,  have 
announced  the  admission  to  membership 
»f  Sale*  Management.  1801  Leland  ave¬ 
nue,  (TifCago,  Ill.,  published  by  tlie  Dart- 
nell  Corporation. 
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hunches 

Managing  editors  and  city  editors  are  alvaays  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editok  &  Publisher  will  pay  $I  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


Ciompaiig^ 
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Memphis,  — Tenn. 

m  •  ^ 
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Lncal  Dis]>laie 
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mfj,  Our 

Weekkj  Business' 
Rev'ieui  Pa<^e 

Let  it  h  U.S'  up  ill 


TF  a  newspaj^r  is  catering  to  a  rural 

trade,  a  good  feature  story  can  be  in¬ 
augurated  by  creating  rivalry  between 
farmers  in  the  growth  and  cultivation  of 
farm  produce.  For  instance,  different 
tests  of  butter  fat  produced  by  grade  or 
registered  cattle,  methods  used  in  procur¬ 
ing  best  results  from  small  farms  and 
yields  [ler  acre.  Get  them  to  express 
ideas  and  sufficient  material  can  be  ob¬ 
tained  for  a  good  farm  page. — William  J. 
Arndt,  Telegraph-Herald,  Dubuque,  la. 

A  series  of  articles  featuring  interviews 
with  public  officials  telling  of  the  difficul¬ 
ties  of  their  jobs  will  prove  popular. 
Suggestions  from  them  to  the  public  on 
how  to  get  better  service  should  be  in¬ 
cluded.  Among  these  sources  are  the  city 
treasurer,  water  and  light  department, 
street  department,  and  the  garbage  dis- 
jMisal  service.  Even  the  iceman  will  have 
.some  good  suggestions. — George  L.  Bird, 
1116  W.  Johnson  street,  Madison,  Wis. 

Interview  the  local  jeweler  as  to  how 
the  automobile  has  affected  his  business. 
One  jeweler  in  a  Canadian  city  in  west¬ 
ern  Cintario,  formerly  worth  $1(X),(K)0,  is 
said  to  have  eaten  into  thousands  of  dol¬ 
lars  of  his  capital  since  tiding  his  busi¬ 
ness  over  dull  periods  caused  by  the  in¬ 
creasing  demand  for  cars.  A  prominent 
Canadian  furniture  manufacturer,  more¬ 
over,  is  responsible  for  the  statement  that 
for  every  $1(X)  spent  on  cars,  $3  only  are 
spent  on  furniture.  Check  up  for  facts, 
with  particular  reference  to  local  condi¬ 
tions. — William  G.  Colgate,  the  Wingham 
Times. 

Are  red  heads  more  efficient,  more  re¬ 
liable,  etc.,  as  workers?  A  Sacramento 
insurance  man  thought  so,  and  in  adver¬ 
tising  for  help  inserted  the  restriction, 
“Red  Heads  Only.”  The  Sacramento  Bee 
got  a  good  interview  out  of  the  insurance 
man  as  to  why  he  favored  red  heads.  It 
made  a  snappy  feature  and  was  followed 
up  for  several  days  with  stories  based  on 
the  views  of  business  executives,  par¬ 
ticularly  those  with  red  hair,  and  finally 
with  red-haired  women.  The  town  was 
arguing  about  red  heads  for  weeks. — 
Anthony  F.  Moitoret,  the  Bee,  Sacra¬ 
mento. 

The  radio  has  caused  many  new  ques¬ 
tions  to  bob  up  and  interviews  of  interest 
may  be  gained  along  a  wide  variety  of 
topics.  Some  music  dealers  attest  that 
the  radio  has  hurt  their  business.  Pastors 
declare  it  has  hurt  church  attendance  and 
others  maintain  that  church  attendance 
has  increased.  Theater  owners  also  have 
I  some  interesting  comments.  Then  there 
is  the  question  of  allowing  prisoners  in 
jails  radios.  In  Ehivenport  a  gift  to 
prisoners  was  ordered  out  by  the  Scott 
county  board  of  supervisors  on  the  ground 
that  men  were  in  jail  for  punishment  and 
not  entertainment.  At  Burlington  prison¬ 
ers  are  awaiting  the  installation  of  a  radio 
outfit  to  break  the  monotony  of  their  con¬ 
finement.  The  sheriff,  jailer  and  county 
attorney  all  donated  sums  toward  the  set. 
There  are  many  angles  to  the  question. — 
L.  J.  Jellison,  Times-Journal,  Dubuque, 
la. 

People  are  buying  stocks  and  bonds — 
good,  bad  and  indifferent ;  both  for  in¬ 
vestment  and  for  speculation — ^to  a  great¬ 
er  extent  than  ever  before  in  the  coun¬ 
try’s  history,  largely  because  of  the  in¬ 
fluence  of  the  government’s  Liberty  Bond 
campaigns  during  the  war.  As  a  general 
rule,  their  wartime  experiences  gave  them 
only  the  little  knowMge  that  sometimes 
is  a  dangerous  thing  to  have;  hence  the 
harvest  of  the  stock  swindlers.  Why  not 
treat  the  buying  and  selling  of  securities 
in  a  series  of  articles  written  in  plain, 
every-day  language  and  covering  .the  ele¬ 


mentary  principles  of  safe  and  sane  in¬ 
vestment.  There  are  plenty  of  articles 
warning  people  not  to  buy,  but  so  long 
as  human  nature  is  as  it  is,  they  will  buy 
regardless.  Under  the  circumstances,  it 
would  be  better  all  around  to  tell  them 
how  to  buy  safely.  Of  course,  the  adver¬ 
tising  department  could  easily  finJ  a  way 
to  tie  up  certain  advertising  _  with  these 
.stories. — T.  A.  H.,  Evening  Citizen,  Win- 
sted.  Conn. 

The  Hutchinson  News,  Hutchinson, 
Kans.,  recently  published  a  map  of  the 
seventh  congressional  district  of  the 
state.  This  map  was  published  in  the  cen¬ 
ter  of  the  page.  A  short  w’rite-up  of  the 
wealth  and  progress  in  the  past  year 
of  each  of  the  counties  embraced  by  the 
district  was  published  promiscuously 
around  the  map.  A  bright  red  mark  ran 
from  the  counties  on  the  map  to  the 
write-ups  on  the  page,  each  mark  termi¬ 
nating  at  the  article  describing  the  par¬ 
ticular  county.  These  write-ups  and  map 
occupied  a  whole  page,  and  proved  to  be 
so  popular  that  orders  for  extra  copies 
of  the  paper  in  1,000  lots  came  pouring 
into  the  news  office  two  days  later. — B. 
F.  Clark,  101  W.  15th  street,  Hutchinson, 
Kans 

“The  Posey  Corner — Just  a  IHower  To¬ 
day  for  Someone  Worthy” — is  the  title 
of  a  column  now  running  in  the  Hutchin¬ 
son  News,  Kansas.  These  poseys  are 
brief  letters  written  and  sent  in  by  citi¬ 
zens.  They  tell  of  little  kind  acts  of 
garage  men,  school  teachers,  elevator  boys 
and  girls  and  other  people  in  every  walk 
of  life.  The  names  of  the  subjects  are 
published,  but  the  names  of  the  writers 
are  not.  It  is  generally  conceded  that  the 
readers  of  newspapers  like  to  read  sensa¬ 
tional  articles  of  moral  turpitude.  But 
the  popularity  of  this  “Posey”  column 
show  that  many  readers  of  newspapers 
prefer  the  opposite.  And  the  little  arti¬ 
cles  prove  that  the  world  is  not  half  so 
bad  as  the  press  leads  one  to  believe  it  is. 
— B.  F.  Clark,  101  W.  ISth  street,  Hutch¬ 
inson,  Kans. 

Eight  out  of  ten  prospects  who  buy 
automobiles  today  are  more  interested  in 
the  amount  of  the  down-payment  and  the 
required  monthly  charge  than  they  are 
in  the  mechanism  of  the  car  or  the  inter¬ 
est  charged,  one  newspaper  learned 
through  inquiries  to  dealers  and  so-called 
I  “finance  companies.”  It  was  learned  that 
one  dealer  alone  had  repossessed  42  out 
I  of  78  cars  sold  in  two  months  because  the 
,  buyers  were  unable  to  keep  up  the  pay- 
.  ments.  A  lot  of  other  information  on  the 
I  retail  end  of  the  auto  game  was  also 
I  brought  to  light,  with  the  result  that  a 
story  was  forthcoming  which  created 
i  quite  a  bit  of  discussion  for  some  time. — 
[  Bert  A.  Teeters,  Lock  Box  295,  Spring- 
field,  Ohio. 

Last  year  the  paper  for  which  I  worked 
carried  out  a  fine  Christmas  contest  for 

•  school  children  under  15  years  of  age. 
The  best  article  written  by  a  child  on 

’  “What  Christmas  Means  to  Me”  was 
awarded  a  five-dollar  gold  piece.  Lesser 
prizes  were  given  in  the  form  of  books. 
-  The  contest  brought  scores  of  very  inter- 

■  esting  letters  to  the  judges,  who  found  it 

•  unusually  difficult  to  choose  the  best 

■  write-up.  Any  paper  can  show  its  in- 

■  terest  in  children  by  running  this  kind 
1  of  contest  during  the  ten  days  or  two 
1  weeks  preceding  Christmas.  “Why  I  Be- 
I  Ijeve  in  Santa  Claus”  is  also  good.  Pub- 
>  lication  of  the  letters  received  will  inter- 
:  est  the  readers  in  general,  besides  giving 
t  great  pleasure^  to  the  winners  when  they 
I  receive  the  prizes  the  day  before  Christ- 
,  mas. — Arthur  G.  Leisman,  Washington, 

•  D.  C. 
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The  South  with  over  36,000,000 
people  and  945,000  square  miles  of 
land,  has  about  one-third  of  the 
population  and  one-third  of  the 
area  of  the  United  States.  It  has 
a  greater  combination  of  natural 
advantages  than  any  other  equal 
area  in  the  world. 

The  possibilities  and  opportunities 
are  increasing  every  day,  thus 
making  the  purchasing  power  and 
merchandising  possibilities  greater 
not  only  of  the  South,  but  for  the 
entire  nation. 

The  bank  deposits  have  increased 
nearly  ten  times  during  the  past 
twenty  years  until  they  have 
reached  the  stupendous  amount  of 
more,  than  $6,000,000,000. 

At  this  moment  the  South  has 
billions  of  dollars  of  harvest  money 
coming  into  circulation.  Much  of 
this  will  be  banked,  more  will  buy 
machinery,  household  equipment, 
supplies  and  luxuries. 

The  people  of  the  South  read  daily 
newspapers  and  are  guided  in 
their  purchases  by  these  papers. 

It  will  pay  you  to  reach  the  readers 
of  these  dailies,  who  in  turn  can  be 
made  buyers  of  your  merchandise. 


HE  daily  objective  of  the  Consolidated 
Press  is  to  deliver  promptly  a  service  of 
quality  containing  the  exclusive  touch 
that  permits  an  editor  to  plan  the  display 
of  certain  dispatches  every  day  with  the  comfortable 
assurance  that  his  specialties  will  not  be  shared  by 
a  competitor  or  by  any  other  newspaper  in  the 
same  city. 

Most  of  the  far-sighted  publishers  who  were 
quick  to  recognize  the  economies  of  the  Associated 
Press  in  its  infancy  have  again  shown  their  alertness 
by  obtaining  the  exclusive  rights  in  their  respective 
cities  to  the  Consolidated  Press — the  first  service 
designed  to  avoid  duplication  and  to  furnish  instead 
a  distinct  supplement  to  general  news  reports. 

The  C.  P.  A.  has  been  built  on  the  firm  founda¬ 
tion  of  newspaper  economy.  Specialties  in  the  day’s 
news  formerly  gathered  by  commercial  telegraph 
lines  at  high-iolls  and  with  uncertainties  of  trans¬ 
mission,  now  are  being  carried  on  schedule  time  over 
the  leased  wires  of  the  C.  P.  A.  at  a  great  saving 
in  cost>to  member  newspapers. 

The  additions  to  the  growing  list  of  Consolidated 
Press  papers  are  directly  traceable  to  the  convincing 
testimony  of  the  users  of  the  service.  Ask  them. 
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